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Elevate your summer in Montenegro.
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oneandonlyportonovi.com
¢ Montenegro
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PORTO PALACE

TIVAT MONTENEGRDO

Be Inspired. Your exquisite stay awaits.

Discover unparalleled luxury at our boutique hotel,
boasting 18 opulent apartments, exquisite architecture
and breathtaking rooftop vistas, promising an
unforgettable escape for discerning travelers.

+382 32 686 140 | Blaza Jovanovica 2 | Tivat | Montenegro
Book your stay: portopalace.me



Wave Montenegro-vas licni vodic po carobnoj jadranskoj obali. "
Za one koji Zele da dozive najegzoticnije plaze na crnogorskom dijelu Jadrana,
skriveni od znatiZeljnih pogleda, kupajuci se & najbistrijoj vodi naseg carobnog
mora, otknvamo tajnu sn‘ru Wave Montenagr%

Brod Wave Montenegro usidren je u Marini Bar oda-
kle se prostire savrseni pojas najljepsih crnogor-
skih plaza. Iskusni skiperi sa visegodisnjim isku-
: _ stvom garantuju svakom nasem klijentu udobnu i
M ONTENEGRO > SN LR iznad svega bezbjednu voznju. Brod je dostupan

u okviru dvije ponude: na pet i deset sati, a svoje

v

/AMISLITE-ZAZELITE I DOZIVIITE
Brod visokog standarda luksuza i sa jednim od najboljih vanbrodskih motora tipa Mercury
Verado, omogucava sve ono Sto savremenom turisti treba- intima, komfor i dozivljaj

Od Bara do svog privatnog raja..

putovanje kreira klijent. Crnogorska obala riznica je
prirodnih dragulja pa tokom putovanja rado prepo-
rucujemo obilazak: Bigovice, Paljuskova, Kristalne
plaze, Utjehe, Maljevika... Cjelokupan koncept Wave
Montenegro zasnovan je sa ciljem da i najrazmaze-

niji klijent dobije uslugu po mjeri svog zadovoljstva.

uz neprikosnoven osjecaj bezbjednosti. Wave Montenegro nudi personalizovane ture u

skladu sa Zeljama klijenta. Bilo da je rijec o ljubiteljima istorije i kulture ili prirode, pejzaza @ \.
i bajkovitih zalazaka sunca, na brodu koji posjeduje toalet, kuhinju i sobu, svaki dio je wavemontenegro.me wave.montenegro +382 69 145 145

ultimativno posvecéen uzitku i zadovoljstvu.
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% Universal
Q Capital Bank ,.

BUDITE DIO NECEG
SASVIM POSEBNOG

Zapocnite svoje platinum
iskustvo uz Mastercard®

Platinum Credit metalnu
karticu UCB banke.

www.ucbank.me



Ol BABI suijetu, frana i vine nisw same 6biok - to sw iskustvn kgja
nas pevezyj. %Zm ite «w nasem amégzjm&t. gg/e 86 wleusi i mikisi stapaju w

savisernem stladu.

The Capital Plaza - Podgorica

Rezervacije i porucivanje: 067 160 393




LION OF PORCHES
NICHE

PERFUMES
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DELLE
LANGHE
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LADY EANNARIS
dgu de partum

SARMASSA

Paradiso

JOMALONE Maison Margiela BOUCHERON Van Cleef & Arpels

Lion of Porches se istice modernim dizajnom i inovacijama, kombinujucéi tradicionalne
britanske vrijednosti sa savremenim stilom. Brend nudi eleganciju i prefinjenost za

.I!l @ ACOUA muskarce i zene koji cijene slobodu izbora i savremeni nacin zivota.

DELLE i H H
RIRKHALZ T Pronadite u Paradiso radnjama.
SASVA : ST e . ].I'.”:r'i.""'”' {_ﬁ} Vladimira RoloviéaG

OKTOBARSKE REVOLUCIJE 5 Paradiso, Hotel Splendid

BAR PODGORIC/ BECICI bb




By discovering nature Meet me where the sky
vou discover yourself - touches the sea

BUDVA, MONTENEGRO

KOLASIN, MONTENEGRO
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Double the

Dvije nijanse koje laskaju tvojim usnama.
Kako ¢e izgledati na tebi?

PINK HONEY
_-5 ﬂ ‘-' i I
JANA NATES "
B e g BLACK HONEY
w.'n'n'r.uairs-garra.curn 0 Grizanska ul, 33, 10040 Zagreb 9 01/7100 091 ’
@jar\amils_uﬁiuial @ jananails_shop o JANA MAILS - Edukacije & Prodaja ‘ I I N I E
9 info@nails-jana.com 0 jananails_shop



SARNICR
AMBRE
SOLAIRE

sUper uy
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VERY HIGH

Dearlvat VMitamina 'C

""’."'ii-‘:"‘;'lrflﬁ':i': -'?":'fc"rrf-_- vidliivosti tamnih fleka,

AMBRE |
SOLAIRE

VITAMIN C’
+VITAMIN E
+GLICERIN

SMANJENA
VIDLJIVOST
TAMNIH FLEKA!

» 43% BLISTAVIJA KOZA"™

» 40% POBOLJSANA
TEKSTURA KOZE"

VEGAN

<~ Cruelty Free

. \-;’,LINTERNATIDNAL .F_G_Flt‘ U.L A'.

ALMA X RAS"
Posjetite nas i otkrifte

zhsto je Alma Ras sinonim
za udobnost i stil!

LY

" 4

Zena je oduvijek bila neiscrpan izvor inspiracije i pokretacke\ene-
rgije, kako u drustvu, tako i u razvojnim Alma Ras timovimali to
viSe od dvije decenije.

NaSi dizajneri, s masStom i ljubavlju;pazljivo biraju najkvalitetnije
prirodne materijale kako bi krojili i Sili proizvode koji su najugo’
dniji vaSem tijelu.

Alma Ras nudi finu liniju donjeg veSa, udoban spavaci program,
modernu loungewear kolekciju i elegantne kupace kostime. Nasi
proizvodi kombinuju udobnost i stil, pruzajuéi savrSen balans
izmedu luksuza i prakti¢nosti.

Nase proizvode moZete pronaci u specijalizovanim Alma Ras
radnjama u Podgorici i NikSi¢u kao i svim Mil Pop poslovnicama.
Posjetite nas i otkrijte zasto je Alma Ras sinonim za udobnost i stil.

Podgorica: Ul Slobode 64
Podgorica: Moskovska 20
Niksi¢: Robna kuca ,NikSicanka" Njegoseva 20
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SALON PRIVE

Experience Montenegro’s
Premier Casino &
Consierge Services

Experience Luxury Gaming and

Unmatched Service at Salon Privé

Salon Privé is for those who enjoy a
vibrant casino atmosphere where
excitement and sophistication flour-
ish. It's a place where people come to
win, stay for the thrill, and have an
amazing time enjoying the premium

Porto Montenegro, this exclusive
club is renowned for its pristine,
elegant, and luxurious ambiance.
The distinctive boat-shaped design
along the coastline makes it a
prominent landmark.

experience the club offers. Situated
on the Tivat waterfront, adjacent to

The Gaming Salon at
Salon Privé is perfect for
those who are seeking
high-stakes excitement.
With shocking jackpots on
slot machines and elec-
tronic roulette, members
can experience the thrill
of the game like never
before. Open 24/7, this
exclusive venue ensures
you can engage in
premier gaming and
entertainment at any
time, day or night.

For sports fans, the Sports
Bar at Salon Privé is the
ultimate destination. Live
matches are broadcast
with live betting odds
available for your favourite
teams and games. Also,
for those desiring an
exclusive and opulent
experience, the VIP room
offers the perfect retreat.
Decorated with rare sports
memorabilia, premium
cigars, it's a sanctuary of
privacy and indulgence.




Summer Nights at Jardin Privé

s Elevate your evenings at Jardin Privé, Guests can enjoy breathtaking pan-
PﬂVtZﬁS on the Tivat’s ;-)yremier roo?top cocktail bar. oramic views of the Adriatic Seq, exqui-

. Open daily from April to October, start-  site cocktails curated by one of Monte-
Oﬂsﬂlne ing at 5 PM, this open terrace is accessi- negro's top mixologists, and premium
ble to all visitors. shisha.

Exquisite’
ocktails Awant

Jardin Privé offers more than just stunning views
and exceptional drinks. The rooftop transforms into
a vibrant party venue with live DJ performances,
themed nights, and exclusive events. Whether
relaxing with friends or dancing the night away,
visitors will find an unparalleled nightlife
experience that truly captures the essence of
summer in Tivat.

‘

{ l P ; Looking for the ideal venue for your while celebrating. Don't miss out on
v Irv A . . . .
OSLL)/OW 7”]&”1) upcoming summer event? Jardin the excitement. Visit our social media

‘ . Privé’'s rooftop terrace offers a to stay updated on all upcoming
P ﬂV@/ ZUZt//l (]5 breathtaking outdoor space, perfect events and exclusive offers.
for basking in the summer sunlight

Tivat, Montenegro | www.salonprive.me | +382 68 234040
reception@salonprive.me | @salonpriveme




HYATT REGENCY
/VIJEZDANO LJETO
STARRY SUMMER THEN A FALL
THAT CHANGES EVERYTHING

SLOVENSKA PLAZA
CETIRI DECENIJE
MORSKE LJUBAVI

FOUR DECADES OF COASTAL LOVE

DUKLEY HOTEL & RESORT
LJETO NA NOVOM
MEDITERANU

SUMMER AT THE NEW MEDITERRANEAN

GAVRILO KNEZEVIC
PUTNIK - FOTOGRAF
ATRAVELLER WHO PHOTOGRAPHS -
A PHOTOGRAPHER WHO TRAVELS

PORTO MONTENEGRO
LJETNJA OAZA ZABAVE
A SUMMER OASIS OF
ENTERTAINMENT

CRNOGORSKI
SIMFONIJSKI ORKESTAR
ORKESTAR U

PET GLASOVA

ORCHESTRA IN FIVE VOICES

SHES MERCEDES
SMJELE |
SOFISTICIRANE ZENE
STRONG AND
SOPHISTICATED WOMEN

KOTOR ART

FESTIVALSKA RAZGLEDNICA
CRNE GORE

FESTIVAL POSTCARD FROM
MONTENEGRO

26 | EXCLUSIVE
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“Smijati se Cesto i mnogo; zadobiti postovanje mudrih ljudi i ljubav djece; zaraditi postovanje iskrenih
kriticara i izdrZati izdaju laZnih prijatelja; uZivati u ljepoti; nalaziti najbolje u drugima; uciniti svijet
bar malo boljim, bilo da se radi o vaspitanom djetetu, lijepoj basti ili drustvenoj promjeni nabolje;
znati da je bar neko lakse disao jer siti Zivio. To je definicija uspjeha!”

Ralf Valdo Emerson

Uspjeh je i kafa natenane... umiljato ,dobro jutro’, ¢ase hladnog vina i zvuk kristala u ¢ast
nekome ili ne¢emu. Uspjeh je kada su ljudi na okupu, kada misli nisu opterecene narusenim
zdravljem. Uspjeh je dostojanstveno zaraden novac i uzivanje u olaksicama koje donosi.
Uspjeh je prisustvo hrabrosti, ali i saglasje sa strahom. Uspjeh je kada vrijeme neometano
teCe. Kada se iz jedne Zivotne ere, leprsavo selimo u narednu. Da li je uspjeh onda - li¢na ili
kolektivnha prohodnost?

Na ovo pitanje, sinhronizovano odgovaraju oni koje drustvo smatra uspjesnim. Predstavnici
razlicitih sfera javnog djelovanja: She's Mercedes dame, preduzetnice i preduzetnici, sportisti,
umijetnici, poslovni vizionari. Neki kazu da uspjeh kroje sluc¢ajnosti, drugi pak - marljivi rad, treci
- sudbina i sreca. Maksimalni uspjeh nikada se ne poklapa s maksimalnim talentom i obrnuto.
Ocigledno ne mozemo kontrolisati da li posjedujemo odredene inherentne prednosti, ali
mozemo kontrolisati sopstveni nivo upornosti, samodiscipline i marljivosti. Pred vama je svo-
jevrsni vodi¢ o opstanku, ostanku i kontroli uspjeha u okvirima i van okvira drustvenih normi.

Vrijedno $tivo koje tim magazina “Exclusive” ovoga ljeta iskreno preporucuje.

GORGLOUS ORCE
.

L1
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A ONDA JESEN KOJAMIJENJA SVIE

[ OVOGA LJETA U JEDNOM OD NAJLJEPSIH ZALIVA EVROPE BICE PUNO ZABAVE I
PRIJATNIH VECERI POD ZVIJEZDAMA 1 UZ ZVIJEZDE. U Hyatt Regency Kotor
Bay Resort-w LJUBITELJI MEDITERANSKOG ZVUKA IMACE PRILIKU DA UZIVAJU
UZ NAJVECE REGIONALNE I1ZVODACE. NATASA BEKVALAC, NINA BADRIC, HARI-MATA-
HARI I DRUGI, UCINICE OVOGODISNJI Summer stage NEZABORAVNIM MUZICKIM
DOZIVLJAJEM. I MA KOLIKO BILI DOBRI, UVIJEK IMA PROSTORA DA BUDEMO JOS MALO
BOLJL. OD SEPTEMBRA SLIJEDI VELIKA TRANSFORMACIJA, PA CE OVAJ RENOMIRANI
HOTEL SA NAJLJEPSIM POGLEDOM DOBITI JOS VISE KONFERENCIJISKOG PROSTORA SA
NAJSAVREMENTJIM USLOVIMA ZA MICE turvzam. OVAJ VISEMILIONSKI PROJEKAT

POMOCI CE KOTORU DA PORED TURISTICKOG, POSTANE I JADRANSKI BIZNIS CENTAR

30 | EXCLUSIVE

MUZIKA POD ZVIJEZDAMA U
NAJLJEPSEM ZALIVU MEDITERANA

Sezona na najpopularnijoj ljetnjoj destinaciji uveliko
je krenula, a naredni mjeseci obecavaju pravi muzicki
spektakl na obali mora. U sklopu Hyatt Summer Sta-
ge-a, do septembra ce biti odrzan niz magic¢nih kon-
cerata. Nakon spektakularnog otvaranja uz nastup Na-
tase Bekvalac, 17. jula uziva¢emo u magiji glasa jedne
od najcjenjenijih pjevacica u regionu Nine Badri¢, koja
obecava vece za pamcenje uz dobro poznate hitove:
“Carobno jutro’ “Dodiri od stakla’,“Dani i godine”. .. Ma-
estralni Hari-Mata-Hari priredi¢e svoj autenti¢ni Sou za
sve posjetioce 14. avgusta

Ulaznice za koncerte dostupne su preko Gigstix platforme,

a vise informacija mozete dobiti na broj telefona: +382 67

194 580. Zlatni sponzori dogadaja bez kojih spektakl ne bi
bio moguc¢ su Hipotekarna Banka i Mtel

HYATT
REGENCY

KOTOR BAY RESORT

Omiljeno godisnje doba, omiljeno more i omiljeno mjesto uz
“nevjestu Jadrana”ispunice uzitkom i uspomenama sve posje-
tioce Hyatt Regency Kotor Bay Resorta. Ove godine sa naseg
Summer stage-a sirice se mediteranske note najpoznatijih
regionalnih izvodaca. Sve do jeseni gosti ¢e mod¢i da uzivaju
u raznovrsnom muzickom programu. Hyatt Summer Stage
osmisljen je da bude jedan od najboljih muzi¢kih dogadaja u
regionu, okupljajuci najvece muzicke zvijezde pod zvjezdanim
nebom zaliva uz vrhunsku uslugu hotela Hyatt.




Unapredenje MICE
ponude moze
pozicionirati nasu
zemlju kao destinaciju
Za organizaciju
najmasovnijih
i najznacajnijih

regionalnih poslovnih
dogadaja, $to je jedna
od vizija menadzmenta
hotela Hyatt Regency
Kotor Bay

Nakon uspjesno realizovane sezone, kre¢emo u novu eru crno-
gorskog MICE turizma. Hyatt Regency Kotor Bay ove godine
bio je domacin Samitu lidera zemalja Zapadnog Balkana,
jednom od najvec¢ih medunarodnih dogadaja, ¢ime je postao
zanimljivo mediteransko odrediste za protokolarna i biznis
okupljanja. Od jeseni, ovo popularno turisticko mjesto dozi-
vjece preobrazaj. U planu je visemilionska investicija kojom ¢e
znacajno biti prosireni konferencijski kapaciteti. Unapredenje
MICE ponude moze pozicionirati nasu zemlju kao destinaciju

za organizaciju najmasovnijih i najznacajnijin regionalnih po-
slovnih dogadaja, $to je jedna od vizija menadZmenta hotela
Hyatt Regency Kotor Bay.

IzmenadZmenta hotela o¢ekuju da ¢e na ovaj nacin Hyatt Regency
Kotor Bay Resort postati jedan od vodecih konferencijskih prostora
u zalivu, mijenjajuci ugostiteljski pejzaz i dopunjujudi strategiju prosi-
renja usluga. Konferens segment rastu¢i je i vrlo vazan dio turisticke
ponude, zbog ¢ega su ovom vidu usluge posvetili veliku paznju.

KOTOR KAO MICE CENTAR EVROPE
Sa trenutno tri prostora za dogadaje i sastanke koji se prostiru na 300 metara kvadratnih, nova dvorana i prostor za dogadaje
povecace kapacitete za dodatnih 610 kvadrata. Dostupni kao jedinstvena cjelina, ili podijeljeni u dvije sale za dogadaje,
prostirace se na 280 i 230 metara kvadratnih. Ovo ¢e nasim klijentima omoguditi odrzavanje dogadaja uz mogucnost prisustva
480 ljudi, ili dvostruko vise ako su u pitanju koktel mjesta. Spektakularno, moderno i multifunkcionalno prosirenje, namijenjeno
je za raznovrsne dogadaje. Od vjencanja, konferencija, tim-bildinga, seminara, do ceremonija i zabava. U novom prostoru bice
moguce organizovati promocije proizvoda, modne revije, ali i donatorske veceri i diplomatske i korporativne prijeme

POSLOVNO ISKUSTVO SAVREMENOG
SVIJETA

Nova konferencijska sala imace visoke plafone, moderan dizajn in-
spirisan prirodom sa velikim prozorima koji omogucavaju dovoljno
prirodnog svijetla i pogled na zadivljujucu prirodu zaliva i njegovog
pejzaza. Inspirisan bojama Jadrana i upecatljivim planinama Vrmac

i Lovéen, kompletan enterijer usaglasen je sa umiruju¢om priro-
dom koja okruzuje hotel. Novi Lobby Lounge moze posluziti kao
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prostor za susrete prije dogadaja, bilateralna upoznavanja, kao
soba za predstavljanje ili prostor za fotografisanje.

Bez obzira da li je vas dogadaj posao, zadovoljstvo ili kombina-
cija to dvoje, prostori za ovakve vrste organizacija nude veli¢an-
stveno okruZenje i dodatne mogucnosti koje su vam uvijek na
raspolaganju. Zelimo da topla dobrodoslica i savréen poslovni
pristup, na vase i nase goste ostave trajne utiske i stvore neza-
boravna iskustva.

UVIJEK U KORAK SA SVJETSKOM
GASTRONOMSKOM PONUDOM

Uz podrsku profesionalnih timova spremnih da odgo-
vore i nadmase sve gurmanske ideje, u hotelu Hyatt
Regency Kotor Bay Resort hrana i ponuda pica prate i
estetske i kvalitativne svjetske standarde. Nasim klijen-
tima i gostima tokom okupljanja, luksuznih ceremonija
i umrezavanja, utisak ¢e biti kompletiran bogatim i ra-
znovrsnim gastronomskim uzitkom.

Hyatt Regency Kotor Bay Resort nastavlja da bude
posvecen razvoju svoje ugostiteljske ponude. Samo
odmaraliste, koje se nalazi na imanju od tri hektara uz
obalu, pruza pristup vrhunskim plazama i uZivanje u
magi¢nim prirodnim i umjetnickim ljepotama Crne
Gore i gradovima Kotor i Tivat.

KOMFOR I USLUGA
VISOKOG NIVOA KAO
TRAJNI IMPERATIV

Hotel raspolaZze sa 252 apartmana i
spavace sobe, a omogucava organi-
zatorima dogadaja lako, prilagodlji-
VO i neometano upravljanje progra-
mima u hotelskim objektima.
Klijentima i gostima na raspolaga-
nju je sedam restorana i barova sa
unutradnjim i otvorenim bastama,
bazenima i platoom, izuzetan spa i
velnes centar, kao i vrhunski objekti
za zdravstvene usluge. Otvoreni i za-
tvoreni bazeni upotpunjuju ponudu
koja ¢e zadovoljiti najzamrsenije ras-
porede i vizije savrsenog dogadaja
bez obzira na godisnje doba.

Rizort ¢e moci da ugosti posjetioce
koji Zele intimne proslave, ali i da
realizuje velika okupljanja u okviru
zatvorenog i otvorenog prostora.

U menadzmentu hotela uvjereni su da
¢e novi kapaciteti uciniti Kotor novom
biznis atrakcijom u regiony, te da ce ljudi
iz poslovne zajednice jo$ bolje upoznati
nevjerovatne ljepote podneblja zastice-
nog Unesco pravilnikom. Pored ¢arobnog
Bokokotorskog zaliva imace priliku da uzi-
vaju u posjeti viekovnim crkvama i utvrde-
njima. Laka mobilnost uz pomo¢ drum-
skog, morskog i avio saobracaja, prednost
je Crne Gore, ali i mogucnost da raste kao
destinacija za odmor i poslovanje, $sto me-
nadzment smatra strateski vaznom kari-
kom za dalji rast. Hyatt Regency Kotor
Bay Resort kao lider u regionu, upravo u
tom cilju, od jeseni, ponudice klijentima
vrhunski moderan spektar usluga, zadrza-
vajuci darm i netaknutu prirodu kao jedin-
stveno i posebno iskustvo.
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STARRY SUMMER

HYATT
REGENCY

KOTOR BAY RESORT

This summer, one of Europe’s most beautiful bays will be filled with

fun and pleasant evenings under the stars. At the Hyatt Regency Kotor

Bay Resort, Mediterranean music lovers will have the chance to enjoy
performances by the region’s biggest stars. Natasa Bekvalac, Nina Badri¢,
and Hari Mata Hari will make this year's Summer Stage an unforgettable
musical experience. No matter how good we are, there's always room to
be a bit better. Starting in September, a major transformation will take
place. This renowned hotel, with its stunning views, will gain even more

conference space with state-of-the-art facilities for MICE tourism. This
multimillion-dollar project will enhance Kotor, turning it into an Adriatic

business hub alongside its tourist appeal
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Favorite season, favorite sea, and favorite place
with the “Bride of the Adriatic” will provide plea-
sure and memories for all visitors to the Hyatt
Regency Kotor Bay Resort. This year, our Summer
Stage will feature Mediterranean tunes from the
most famous regional performers. Guests can en-
joy a diverse musical program until autumn. The
Hyatt Summer Stage is designed to be one of the
best music events in the region, gathering the big-
gest music stars under the starry sky of the bay
with the top-notch service of Hyatt.

MUSIC UNDER THE STARS IN THE
MEDITERRANEAN’S MOST
BEAUTIFUL BAY

The season in Kotor, the most popular summer destina-
tion, is in full swing, promising much more in the coming
months—a real musical spectacle by the sea. The Hyatt
Summer Stage will host a series of magical concerts un-
til September. After the spectacular opening with Natasa
Bekvalac's performance, on July 17, we'll enjoy the magic
of the voice of one of the region’s most esteemed singers,
Nina Badri¢, who promises an unforgettable evening with
her well-known hits:“Carobno jutro“Dodiri od stakla,“Dani
i godine”... The magnificent Hari Mata Hari will deliver his
authentic show for all event attendees on August 14. Tick-
ets for the concerts are available through the Gigstix plat-
form, and more information can be obtained by calling:
+38267 194580.The golden sponsors of the event, without
whom the spectacle wouldn't be possible, are Hipotekarna
Banka and Mtel.

After a successfully realized season, we're entering a new era
of Montenegrin MICE tourism. This year, Hyatt Regency Kotor
Bay hosted one of the largest international events, the Western
Balkans Leaders Summit, making it an attractive Mediterranean
destination for protocol and business gatherings. Starting in
autumn, this popular tourist spot will undergo a transformation.
A multimillion-dollar investment will significantly expand con-
ference capacities. Enhancing the MICE offering could position
our country as a destination for organizing the most massive
and significant regional business events, a vision of the Hyatt
Regency Kotor Bay management.

KOTOR AS THE MICE CENTER OF EUROPE
Currently, with three event and meeting spaces spanning 300
square meters, the new hall and event space will add an addi-
tional 610 square meters, available as a whole or divided into
two event halls of 280 and 230 square meters. This will allow our
clients to hold events with the presence of up to 480 people,
and twice as many for cocktail settings. The spectacular modern
and multifunctional expansion is intended for various events:
weddings, conferences, team buildings, seminars, ceremonies,
and parties. The new space will accommodate product promo-
tions, fashion shows, as well as donor evenings and diplomatic
and corporate receptions.

The hotel's management expects that Hyatt Regency Kotor Bay
Resort will become one of the leading conference spaces in the
bay, thus changing the hospitality landscape and complement-
ing the service expansion strategy. The conference segment is a
growing and very important part of the tourism offer, which is
why great attention has been dedicated to this type of service.

MODERN BUSINESS EXPERIENCE

The new conference hall will feature high ceilings, a modern
design inspired by nature, large windows allowing plenty of
natural light, and views of the stunning bay and its landscape.
Inspired by the colors of the Adriatic and the striking moun-
tains of Vrmac and Lovéen, the entire interior aligns with the
soothing nature surrounding the hotel. The new Lobby Lounge
Ballroom can serve as a pre-event meeting space, a room for
presentations, or a photo space.

Whether your perfect event is business, pleasure, or a combi-
nation of both, the event spaces offer a magnificent setting
and possibilities, leaving lasting impressions and unforgettable
experiences for you and your guests.
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ALWAYS IN STEP
WITH WORLD-CLASS E - e _

FASTRONOMIC OFFERINGS - - ) P ) L .Y
With the support of professional teams | i "1 il . T T e Y < B 1
ready to meet and exceed all gourmet - '"MW""PW 1) M\ 5 - el : 6OD'NA SA VAMA
ideas, the food and beverage offerings '!-__ s = ﬁ&,‘ - [ — o E

at Hyatt Regency Kotor Bay Resort ad- & : = ' .

here to both aesthetic and qualitative
global standards. Our clients and guests

will have a complete experience en-
riched by diverse and rich gastronomic

delights during gatherings, luxurious
ceremonies, and networking events

Hyatt Regency Kotor Bay Resort remains dedicated to developing its hospitality offerings. The resort, located on a ==
three-hectare coastal estate, provides access to premium beaches and enjoyment of Montenegro’s magical natural and ar- } "' <
tistic beauties, along with the cities of Kotor and Tivat "

TN
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COMFORT AND HIGH-LEVEL SERVICE AS A
PERMANENT IMPERATIVE

The hotel boasts 252 suites and rooms, allowing event organizers to eas-
ily, flexibly, and seamlessly manage programs within the hotel’s facilities.
Clients and guests have access to seven restaurants and bars with indoor
and outdoor gardens, pools, and terraces, an exceptional spa and wellness
center, as well as top-notch health and leisure facilities. With indoor and
outdoor pools that can accommodate the most complex schedules and
visions of a perfect event regardless of the season, the resort can host
visitors for intimate celebrations and large gatherings within both indoor
and outdoor spaces.

The hotel's management is confident that the new capacities will make
Kotor a new business attraction in the region, allowing more people from
the business community to discover the incredible beauty of this UNES- Vec 10 godina smo sa vama, svakodnevno ispunjavajuci svoju misiju da budemo stabilan oslonac gradanima i
CO-protected area. In addition to the magical Bay of Kotor, they will have privredi Crne Gore. TraZenje individualnih rjeSenja shodno potrebama klijenata i uspostavljanje dugorochih
the opportunity to enjoy centuries-old churches and fortresses. Montene- odnosa sa njima, vrijednosti su koje se cijene i po kojima nas prepoznaju svih ovih godina. | u harednom periodu

gro's easy accessibility by road, sea, and air is a strategic advantage for its ., . ,  svi nai kliienti i 7qi
growth as a destination for both leisure and business. Hyatt Regency Kotor radicemo predano i posveceno da bi svi nasi klijenti napredovali zajedno sa nama.

Bay Resort, as a regional leader, will offer clients a modern and top-notch Lovéen banka - mjesto za sve vase finansijske potrebe.
range of services starting this autumn, maintaining its charm and pristine
nature as a unigue and special experience for guests and organizers alike.
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All roads lead to La Veranda, nestled in the heart of the magnificent
One&Only Portonovi resort. Open to all connoisseurs seeking the perfect
blend of exquisitely prepared cuisine and stunning ambiance, whether
guests of the hotel or simply diners craving breakfast or dinner.

The absolute star of this establishment is its meat selection. Tender lamb
in milk, succulent veal cheeks, dishes cooked under the bell, and the fin-
est cuts of premium meat are just a glimpse of the specialties tantalizing
your palate. The restaurant takes pride in its award-winning wine list,
featuring carefully curated labels from the region and around the globe.

La Veranda is the gastronomic indulgence you deserve, where you no
longer have to choose between the sea and the mountains, between
delectable flavors and music, between the splendour of the resort or
the enchanting entrance to the Bay of Kotor. La Veranda Montenegrin
Steakhouse is all of that and more.

Svi putevi vode u La Verandu jer se
restoran nalazi u samom centru pre-
divnog rizorta One&Only Portonovi.
Otvoren je za sve koji Zele da uZivaju
U spoju savrseno pripremljene hrane i
predivnog ambijenta, bez obzira da i
borave u hotelu ili samo Zele posjetiti
restoran za dorucak ili veceru.
Apsolutna zvijezda ovog restorana je
meso. Mekana jagnjetina u mlijekuy,
socni teledi obrazi, jela ispod saca, naj-
finiji odresci mesa premium kvaliteta
su samo neki od specijaliteta koji ¢e
zagolicati vasu mastu. Ponos restorana
je i nagradivana vinska karta, pazljivo
odabranih etiketa iz regiona i svijeta.
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Jedinstvena destinacija na Jadranskoj obali, Tapasake je dusai
srce One&Only Portonovi rizorta, otvoren i za goste koji nijesu
smjesteni u rizortu. U okviru ovog Zivopisnog i savremenog
restorana nalazi se veli¢anstveni bazen duzine 40 metara, koji
je centralno mjesto okupljanja svih onih koji uzivaju u finim
ukusima i vibrantnoj atmosferi. DJ setovi tokom dana i muzicki
program uzivo u toku veceri upotpunjuju atmosferu, i dopri-
nose osjecaju neponovljivog odmora na moru.

Eklekti¢an meni nudi ukusnu pan-azijsku, tapas-style fusion
kuhinju, uklju¢ujuci sushi, ceviche, salate, svjezu ribu i odreske
pecene na prirodnoj vatri. UzZivajte u ukusnim koktelima iz sake
bara dok se opustate u centru drustvene scene Crne Gore.,

-

A unique go-to destination on the Adriatic coast, Tapasake
is the life and soul of One&Only Portonovi, open also to
non-residents. Vibrant and contemporary, both the restau-
rant and the pool club are centered around a magnificent
40-meter pool overlooking the Bay, with live DJ sounds and
live music enterntainment day and night to set the mood.
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One&Only

PORTONOVI
Montenegro

WORLD-CLASS DINING
Irpeza svjetske klase
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kulinarske recepte sa modernim
kulinarskim trendovima, u prvi
plan stavljajudi svjeZe sastojke i la-
gane namirnice. Sabia utjelovlju-
je esenciju mediteranskih ukusa i
italijanske gastronomije.

Atmosfera romanti¢nih ita-
lijanskih ulicica osjeti se uz
demonstracije pravljenja
domace paste i prikazivanje
pripreme vrhunskih pizza u
polu-otvorenoj kuhinji. Kok-
teli i vinska lista ogledalo su
italijanske elegancije i Sarma,
a kombinovani sa najljiepsim
zalaskom sunca u bokokotor-
skom zalivu osvajaju sva cula.
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SABIA

Enrich your soul with exceptional Italian flavours at Sabia. Delight
in an elegant menu that artfully blends Italy’s timeless culinary
traditions with modern innovations, spotlighting fresh ingredients
and light fare. Sabia effortlessly embodies the essence of Medi-
terranean flavours and Italian gastronomy.

Experience the ambiance of romantic Italian streets with live de-
monstrations of homemade pasta-making and the preparation
of gourmet pizzas in our semi-open kitchen. Our cocktails and
wine list mirror Italian elegance and charm, perfectly comple-
menting the most sublime sunset views over the Bay of Kotor,
captivating all senses.
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PREDSTAVLIAMO SIK PLAZE 1 RESTORANE U DUKLEY HOTEL & RESORTU-U

Dukley Hotel & Resort dugi niz godina predstavlja glavni izbor ljubitelja luksuza koji, izmedu ostalog, tragaju i za jedinstvenim
gastronomskim dozivljajem. Smjesten uz predivnu jadransku obalu, Dukley nudi niz atraktivnih plaza i restorana, mjesta sa
posebnim Sarmom. Svake godine ponuda raste i mijenja se, te ¢e vam svaka sezona u ovom jedinstvenom rizortu biti jednako

uzbudljiva kao kada prvi put krocite u Dukley

RESTORAN DUKLEY SEAFRONT
U Dukley Seafront restoranu gosti mogu uzi-
vati u specijalitetima internacionalnih kuhinja
sa unikatnom prezentacijom jela, stvarajuci - e I
tako, ne samo gastronomski uzitak, ve¢ i ne- | = ~ e B b Tl
svakidasnje vizuelno iskustvo. Ono $to ga od- ' SR T
vaja u odnosu na druge restorane na moru, ;
osim jedinstvene gastronomske ponude,
sama je postavka restorana iznad plaze. Ima-
Cete osjecaj da ste nasred morske pucine. Re-
storan nudi savrsen spoj opustene atmosfere
za vrijeme rucka i sofisticiranog ambijenta za
vrijeme vecere, a od ove godine, gosti mogu
uzivati u romanti¢nom gastronomskom ve-
¢ernjem ambijentu, obogac¢enom bakljama i
akusticnom muzikom.

44 | EXCLUSIVE

DUKLEY BEACH & BAR
Dukley Beach &Bar najveca je plaZa u ri-
zortu. Odlikuje je sitni pijesak i opusteni
ambijent uz lounge muziku i zvuk bla-
gih talasa koji stvaraju savrsen ugodaj.
Plaza je podijeljena u razli¢ite zone sa
drugacijim postavkama. Mozete birati
izmedu lounge zone i zona sa leZaljka-
ma i plaznim krevetima. lako se nalazi
u samom srcu Budve, izolovana je od
ljetnje vreve pa predstavlja savrien iz-
bor za one koji se raduju cjelodnevom
boravku na plazi. Kako sunce zalazi, pej-
zaz postaje jos ljepsi, dodajuci posebnu
Car cjelokupnom iskustvu. Samo ¢emo
dodati - idealno mjesto za opustanje, uz
koktel i dobro drustvo.

SUMOSAN MONTENEGRO

Sumosan Montenegro goste docekuje u skladu sa savremenom ja-
panskom gostoljubivodcu i estetikom. Tokom dana, posjetioci mogu
uzivati u ljetnjim vibracijama adults only plaznog kluba koji se, kako
se primice no¢, suptilno transformise u restoran svjetskog kalibra koji
nudi savremenu japansku kuhinju. PaZljivo pripremljeni kokteli i DJ
nastupi, stvaraju zivopisnu atmosferu cineci ovo mjesto popularnim
medu lokalnim i inostranim posjetiocima

ESCAPE BEACH & RESTAURANT
Duboko uvucen u Sumu ¢empresa, Escape Beach &
Restaurant zaista opravdava svoje ime. Okruzen pri-
rodom, ovaj restoran nudi mirno utociste za vrijeme
vrelih ljetnjih dana u Budvi. Juznjacka mediteranska
kuhinja odrazava bogatu tradiciju regiona. Svako jelo
gosti mogu upariti sa preporucenim vinom iz bogate
vinske karte, u okviru koje se nalaze neke od rijetkih
svjetskih etiketa. Kako se dan na Escape plazZi blizi
kraju, nastupi uzivo dodaju posebnu ¢ar ve¢ ionako
ocaravaju¢em ambijentu.
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Smjesten u Harmonia Hotel-u, Sarmantni Benedict Café
predstavlja urbano mjesto za prijatelje i porodice nudedi
izvrstan dorucak tokom ¢itavog dana. Terasa kafi¢a ukra-
sena zelenilom i Sarenim namjestajem pastelnih boja,
pruza prijatnu i opustajuc¢u atmosferu. Pored selekcije
internacionalnih dorucaka, gosti mogu uZivati i u jeli-
ma bliskoisto¢ne kuhinje koja se dostavlja iz susjednog
koser restorana Shalom. Savrseno je mjesto za jutanj

padne no¢.

T ——— T

Dukley Hotel & Resort za sezonu 2024. godine priprema uzbudljive
zabavne dogadaje, gdje ¢e svako nacinesto za sebe, bilo da volite
suncanje na dnevnim Zurkama, romanti¢ne veceri na plazi ili ga-
stronomske avanture. Ljeto u Dukley hotelu obecava sjajnu atmos-
feru, gdje se slavi svaki zalazak sunca, a svaki dan donosi novu
uzbudljivu pri¢u. Dobro dosli u ljeto - ljieto na Novom Mediteranul!

5.jul, 2024. godine
Sumosan Montenegro Svakog cetvrtka, petka i subote
Dukley Seafront restoran

13,jul, 2024. godine

Escape Beach & Restaurant Svakog dana
Infinity Pool Club

26.jul, 2024. godine

Escape Beach & Restaurant Svake nedjelje

Escape Beach & Restauran

19. avgust, 2024. godine 0?39%0 DUKLEY
Escape Beach & Restaurant B HOTELS & RESORT

proljece /

ljeto 2024
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DISCOVER THE CHIC BEACHES
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AND RESTAURANTS AT {:}6.3{:}

HOTELS & RESORT

For years, Dukley Hotel & Resort has been the go-to choice for luxury lovers seeking a unique gastronomic experience.
Located along the stunning Adriatic coast, Dukley offers a range of beaches and restaurants, each with its own distinctive
charm and culinary offering. The best part? Every year, the offerings evolve, ensuring that each season at this exclusive resort

is as thrilling as the first

DUKLEY SEAFRONT
RESTAURANT

At Dukley Seafront Restaurant, guests can enjoy
an international menu with unique presenta-
tion, creating not just a culinary delight but
also a striking visual impression. What sets it
apart from other seaside restaurants, besides its
unique gourmet offerings, is its location above
the beach, giving the impression of dining at the
open sea. The restaurant offers a perfect blend of
a relaxed lunch atmosphere and a sophisticated
dinner ambiance. This year, guests can enjoy a
romantic beachside dinner setting, enhanced by
torchlight and acoustic music.

DUKLEY BEACH & BAR
Dukley Beach & Bar, the largest beach
in the resort, features fine sand and a
relaxed ambiance, with the sound of
gentle waves and lounge music cre-
ating a perfect setting. The beach is
divided into different zones with vari-
ous setups - a lounge area, an area with
sunbeds and one with double sunbeds.
Although located in the heart of Budva,
itisisolated from the summer hustle,
making it a perfect choice for those
looking to spend the entire day on
the beach. As the sun sets, the land-
scape becomes even more beautiful,
adding a special charm to the overall
experience. It's an ideal spot to relax
with a cocktail and good company.

SUMOSAN MONTENEGRO

Sumosan Montenegro welcomes guests with a blend of contemporary Jap-

anese aesthetics and warm hospitality. During the day, visitors can enjoy the

summer vibes of the adults-only beach club, which subtly transforms into a

world-class restaurant offering contemporary Japanese cuisine as night falls.

Carefully crafted cocktails and DJ performances create a vibrant atmosphere,
making this place popular among both local and international visitors

ESCAPE BEACH &
RESTAURANT

Nestled deep in a cypress forest, Es-
cape Beach & Restaurant truly lives
up to its name. Surrounded by na-
ture, this restaurant offers a peaceful
haven during the hot days in Budva.
The southern Mediterranean cui-
sine reflects the rich tradition of the
region. Guests can pair each dish
with recommended wines from an
extensive wine list featuring some
rare names. As the day progresses
at Escape Beach, live performances
add a special charm to the already
enchanting ambiance.

INFINITY POOL CLUB
Everyone loves places with pan-
oramic views, but this one is even
better. Imagine enjoying views of
the entire Budva Riviera on one side,
Becici on the other, and the endless
horizon ahead, all while in an infini-
ty pool sipping refreshing cocktails
and savoring comfort Italian cuisine
offered by the poolside restaurant.
Relaxing on comfortable loungers,
intoxicated by the beauty of nature,
guests can experience the true ‘la
dolce vita'

BENEDICT CAFE

Located in the Harmonia Hotel,

the

charming Benedict Café is an urban hub
for friends and families, offering excellent
breakfast all day long. The café’s terrace,
adorned with greenery and colorful pastel
furniture, provides a pleasant and relaxing
atmosphere. In addition to a selection of
international breakfasts, guests can enjoy

Middle Eastern dishes delivered from

the

neighboring kosher restaurant Shalom.
It's the perfect spot for morning coffee, an
afternoon brunch, or a glass of wine with

friends as night falls.

SUMMER 2024 AT DUKLEY
For the 2024 season, Dukley Hotel &
Resort is preparing exciting entertain-
ment events, where everyone will find
something for themselves — whether
you enjoy sunbathing at daytime par-
ties, romantic beach evenings, or gas-
tronomic adventures. Summer at Duk-
ley promises a fantastic atmosphere,
where every sunset is celebrated, and
each day brings a new exciting story.
Welcome to a summer for those seek-
ing something special - summer at the
New Mediterranean.

Event Highlights
Sumosan Opening Party
July 5,2024

Sumosan Montenegro

Statehood Day Celebration
July 13,2024
Escape Beach & Restaurant

Grand Summer Party
July 26,2024
Escape Beach & Restaurant

Super Sturgeon Moon
August 19, 2024
Escape Beach & Restaurant

Dining by the Sea with Live Music
Every Thursday, Friday, and Saturday
Dukley Seafront Restaurant

Taste of Italy
Every day
Infinity Pool Club

Rosé Sundays
Every Sunday
Escape Beach & Restaurant
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TIVAT OVOG LJETA DISE RITMOM PORTO MONTENEGRA, DESTINACIJE KOJA
NEPOGRESIVO GODINAMA PRIVLACI LJUBITELJE LUKSUZA, UMJETNOSTI I ZABAVE.

[ OVOG LJETA BICE TAKO I ZAHVALJUJUCI UZBUDLJIVOM KALENDARU DESAVANJA
KOJI CE CAK DO OKTOBRA PORTO MONTENEGRO CINITI JEDNOM OD NAJPAMETNIJE
ODABRANIH DESTINACIJA ZA UZIVANJE. BILO DA STE ZALJUBLJENIK U VISOKU
MODU ILI ZELITE UZBUDLJIVE NOCNE PROVODE, UZIVATE U GASTRONOMIJI ILI PAK
VRHUNSKOJ UMJETNOSTI IZ CRNE GORE I DRUGIH KRAJEVA SVIJETA, TRAZITE
NAJUZBUDLJIVIJE FESTIVALSKO ISKUSTVO OVOG LJETA ILI PRILIKU ZA UMREZAVANJE
SA LJUDIMA 1Z INOVATIVNIH INDUSTRIJA — PORTO MONTENEGRO JE EPICENTAR U KOM
MOZETE NAPRAVITI NAJLJEPSE USPOMENE I OVE SEZONE
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BIICE TO
MJESECI
BUDENJA
SVIH CULA

VIKEND ELEGANCIJE I GLAMURA: INTERNACIONALNI MODNI FESTIVAL

Veliko finale mjeseca bice Internacionalni festival mode koji ¢e se u Porto Montenegru (Synchro) odrzati 19. i 20. jula. Bice
to nesvakidasnja mediteranska smotra luksuza, stila, najnovijih modnih trendova, elegancije i glamura

JULSKA SMOTRA MUZIKE, LIKOVNE
UMJETNOSTI I MODE

Porto Montenegro ljeto docekuje osvjezavajucim elektro-bito-
vima i nastupima vrhunskih DJ-eva koji 7. jula u Buddha Beach
baru prireduju vecernji muzicki spektakl pod nazivom Lucky
7. Nesto drugaciji, ali podjednako uzbudljiv muzi¢ki ugodaj
priredi¢e Umjetnicko drustvo Visoko C" iz Srbije, poznato po
svojim adaptacijama opera za djecu. Ovaj talentovani ansambl
operskih pjevaca izvesce 19. jula u Ljetnjoj basti predstavu
osmisljenu posebno za najmladu publiku Porto Montenegra,
pod nazivom Operske bajke: putovanje za najmlada srca. 7a
to vrijeme, u Gayo umjetnickoj galeriji, ljubitelji razli¢itih umjet-
nickih izraza modi ¢e da obidu izlozbu Made in Montenegro,
koja se otvara 13. jula. Bi¢e to svojevrstan zbornik odabranih
remek-djela najtalentovanijih crnogorskih umjetnika.

GASTRONOMSKI, UMJETNICKI I

FESTIVALSKI SPEKTAKL U AVGUSTU

Osmi mjesec u Porto Montenegru otvori¢e novu dimenziju
iskustva i doZivljaja vizuelne umjetnosti i umjetnosti uopste.
Bi¢e to mjesec budenja svih Cula. Vec¢ 1. avgusta posjetioce
Ceka putovanje kroz boje i prostor u nesvakidasnjoj interpreta-
ciji Aleksandra Ostojica. Njegova izlozba Horizontal & Vertical
(ARA Interior) medusobna je igra nijansi i dimenzija, boja, koja
transformise samu sustinu prostora, ¢ineci je vidljivom na nove
i o¢aravajuce nacine.

California dreaming: From baroque to rock naziv je progra-
ma koji se 2. avgusta odrZava u Domu vojske (Auditorium). U
pitanju je jedinstvena saradnja eminentnih muzicara filharmo-
nijskog orkestra iz Los Andelesa, sa najtalentovanijim crnogor-
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skim mladim profesionalnim muzi¢arima na ¢elu sa dirigentom
Nirom Kabaretijem kome se u Tivtu pridruzuje jedinstveni vi-
olinista Zil Apap. Ulaznice za ovaj dogadaj mogu se kupiti na
sajtu gigstix.me.

Rosé days bice poseban dozivljaj za ljubitelje sofisticiranih za-
bava i kvalitetnog vina. U dobrom drustvu i uz najljepsi zalazak
sunca, posjetioci ¢e 3. avgusta u BlueRoom-u, uzivati u prefi-
njenim ukusima roze vina pokraj bazena (ulaznice dostupne
na rosedays.world).

Najava jeseni u Porto Montenegru jednako je uzbudljiva. Pra-
znovanje umjetnosti nastavice se vec¢ 17. septembra kada ce
u galeriji Gayo biti otvorena izloZzba najnovijih djela Ratka Oda-
lovica. | ove godine bice organizovan Prestige Yachts Open
day (28. septembar), koji organizuje Rockstar Yachts, zvani¢ni
distributer prestiznih jahti u Crnoj Gori. Imacete jedinstvenu
priliku da se ukrcate na najluksuznije motorne jahte i iskusite
sofisticiranost i eleganciju bez premca.

Ukoliko Zelite da se prepustite kupovini na obali i otkrijete So-
ping mogucénosti koji ¢e vas stil podici na nove visine, Soping
dan u Porto Montenegru dogadaj je koji ne smijete propustiti
20. septembra. Uzivacete u velikom izboru vrhunskih brendo-
va, uz eksluzivnu ponudu i popuste koje pripremaju.

Kraj mjeseca (29. septembar) rezervisan je za zadivljujucu fu-
ziju isto¢njackih tradicija i umjetnic¢kog majstorstva uobli¢enih
u izlozbu djela Ane Kudrjavceve. Dance of brush & ink nesva-
kidasnja je postavka orijentalnih slika, izradenih od autenti¢nih
materijala poput ru¢no radenog pirin¢anog papira, svile, ma-
stila i mineralnih pigmenata.

Tivat ¢e od 10.do 11. oktobra, drugu godinu zaredom biti do-
macin konferencije Fintech event to sea. Ovaj dogadaj povezu-
je fintech istrazivace, konsultante i provajdere rjesenja iz cijelog
svijeta kako bi podstakao diskusije o najnovijim trendovima u
industriji, medudrzavnu saradnju i promovisao Crnu Goru kao
fintech destinaciju u usponu.

fashion & advertising
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This summer, Tivat pulses to the rhythm
of Porto Montenegro, a destination that
has consistently attracted lovers of luxury,
art, entertainment, and beauty. This year
will be no different, thanks to an exciting
events calendar extending until October,
making Porto Montenegro one of the top
choices for enjoyment. Whether you're a fan
of high fashion, thrilling nightlife, gourmet
cuisine, or world-class art from Montenegro
and beyond, seeking the most exciting
festival experience of the summer or an
opportunity to network with people from
innovative industries — Porto Montenegro is
the epicenter where you can create the most
beautiful memories this season

54 | EXCLUSIVE

LAMOUR

M

PORTO MONTENEGRO

A SHOWCASE OF MUSIC, VISUAL ARTS,
AND FASHION IN JULY

Porto Montenegro kicks off the summer with refreshing electro
beats and top DJs performing on July 7 at Buddha Beach Bar,
offering an evening music spectacle called “Lucky 7" A different
but equally exciting musical treat will be provided by the Serbi-
an Art Society "Visoko C,” known for its adaptations of operas for
children. This talented ensemble of opera singers will perform
on July 19 at the Summer Garden, presenting “Opera Tales: A
Journey for Young Hearts,” a show designed especially for the
youngest audience of Porto Montenegro. Meanwhile, art lovers
can visit the Gayo Art Gallery for the “Made in Montenegro”
exhibition, opening on July 13, showcasing a collection of mas-
terpieces by Montenegro’s most talented artists.

A WEEKEND OF ELEGANCE AND
GLAMOUR: INTERNATIONAL FASHION
FESTIVAL

The grand finale of the month will be the International
Fashion Festival held at Porto Montenegro (Synchro) on
July 19 and 20. This extraordinary Mediterranean show-

case of luxury, style, the latest fashion trends, elegance,
and glamour is not to be missed

A GASTRONOMIC, ARTISTIC, AND
FESTIVAL SPECTACLE IN AUGUST
August will open a new dimension of experience and enjoy-

ment of visual arts and art in general in Porto Montenegro. It'll
be a month of awakening all the senses. On August 1, visitors

can embark on a journey through colors and space in a unique
interpretation by Aleksandar Ostoji¢. His exhibition "Horizontal
& Vertical” (A&A Interior) is a play of shades and dimensions,
colors transforming the very essence of space in new and cap-
tivating ways.

“California Dreaming: From Baroque to Rock” is the program
scheduled for August 2 at the Army House (Auditorium). This
unigue collaboration between eminent musicians from the Los
Angeles Philharmonic Orchestra and Montenegro’s most talent-
ed young professional musicians, led by conductor Nir Kabaretti
and joined by the unique violinist Gilles Apap in Tivat, promises
an unforgettable experience. Tickets are available on gigstix.me.

“Rosé Days” will be a special treat for lovers of sophisticated
parties and quality wine. Visitors will enjoy refined rosé wine
flavors by the pool in the company of good friends and the
most beautiful sunset on August 3 at BlueRoom (tickets availa-
ble at rosedays.world).

RUBIX — THE FESTIVAL OF THEATER,
MUSIC, ART, AND TECHNOLOGY

From August 8 to 10, Tivat and Porto Montenegro will be the
hotspots for the most attractive musical, theatrical performanc-
es and technological innovations. The Rubix Festival, in its sec-
ond year, brings together top and globally popular performers
and artists. The French band Nouvelle Vague and Italian direc-
tor, actress, writer, and daughter of the famous Ingrid Bergman,
Isabella Rossellini, are just some of the stars of this year's edition.
Tickets for one of the most exciting summer events in the entire
region can be purchased at gigstix.me.

Gastronomy enthusiasts will find something for themselves this
summer in Porto Montenegro. From August 16 to 18, they can
enjoy the Gastro Weekend. It'll be a true mosaic of flavors, re-
freshing drinks, and good music — a feast for all senses.
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The announcement of fall in Porto Montenegro will be equal-
ly exciting. The celebration of art continues on September 17
with the opening of an exhibition of the latest works by Ratko
Odalovi¢ at the Gayo Gallery. This year, the Prestige Yachts Open
Day (September 28), organized by Rockstar Yachts, the official
distributor of prestigious yachts in Montenegro, will again take
place. You'll have a unique opportunity to board the most lux-
urious motor yachts and experience unparalleled sophistication
and elegance.

The end of the month (September 29) is reserved for a stunning
fusion of Eastern traditions and artistic mastery, showcased in
the exhibition of works by Ana Kudrjavceva. “Dance of Brush &
Ink” is an extraordinary display of oriental paintings made from
authentic materials such as handmade rice paper, silk, ink, and
mineral pigments.

From October 10 to 11, Tivat will once again host the Fintech
Event to Sea conference, bringing together fintech researchers,
consultants, and solution providers from around the world to
foster discussions on the latest industry trends, promote inter-
national cooperation, and highlight Montenegro as a rising
fintech destination.
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MODNI BREND NINA'S
Modni brend NINA'S lansiran je 2015. godine u Zenevi. Od radnog stola, skica, crteza, kreacija i prezentacija, do kompletnih
ideja koje postaju stvarnost. Djevojka koju su vukli korijeni i ogromna Zelja da se vrati svojoj domovini i da se ostvari tamo
gdje pripada, uspjela je u svom naumu. Odmalena inspirisana snagom Zene i svjetskom modnom scenom, Nina Dulovi¢
odlucuje da stvori brend koji ¢e svojim uzvisenim komadima uciniti da se svaka Zena osjeca kao najglamuroznija verzija
sebe. "Bodycon” haljine, nepogresive strukture i oblici prelijepih komada odjece, vrhunski izbor ku¢ne dekoracije — brend je
vremenom samo pojacao brzinu poslovne evolucije. Da bi se zadovoljile rastuce i raznolike potrebe kupaca, asortiman je sa
isklju¢ivo modnih, proiren na ekskluzivne proizvode namijenjene domu.

Opsesija za stvaranjem samopouzdanja kroz odjecu prerasla je u fenomen drustvenih medija koji je odjeknuo kod Zena
sirom Balkana. Njima je bio blizak osjecaj pristupacnog luksuza po kojem je brend NINA'S jako brzo postao poznat. Svaka
kolekcija, pojasnjava Nina Dulovi¢, paZljivo je birana. Kako bi se stvorili komadi koji slave trendove a istovremeno izdrzavaju

test vremena, svaki konceptualni detalj isplaniran je i do $est mjeseci unaprijed
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OSMISLJEN ZA HRABRE I
GRACIOZNE ZENE

NINA'S misija je da osnaZi Zene Sirom svijeta da budu pune
samopouzdanja, ambiciozne i nezaustavljive. Za nas je moda
mnogo vise od onoga sto nosimo. Ona je osjecaj koji nas obu-
zima u vezi sa onim $to odlu¢imo da obuc¢emo. Zato Zelimo da
nosite NINA'S modele i volite ono sto vidite u ogledalu - NAJBO-
LJU VERZIJU SEBE. Takode, zelimo da, kao lideri, modnu scenu
Crne Gore uvedemo u novu eru. Nasa ambicija pocinje prije
svega u nasoj kompaniji. Kroz porodi¢nu atmosferu, saradnju,
inovacije i odlu¢nost, vjerujemo da mozemo ubrzati nase pu-
tovanje ka odrzivoj budu¢nosti dostupnoj svima.

Osnovne vrijednosti nase kompanije i zvijezde vodilje koje nam
omogucavaju da rastemo i Sirimo poslovanje, u savrsenom su
skladu sa onim za $ta se zalazemo od prvog dana. Nasa osnova
bazira se na sljede¢im principima: uciniti svijet boljim mjestom,
postici izvrsnost u svemu, izdi¢i kvalitet iznad kvantiteta po-
stavljajuci kupca uvijek na prvo mjesto. Ciljevi kojima tezimo
jesu da na modnom trzistu budemo vode, a ne sljedbenici, da
budemo nezaboravniiostavimo trag ¢ovjecanstvu. Iznad svega
- da radimo zajedno, kao tim!

PRIZNANJA SANAJVECIH MODNIH ADRESA
Najvecdim uspjehom u poslovanju smatram reviju na Nedelji
mode u Parizu. Zaista, ogroman uspjeh za nekoga ko je u tom
trenutku bio relativno mlad, sa, malo je re¢i zahtjevnim zadat-
kom da na najprestiznijem dogadaju na svijetu predstavi sebe
i svoju drzavu. Neprocjenjivo iskustvo. Vizija buduénosti usko je
vezana za Sirenje brenda i ulazak na trziste Evropskih prijestoni-
ca. Svakodnevno radimo na tome. Put od zamisli do realizacije
sve je kradi, a prizeljkivana budu¢nost sve bliza.

NINA'S misija je da osnazi zene sirom svijeta da budu pune
samopouzdanja, ambiciozne i nezaustavljive. Za nas je moda
mnogo vise od onoga $to Nosimo

BREND KOJI PREPOZNAJE VIP
SIROM EVROPE

Brend NINA'S prerastao je u univerzalni koncept koji nose
veoma poznate licnosti, zbog ¢ega se komadi aktuelnih
modela u rekordno kratkom roku isporucuju Sirom Evrope.
Uz NINA'S brendirane proizvode, NINA'S nudi prostor tr-
Zistima nezavisnih brendova. Brzina kojom se poslovna
struktura Siri zahtijeva raznovrsnost u vidu brendova trec¢ih
strana iz cijelog svijeta, kako bi se zadovoljile sve vece Zelje i
zahtjevi kupaca. Ovakav nacin poslovanja omogucava nam
da brzo reagujemo na trzisne trendove i da ih u najskorijem
roku ponudimo klijentima u Crnoj Gori.

NINA'S Zena je neko ko Zeli da se osjeca lijepo, osnazeno,
unikatno i sofisticirano. Ona nije definisana tijelom ili sta-
tusom. Ona vlada snagom svoje autenti¢nosti i to se ogleda
u nacinu na koji hoda, govori i oblaci se. Brend koji je u
vlasnistvu i koji vode Zene, suptilno misli na svaku jedinku
i njen doZivljaj estetike. Kolekcije su namijenjene Zenama
svih veli¢ina, oblika, uzrasta i prica
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Vizija

vjera

snaga
hrabrost
istrajnost
neizmjerna ljubav...

KAO GLAVNU
KARAKTERISTIKU U
RAZVOJU MODE 21. VIJEKA,
NINA DULOVIC IZDVAJA
POTPUNU SLOBODU IZBORA

Zene sirom svijeta znacajno mijenjaju
sopstvenu percepciju slobode,
slobodnije se oblace $to nas, smatram,
udaljava od pravilne, lijepe Zenske
energije i razvijanja zena u smjeru
sofisticiranosti i otmenosti. To je ujedno
i moja poruka mladim curama - njegujte
sebe i svoju unutradnjost, ostroumno
birajte sopstveni stil i modni pravac.
Otmenost, odvaZznost i samopouzdanje
ne izlaze iz mode - porucuje vlasnica
brenda NINA'S

ULAZAK U NOVU ERU
MODNE SCENE CRNE GORE

Izlaganjem kolekcije na Nedeljimode u Pa-
rizu 2019. godine, dobijam nevjerovatnu
Zelju da lansiram “ready to wear” kolekciju
koja bi bila dostupna svima. Nakon toga,
slijede godine koronavirusa i samim tim
- mogucnosti se smanjuju. Sa druge stra-
ne, moja Zelja biva samo veca. U nekom
trenutku u Zivotu “andeo Cuvar” poslao
mi je osobe koje su me iznova uvjerile da
se snovi ostvaruju i da nikada od njih ne
treba odustati. Tako je nastala Nina Dulo-
vi¢ - prica i brend koji ¢e zasigurno modnu
scenu Crne Gore uvesti u Novu eru. Svi u
Crnoj Gori zasluzujemo pravedniju i odr-
Ziviju budu¢nost i sigurna sam da NINA
DULOVIC brend moZe postati katalizator
te tranzicije.

Stil brenda Nina Dulovi¢ namijenjen je
Zenstvenoj Zenskoj energiji dok odraz u
ogledalu prikazuje odvaznost, samopouz-
danje, eleganciju, zadovoljstvo i otmenost.
To su ujedno i prioriteti koji se proZimaju
kroz svaku nit tkanine kreiranih modela.
Smatram da snaga Zene dolazi iz njenog
licnog zadovoljstva. Zelimo da se kroz ovaj
brend iznova zaljubljujete u sebe. Vjerujem
da je svaka Zena jedinstvena i da bas tu
individualnost treba da istakne. Kolekcija
izlazi u julu 2024. godine i vjerujem da ¢u
kroz nju ostaviti mali trag ¢ovjecanstvu,
porucuje nasa sagovornica.

INOVACIJA

365 Protection
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FASHION BRAND
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LAUNCHED IN GENEVA IN 2015, THE FASHION BRAND NINA'S EMBODIES A JOURNEY
FROM THE DRAWING BOARD TO FULL-FLEDGED REALITY. INSPIRED BY HER ROOTS AND
A STRONG DESIRE TO RETURN TO HER HOMELAND, NINA DULOVIC HAS SUCCEEDED IN
HER MISSION. FROM A YOUNG AGE, INSPIRED BY THE STRENGTH OF WOMEN AND THE
GLOBAL FASHION SCENE, NINA DECIDED TO CREATE A BRAND THAT MAKES EVERY
WOMAN FEEL LIKE THE MOST GLAMOROUS VERSION OF HERSELF WITH ELEVATED
PIECES. OVER TIME, NINA'S HAS EXPANDED FROM EXCLUSIVE CLOTHING TO PREMIUM
HOME DECOR, ACCELERATING ITS BUSINESS EVOLUTION

Obsessed with creating confidence through
clothing, NINA'S has become a social me-
dia phenomenon, resonating with women
across the Balkans who appreciate its ac-
cessible luxury. Nina Dulovi¢ explains that
each collection is carefully curated to blend
trends with timelessness, with conceptual
details planned up to six months in advance.

The NINA'S woman seeks
beauty, empowerment,
uniqueness, and sophistication,
defined by her authenticity.
The brand, owned and led

by women, subtly considers
each individual's aesthetic

Our core values align perfectly with our
goals: to make the world a better place,
achieve excellence in everything we do, pri-
oritize quality over quantity, and always put
the customer first. We aspire to be leaders,
not followers, in the fashion market, leaving
a lasting impact on humanity by working
together as a team.

experience. Collections are
designed for women of all sizes,

RECOGNIZED BY VIPS shapes, ages, and stories ACCOLADES FROM MAJOR

ACROSS EUROPE
NINA'S has evolved into a universal concept worn by well-
known personalities, delivering the latest models across Eu-
rope in record time. Alongside branded products, NINA'S offers
market space to independent brands worldwide, meeting the
growing and diverse needs of customers. This approach allows
for rapid response to market trends, providing clients in Monte-
negro with the latest offerings.

DESIGNED FOR BOLD AND
GRACEFUL WOMEN

NINA'S mission is to empower women globally to be confident,
ambitious, and unstoppable. Fashion, to us, is more than what
we wear; it's the feeling we get from our choices. We want you
to wear NINA'S models and love what you see in the mirror — the
best version of yourself. As leaders, we aim to usher Montene-
gro’s fashion scene into a new era. Our ambition begins within
our company, fostering a family atmosphere, collaboration, in-
novation, and determination towards a sustainable future.

FASHION CAPITALS

Our greatest business success is the fashion show at Paris Fash-
ion Week. An enormous achievement for someone relatively
young at the time, tasked with representing herself and her
country at the most prestigious event in the world. An invalu-
able experience. Our vision for the future involves expanding
the brand into European capitals, a goal we work towards daily.
The journey from concept to realization is shortening, bringing
the desired future closer.

Nina Dulovi¢ highlights complete freedom of choice as a
key characteristic of 21st-century fashion. Women world-
wide are significantly changing their perception of free-
dom, dressing more freely, which, she believes, distances
us from the correct, beautiful feminine energy and the de-
velopment of women towards sophistication and elegance.
Her message to young girls is to nurture themselves and
their inner selves, wisely choosing their style and fashion
direction. Sophistication, boldness, and confidence never
go out of style.
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| believe a woman’s strength comes from her personal
satisfaction. Through this brand, we want women to fall in love
with themselves repeatedly

NINA DULOVIC — USHERING IN A
NEW ERA FOR MONTENEGRO’S
FASHION SCENE

NINA DVIC

Vision, faith, strength, courage, perseverance,
and boundless love...

Displaying her collection at Paris Fashion Week in 2019
ignited an incredible desire to launch a “ready to wear”
collection accessible to everyone. The subsequent
years of the coronavirus pandemic reduced opportu-
nities, but her desire only grew. At some point, a “‘guard-
ian angel” brought people into her life who reinforced
the belief that dreams come true and should never
be abandoned. Thus, Nina Dulovi¢'s story and brand
were born, set to lead Montenegro’s fashion scene into
a new era. Everyone in Montenegro deserves a fairer
and more sustainable future, and Nina Dulovi¢ believes
her brand can be a catalyst for this transition.

The style of the Nina Dulovié¢ brand is designed for
feminine energy, with reflections of boldness, con-
fidence, elegance, satisfaction, and sophistication.
These priorities are woven into every thread of the
created models.

“I believe a woman'’s strength comes from her per-
sonal satisfaction. Through this brand, we want
women to fall in love with themselves repeatedly.
| believe every woman is unique and should high-
light that individuality. The collection launches in
July 2024, and | believe it'll leave a small mark on
humanity,” concludes our interlocutor.
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Izvrdna direktorica kompanije “CEO E3 consulting”
Executive Director of “CEO E3 Consulting”Company

Mislim da, biti preduzetnik, ima sli¢nu putanju gdje god se bavili
preduzetnistvom u svijetu. Ta putanja pociva na istim principi-
ma: strast prema poslu kojim se bavite, Zelja da kreirate, volja da
istrajete i podjednako trpite uspone i padove. Sa druge strane,
kulturoloski ambijent je ono $to moze Ciniti razliku, $to ne treba
da znadi da treba da odustanete od Zelje da budete predu-
zetnik/ca, ukoliko drustvo u kom Zivite nije sklono tome. Crna
Gora jeste specifitan ambijent u kom se istorijski i kulturoloski
gledano unaprijed zna uloga Zene, gdje su muskarcima dodi-
jeljene dominantnije uloge, ukljucujuci i svijet preduzetnistva.
No, ta slika vremenom se mijenja i danas svjedoc¢imo sve vecem
broju mladih Zena preduzetnica, vlasnica svojih biznisa. Stoga,
nisam pristalica generalizacije i teze da je u Crnoj Gori Zenama
teze da budu preduzetnice nego negdje drugdje. Bliza sam tezi
da sve moZete postici kada kao pojedinac nesto istinski zelite
i kada imate slobodu da iskazete svoju kreativnost. Smatram
da biti preduzetnica i biti uspjeSna u tome, zavisi od karaktera.

Imati svoj biznis ne znadi isto $to i imati posao od 8-16h.
Sta ¢ini razliku? Jednostavno, to je nacin Zivota u kojem ne
postoji radno vrijeme. Biznis Zivi kroz vas i u njemu osjecate
,stvaralacki nemir” alii stalnu potrebu da kreirate nesto novo
i unapredujete postojece. Imati svoj biznis znaci upoznavati
sebe kroz razli¢ite situacije koje biznis sam po sebi nosi. Ne
smijemo zivjeti u iluziji da biti preduzetnik znaci iskljucivo
biti uspjesan. Treba imati u vidu da se nekada iz gresaka na-
uc¢i mnogo vise i da greske budu pomo¢ na putu ka uspjehu.
Imati svoj biznis znaci osloboditi svoj stvaralacki duh i uzi-
vati u procesu stvaranja. Smatram da ideja i strast za rea-
lizacijom zauzimaju isto mjesto, a da novac sam po sebi
preduzetniku ne smije biti primarni cilj. Profit dolazi kao
nagrada za istrajnost i uspjesnu trzisnu borbu. Imati svoj
biznis znaci ne biti sam u njemu. Za uspjeh je potreban
dobar tim saradnika. To donosi sinergiju i kreira ambijent u
kom se iz jedne biznis ideje kroz zajednicki rad stvara nova
vrijednost. Biznis jeste sloboda, ali sloboda sagledana kroz
odgovornost prema sebi i saradnicima.
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| think being an entrepreneur follows a similar path wherever you
engage in entrepreneurship worldwide. That path rests on the
same principles: passion for the work, the desire to create, the will
to persevere through both ups and downs. On the other hand,
the cultural environment can make a difference, but that doesn't
mean you should give up on the desire to be an entrepreneur if
the society you live in isn't inclined towards it. Montenegro is a
unigue environment where historically and culturally, the role of
women is predefined, with men holding more dominant roles,
including in entrepreneurship. However, this image is changing
over time, and today we witness an increasing number of young
women entrepreneurs, business owners. Therefore, 'm not a fan
of generalizations or the notion that it's harder for women to be
entrepreneurs in Montenegro than elsewhere. 'm closer to the
idea that you can achieve anything when you genuinely want it
and have the freedom to express your creativity. | believe being
an entrepreneur and being successful at it depends on character.

Having your own business doesn't mean the same as having
a job from 8-4. What's the difference? Simply, it's a way of life
without working hours. The business lives through you, and
you feel “creative restlessness” and a constant need to create
something new and improve the existing. Having your own
business means discovering yourself through various situations
the business brings. We mustn't live under the illusion that be-
ing an entrepreneur means only being successful. Sometimes,
you learn much more from mistakes, and they can be a help on
the path to success. Having your own business means freeing
your creative spirit and enjoying the creation process. | believe
the idea and passion for realization hold equal importance, and
money shouldn't be the primary goal. Profit comes as a reward
for perseverance and successful market competition. Having
your own business means not being alone in it. Success re-
quires a good team of associates. This creates synergy and an
environment where a new value is created from a single busi-
ness idea through teamwork. Business is freedom, but freedom
seen through responsibility to oneself and colleagues.
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Fotografkinja i vlasnica lanca restorana “GoodFellas”
Photographer and Owner of the “GoodFellas” Restaurant Chain

Biznismenka zaljubljena u porodicu i fotografiju

Kada radite ono 5to volite i $to vas ispunjava, energija i motiva-
Cija ostace neiscrpni. Pronalazenje ljubavi prema fotografiji do-
nijelo mi je iskreno zadovoljstvo. Sama moguénost da uhvatim
trenutak, emociju na licima ljudi, detalje u prirodi, nesto sto je
unikatno i neponovljivo, za mene predstavlja veliku radost. Fo-
tografija mi daje mogucnost da skrenem paznju na neki detalj i
da kroz nju ispricam pric¢u koja je nesto li¢no, intimno, nesto $to
mi je u beskraju vremena i prostora na trenutak skrenulo paznju.
Mogucnost da te momente podijelim sa drugim ljudima ispu-
njava me i usrecuje. Ljepota i radost su tu da se dijele. Za mene,
to je smisao umjetnickog izraza, ali i velika Zivotna mudrost.

Najuspjesnija sam u ulozi majke

Sebe smatram najuspjesnijom u ulozi majke i to mije trenutno
glavni posao i najvaznija uloga u mom zivotu. Biti posvecen
roditelj zahtijeva mnogo truda, ljubavi i paznje. Porodica mi daje
neizmjernu srecu i ispunjenje u zivotu, pomazudi mi da posti-
gnem bolje rezultate u svemu $to radim. Bitno je slusati srce, ot-
kriti ono $to nas zaista pokrece i posvetiti se tome s ljubavlju. To
je moj kljuc¢ za uspjeh, kako u posluy, tako i u privatnom Zivotu.

GoodFellas: Tradicionalne porodi¢ne vrijednosti i mo-
derna poslovna filozofija

Inspiracija i strast mog supruga prema kuhinji bili su pokretaci
za stvaranje price o GoodFellas-u. Zeljeli smo da stvorimo pre-
poznatljiv brend na globalnom nivou. Moj suprug i ja, polako
ali sigurno ostvarujemo svoje snove. Kvalitet hrane, vrhunski
sastojci, svjeze pripremljena jela i ukusni recepti, klju¢ni su
za uspjeh. Imamo viziju, razvijamo strategiju i iz dana u dan
kroz redovne obaveze ispunjavamo misiju nase kompanije.
Nase poslovanje spoj je tradicionalnih porodi¢nih vrijednosti
i moderne poslovne filozofije. Jedinstvena atmosfera i dizajn
nasih restorana takode privlace nasu ciljnu grupu. Mnogo pa-
Znje posvec¢ujemo marketingu i trudimo se da i u ovoj oblasti
svjetske standarde primjenjujemo na lokalnom prostoru. Stalno
razmisljamo kako da unaprijedimo poslovanje, uvezemo $to
viSe segmenata i kreiramo nove mogu¢nosti. Upravo iz tih ra-
zloga otisli smo korak dalje i odlucili se za proizvodnju hrane
“od sjemena do stola” Danas posjedujemo farme krava za koje
proizvodimo sto¢nu hranu od samog sjemena. Takode, otvorili
smo fabriku za proizvodnju sira za nase potrebe. U planu je jo3
mnogo toga, ali ¢emo se i dalje drzati principa da izvrsnost u
svim segmentima poslovanja ne smije da se dovodi u pitanje.
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Businesswoman in love with family and photography
When you do what you love and what fulfills you, your energy and
motivation remain inexhaustible. Finding a love for photography has
brought me genuine satisfaction. The mere possibility of capturing
a moment, the emotions on people’s faces, the details in nature—
something unique and unrepeatable—brings me great joy. Pho-
tography gives me the chance to highlight a detail and tell a story
through it, something personal, intimate, something that caught my
attention for a moment in the infinite expanse of time and space.
The ability to share these moments with others fulfills and makes
me happy. Beauty and joy are meant to be shared. For me, that's the
essence of artistic expression and great life wisdom.

My greatest success is being a mother

| consider myself most successful in the role of a mother, and it's
currently my main job and the most important role in my life. Being
a dedicated parent requires a lot of effort, love, and attention. My
family gives me immense happiness and fulfillment in life, helping
me achieve better results in everything | do. It's important to listen
to your heart, discover what truly drives you, and dedicate yourself
toitwith love. That's my key to success, both in work and private life.

GoodFellas: traditional family values and modern busi-
ness philosophy

My husband’s inspiration and passion for cooking were the
driving forces behind creating the GoodFellas story. We want-
ed to create a recognizable brand on a global level. My hus-
band and | are slowly but surely realizing our dreams. The
quality of food, top-notch ingredients, freshly prepared dishes,
and delicious recipes are key to success. We have a vision,
develop strategies, and day by day, through regular obliga-
tions, fulfill our company’s mission. Our business combines
traditional family values with a modern business philosophy.
The unique atmosphere and design of our restaurants also at-
tract our target group. We pay a lot of attention to marketing
and strive to apply global standards to the local environment.
We're constantly thinking about how to improve our busi-
ness, integrate more segments, and create new opportunities.
That's why we've taken a step further and decided to produce
food “from seed to table"Today, we own cow farms where we
produce feed from the very seed. We've also opened a cheese
factory for our needs. We have many plans, but we'll continue
to adhere to the principle that excellence in all business seg-
ments must not be compromised.
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Specijalistkinje stomatologije, vlasnice ordinacije “Dentalux”
Dentistry Specialists, Owners of “Dentalux” Clinic

Sestre koje su vrijednosti stecene u porodici ugradile u
ordinaciju

U nasem slucaju, porodica i posao vrlo su povezani sto je, vje-
rujemo, tajna sifra naseg uspjeha. Sve one vrijednosti koje smo
ponijele iz porodice, reflektovale su se na sferu poslovnog.
Upornost, trud, zalaganje, energija usmjerena na stvaranje, em-
patija, srdacnost i sasvim otvorena komunikacija. Sve steCeno u
domu, donijele smo u nasu ordinaciju, u nas drugi dom, medu
porodicu nasih pacijenata, koju smo godinama strpljivo gradile.
Iza naseg poslovnog uspjeha u svakom smislu stoji porodica i
ogromna podrska koju smo oduvijek imale. Stomatolozi znaju
kolika su odricanja kada su u pitanju samo specijalisticke studi-
je, da ne spominjemo svakodnevni angaZzman u ordinaciji, na
fakultetu, stru¢na usavrsavanja... Sa druge strane, posao je u
velikoj mjeri oblikovao i nase privatne odnose, mada moramo
priznati, tu jasne granice nema. Jako se dobro poznajemo, jako
dobro funkcionisemo zajedno i uvijek smo pripravne da posao
ustupi mjesto svakom predahu.

Razlike u karakteru pretvorile smo u prednosti

Cinjenica da se jako dobro poznajemo olaksala je sve prepreke
na putu ka uspjehu. Nase zajednicke osobenosti svakako su
vedar duh i energic¢nost. Razlike u karakteru pretvorile smo u
nase prednosti. Jasminka je uvijek tu da proces rada ne trpi,
posebno kada su u pitanju organizacija i planiranje. Snezana je
usmjerena na direktniju komunikaciju sa pacijentima, posebno
sa djecom. Nema toga $to zajednickim snagama nismo privele
kraju. Svaki je novi projekat za nas mala misija. Jedna drugoj
najveci smo oslonac i sigurnost.
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Sisters who brought family values into their practice

In our case, family and business are closely connected,
which we believe is the secret to our success. All the val-
ues we inherited from our family are reflected in our busi-
ness sphere. Persistence, effort, dedication, energy directed
towards creation, empathy, cordiality, and open commu-
nication. Everything learned at home, we've brought into
our practice, our second home, among the family of our
patients, whom we've patiently built over the years. Behind
our business success in every sense stands our family and
the immense support we've always had. Dentists know the
sacrifices involved just in specializing, not to mention dai-
ly engagement in the practice, at the faculty, professional
training... On the other hand, our work has greatly shaped
our personal relationships, although, we must admit, there’s
no clear boundary there. We know each other very well,
work together effectively, and are always ready to let work
give way to any break.

We've turned character differences into advantages
The fact that we know each other so well has eased all obstacles
on the road to success. Our shared traits are a cheerful spirit
and energy. We've turned our character differences into our ad-
vantages. Jasminka is always there to ensure the work process
doesn't suffer, especially regarding organization and planning.
Snezana focuses more on direct communication with patients,
especially children. There's nothing we haven't completed to-
gether. Every new project is a little mission for us. We're each
other’s greatest support and security.

Lokacija/Location: Porto Montenegro
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Direktorica marketinga “Pivare Trebjesa i Apatinske pivare” (Molson Coors)
Marketing Director “Trebjesa & Apatin Brewery” (Molson Coors)

Kada su,ljudi na prvom mjestu’, $to je osnovna vrijednost koju
nasa kompanija njeguje, onda znate da je uspjeh neminovan,
kako za vas kao ¢lana tima, tako i za kompaniju u cjelini. Priliku
da zapo¢nem svoje prve profesionalne korake dobila sam pred
kraj studija. Za proteklih 25 godina, imala sam tu ¢ast da u¢im
od zaista iskusnih i uspjesnih kolega. | ne govorim ovdje samo
o sektoru marketinga iako sam u njemu na razli¢itim menadzer-
skim pozicijama bila 16 godina i stekla najvise iskustva. Biti dio
organizacije koja duze od jednog vijeka zna samo za uspjehe,
a pritom dio je i globalne korporacije, svojevrsna je garancija
uspjeha ukoliko smo proaktivni i spremni da uc¢imo.

Uspjeh nije, ili barem ne bi trebalo da je stvar srece. On dolazi
onda kada ste spremni da ucite, rastete i razvijate se, kada ste
vrijedni, istrajni i posveceni onome 5to radite i svjesni svojih
prednosti, ali i prostora za razvoj. Kako ostajete uspjesni? Tako
$to uz visegodisnje znanje i iskustvo, uz sve granice koje ste
pomijerili i izazove iz kojih ste ucili i dalje istrajavate u potrazi za
dodatnim prostorom za napredak i rast. Uspjeh je tu samo kada
ste spremni da se prilagodavate novim trendovima i izazovima,
ali i da istovremeno zadrZite svoje temeljne vrijednosti i viziju.

Istina je da su kriterijumi danasnjice mozda izazovniji za Zene nego
sto su ranije bili, pa tako raste nivo konflikta” izmedu privatnog i
poslovnog segmenta Zivota. Ako kazem da je kljuc u balansu, moz-
da ¢e zvucati kao fraza koju je lako napisati, ali teze Zivjeti. | zaista,
balans izmedu porodi¢nog i poslovnog Zivota ozbiljan je i veliki
,Zadatak” za uspjesnu zenu. Vjestine dobre organizacije, upravljanja
vremenom i postavljanja prioriteta, narocito su postale vazne u
ubrzanom svijetu u kojem Zivimo. Ipak, svaki naredni stepenik u
karijeri nosii neke nove izazove sa kojima se jedino mozemo suociti
ako imamo podrsku porodice. Suprug i dvoje relativno odrasle
djece moja su snaga, koja mi omogucava da budem fokusirana i
produktivna kako na poslu, tako i u porodi¢nom zivotu. Tu su i moji
prijatelji, jo$ jedna vazna stvar koja doprinosi boljem balansu li¢nog
i profesionalnog Zivota su hobiji. Bez obzira koja vrsta hobija je u
pitanju (U mom slu¢aju to je, recimo, bastovanstvo), vazno je da ih
njegujemo. Moja poruka namijenjena svim Zzenama bila bi da budu
spremne na uspone i padove, da budu svjesne naucenih lekcija i
otvorene za to da ponekad moramo same kreirati prilike i da nas
one ne ¢ekaju iza ugla. Ne smijemo se plasiti trenutaka slabosti jer,
kad se sve sabere — svaka od nas uspjesna je u ne¢emu na neki
svoj, poseban nacin.
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When“people come first,"a core value our company cherishes,
you know success is inevitable for both you as a team member
and the company as a whole. | had the opportunity to start my
first professional steps towards the end of my studies. Over the
past 25 years, I've had the honor of learning from truly experi-
enced and successful colleagues. And I'm not just talking about
the marketing sector, although I've spent 16 years in various
managerial positions within it, gaining most of my experience.
Being part of an organization that has known only success for
over a century and is part of a global corporation is a kind of
guarantee of success if we're proactive and willing to learn.

Success isn't, or at least shouldn't be, a matter of luck. It comes
when you're ready to learn, grow, and develop, when you're dil-
igent, persistent, and dedicated to what you do, aware of your
strengths, and also where there's room for improvement. How do
you stay successful? By continuing to seek additional space for pro-
gress and growth even after years of knowledge and experience,
despite all the boundaries you've pushed and challenges you've
faced. Success is there only if you're willing to adapt to new trends
and challenges while retaining your core values and vision.

The truth is, today’s criteria may be more challenging for wom-
en than they were before, increasing the “conflict” between pri-
vate and professional life. If | say the key is balance, it might
sound like a phrase that'’s easy to write but harder to live. And
indeed, balancing family and professional life is a serious and
significant “task” for a successful woman. Good organization
skills, time management, and setting priorities have become
especially important in the fast-paced world we live in. How-
ever, every new step in a career brings new challenges that
can only be faced with family support. My husband and two
relatively grown children are my strength, allowing me to stay
focused and productive both at work and in family life. My
friends and another important thing contributing to better
balance between personal and professional life is hobbies. No
matter what kind of hobby it is (in my case, it's gardening), it's
crucial to nurture them. My message to all women is to be pre-
pared for ups and downs, be aware of the lessons learned, and
open to creating opportunities ourselves because they don't
wait around the corner. We mustn't fear moments of weakness
because, when it all adds up—each of us is successful in some-
thing, in our own special way.
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Direktorica za poslovni razvoj kompanije “Lustica Development”
Business Development Director of “Lustica Development”Company

Svakodnevno ucim vjestinu balansiranja

Kombinacija mojih karakternih osobina i izrazene ambicije kroz
Zivot me je dosta puta navodila da uspjeh dozivljavam dominan-
tno kroz rezultate koji su vidjljivi i mjerljivi. Ipak, rezultati nekad
izostanu zbog raznih faktora. lako sam kroz Zivot imala dosta sre-
ce, bilo je situacija koje su me naucile da ne postoji univerzalna
jedinica mjere za uspjeh. Moje profesionalno i licno sazrijevanje
promijenilo je moj doZivljaj uspjeha, koji bih u ovom momentu
definisala kao postizanje zdravog balansa izmedu kvalitetnog
privatnog zivota, odrzavanja zdravog tijela i duha i uspjesnog
profesionalnog razvoja. Kako nemam taj prirodni talenat za Zi-
votnu ravnotezu, i dalje svakodnevno u¢im vjestinu balansiranja.

Dobre namjere, postovanje i ljubaznost u poslu

Pored toga $to se trudim da u poslu budem jako profesionalna
i da svoje znanje kontinuirano nadogradujem, za mene su jako
bitni principi postenog i iskrenog pristupa poslu i poslovnim
dogovorima. Klju¢ni rezultati na mojoj poziciji vezani su za
postizanje dogovora sa partnerima koji doprinose uspjehu
naseg projekta, a isti se grade na iskljucivo zdravim temeljima
kao $to su povjerenje, dobra komunikacija i iskren pristup bez
bilo kakvih skrivenih namjera. Takode, u danasnjem svijetu
biznisa koji je dominantno voden interesnim ciljevima, vodim
racuna da na putu ka uspjehu uvijek promovisem vrijednosti
postovanja drugih, ljubaznost i dobre namjere.

Svestranost kao sinonim za balans

Trudim se da uzivam u svim prednostima Zivota na lijepom mje-
stu kao sto je Lustica Bay, ujedno i predjela koji je moj rodni kraj
i ¢ija me transformacija ¢ini ponosnom. Slobodno vrijeme pro-
vodim sa svojom porodicom, volim da putujem, ¢itam knjige,
bavim se rekreativno sportom i u¢im da sviram klavir. Cesto plani-
ram nove privatne i poslovne poduhvate koji u stresnim momen-
tima pomazu da ostanem pozitivna i fokusirana na napredak.
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Every day | learn the art of balancing

My personality traits and ambition have often led me to view
success predominantly through visible and measurable results.
However, results sometimes fall short due to various factors.
Despite having a lot of luck in life, there have been situations
that taught me there’s no universal measure of success. My
professional and personal maturity has changed my perception
of success, which | now define as achieving a healthy balance
between a quality private life, maintaining a healthy body and
mind, and successful professional development. Since | don't
have a natural talent for life's balance, | still learn the art of bal-
ancing every day.

Good intentions, respect, and kindness in business
Besides striving to be highly professional and continu-
ously upgrading my knowledge, fair and honest business
practices and agreements are vital to me. Key results in
my position relate to achieving agreements with partners
that contribute to our project’s success, built on healthy
foundations like trust, good communication, and a sincere
approach without hidden agendas. Also, in today’s busi-
ness world driven mainly by interests, | ensure to always
promote values of respect, kindness, and good intentions
on my path to success.

Versatility as a synonym for balance

| try to enjoy all the advantages of living in a beautiful place
like Lustica Bay, also my hometown, whose transformation
makes me proud. | spend my free time with my family, love
traveling, reading books, engaging in recreational sports,
and learning to play the piano. | often plan new personal and
professional ventures that help me stay positive and focused
during stressful times.
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Izvrina direktorica kompanije “Exclusive mobile”
Izvrsna direktorica hotela “Exclusive Przno”
Executive Director of “Exclusive mobile”
Executive Director of “Exclusive Przno”Hotel

Najvazniji uspjeh je zdrava i srecna porodica

Nakon dugogodisnjeg funkcionisanja u privatnom sektoru,
mogu da kazem da je klju¢ uspjeha u pracenju globalnih tren-
dovai njihovoj pravovremenoj primjeni kada je u pitanju lokalno
trziste. Cesti poslovni putevi, pracenje trendova i novosti iz bran-
3e, posjeta velikim sajmovima, doveli su do toga da nase poslo-
vanje bude u korak sa modernim tokovima, a da na lokalnom
trzistu ostvarimo lidersku poziciju. Takode, istakla bih upornost i
posvecenost kao neizostavne sastojke recepta za uspjeh.

Klju¢ poslovnog uspjeha

Ucenje je vrlo vazan dio poslovnog uspjeha i to je proces koji se
nikada ne zavrsava. Poslovni Zivot bez prestanka dijeli lekcije, ana
nama je da ih savladamo i iskoristimo kako bismo bili bolji. Naj-
vaznija lekcija koju sam naucila jeste da nikada ne treba odustajati
i gubiti vjeru u uspjeh. Radi ono $to volis, budi uporna i spremna
da pratis trendove i da se mijenjas i - poslovni uspjeh stize.

Privatni i poslovni zivot u balansu

Svoj Zivotni balans postizem tako $to pazljivo vodim racuna o
fizickom i psihickom aspektu svoje licnosti. Redovno treniram,
volim jogu, zdravo se hranim i na taj nacin olaksavam sopstve-
nom tijelu. Uskladivanje poslovnog i privatnog Zivota ponekad je
vrlo izazovno, ali uz dobru organizaciju, veliku podrsku i pomoc
supruga i ostatka porodice, uspijevamo zajednicki da postigne-
mo nas najvazniji Zivotni uspjeh, a to je zdrava i sre¢na porodica.
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The most important success is a healthy and happy family
After years in the private sector, | can say the key to success lies
in following global trends and timely applying them to the local
market. Frequent business trips, following trends and news in
the industry, and attending major fairs have kept our business
in step with modern flows, achieving a leading position in the
local market. Persistence and dedication are also essential in-
gredients for success.

The key to business success

Learning is a crucial part of business success and an ongo-
ing process. The business world continually offers lessons,
and it's up to us to master and use them to become better.
The most important lesson I've learned is never to give up
and lose faith in success. Do what you love, be persistent,
and ready to follow trends and change, and business suc-
cess will follow.

Balancing private and professional life

| achieve balance in life by taking care of my physical and
mental health. | exercise regularly, love yoga, and eat health-
ily, making it easier for my body. Balancing business and
personal life can be challenging, but with good organiza-
tion, great support, and help from my husband and family,
we collectively achieve our most important life success-a
healthy and happy family.
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Spec. klini¢ke biohemije, PZU "Dr Zejnilovi¢”
Clinical Biochemistry Specialist, PHI “Dr. Zejnilovi¢”

Klju¢na iskustva koja su oblikovala moj profesionalni put i
vrijednosti zapravo su skup momenata od kojih svaka osoba
tokom Zivota pravi licnu Zivotnu kolekciju: pocev od doma u
kojem odrastamo, preko obrazovanja, do razli¢itih ljudi koje
neprekidno srije¢emo. Sve te interakcije pomalo nas mijenjaju,
daju realnu sliku nasih mogucnosti, uz povremeno oblikovanje
nasih Zelja... Najvaznija je spoznaja da mozes pomijeriti svoje
granice uvijek, bez mnogo zastajkivanja i gubljenja dragocje-
nog vremena. U mom poslu narociti izazov bio je da ovladam
potpuno apstraktnom oblas¢u - biohemijom i molekularnim
tehnikama, a potom shvatim da Zelim da otvorim svoju labo-
ratoriju, pokrenem svoj posao i primijenim sve ono $to sam
naucila na pravi nacin - profesionalno i egzaktno. Kada sam to
dokucila, zanimanje je preslo u posao koji zaista volim.

Zena danasnjice suocava se sa mnostvom zahtjeva. Vjerujem
da je uspjeSna Zena ona koja prepozna i odabere segmente
Zivota koje, bez velikog gubitka energije uspjesno vodi, ali i
koja ostvari simbiozu poslovnog i privatnog zivota u mjeri u
kojoj ona to zaista zeli. Zena danasnjice treba da vodi racuna i
o svom duhu, da sustinu svoje li¢nosti uskladi sa Zivotom koji
Zivi. Fenomenalnim i dobro provjerenim pristupom koji nazi-
vamo disciplina duhaii tijela, treba da nauci da zadovolji svoje
potrebe. Vjerujem da tako moZze najvise doprinijeti najprije sebi,
a onda i porodici, bliskim osobama i naravno poslu. Druzenje
sa prijateljima, Setnja pored mora, sitna zadovoljstva, zapravo
su glavni zacin Zivota.
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The key experiences that shaped my professional path and
values are actually a collection of moments each person
gathers throughout life: from the home we grow up in,
through education, to the various people we constantly
meet. All these interactions change us a bit, give a realistic
picture of our possibilities, and occasionally shape our de-
sires... The most important realization is that you can always
push your limits without much hesitation and wasting pre-
cious time. In my profession, mastering an entirely abstract
field—biochemistry and molecular techniques—was a par-
ticular challenge. Then | realized | wanted to open my lab-
oratory, start my business, and apply everything I'd learned
professionally and accurately. When | understood that, my
profession became a job I truly love.

Today's woman faces many demands. | believe a successful
woman recognizes and chooses the segments of life she can
manage successfully without significant loss of energy and
achieves a symbiosis of professional and private life to the ex-
tent she genuinely desires. Today’s woman should also take
care of her spirit, aligning the essence of her personality with
the life she lives. A phenomenal and well-proven approach
called the discipline of mind and body should be adopted to
satisfy her needs. | believe this way, she can contribute most to
herself, then to her family, close people, and, of course, her job.
Socializing with friends, walking by the sea, and small pleasures
are the main spices of life.
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Direktorica filijale Hipotekarne banke
Branch Director of Hipotekarna Bank

Osjec¢am se uspjesnom jer sam srecna

Kada se pomene uspjeh, utisak mi je da se najcesce misli na po-
stignute rezultate u poslu, status u drustvu, neku vaznu funkciju
ili titulu. U mom slucaju, to su samo neki od uslova ali, nisu do-
voljni. Uspjeh vezujem iskljucivo za uskladenost vise aspekata
koji za rezultat imaju osjecaj ispunjenosti tj. sre¢e. Moja formula
za srecu je jednostavna - tezim harmoniji, kako u privatnoj tako i
u poslovnoj sferi. Vodim se ¢esto maksimom “kazi mi sta radis u
slobodno vrijeme i reci ¢u ti ko si”. Ne odustajem od hobija koje
jako njegujem jer je to istinski trenutak koji posvecujem svojoj
mentalnoj higijeni, svjesna da je jos mnogo izazova, dobrih re-
zultata i sjajnih saradniji ispred mene. U ovom trenutku mogu
da kazem da se osje¢am uspjesnom jer sam srecna.

Odustajanje ne treba da je izbor

Vjerujem da je na svakom profesionalnom putu najvaznije sa-
¢uvati integritet. Dosljednost, upornost, znanje i predan rad
osnovni su principi kojima se vodim na svom karijernom putu.
Sigurna sam da je najbolji nacin gradenja karijere postepeno
osvajanje ciljeva, naravno, vodedi se uvijek idejom da jedino
odustajanje ne treba biti izbor. Misljenja sam i da je etika ne-
odvojiv dio poslovnih rezultata, te se u tom procesu osvajanja
cilieva uvijek valja osvrnuti i posebnu paznju dati ljudima koji
nas okruzujuy, bilo da se radi o kolegama, poslovnim partnerima
ili porodici. Svaki uspjeh dio je timskog rada, a valja podijeliti s
nekim radost koju donose dobri rezultati.

Osjecajnost i intuicija koje posjeduju zene, velike su vri-
jednosti u poslu

Naglasi¢u, radim u sistemu u kome je rodna ravnopravnost i
vise nego zastupljena i zbog toga sam jako ponosna na Hi-
potekarnu banku. Upravo na menadzerskim pozicijama kod
nas postoji jako puno samosvjesnih, vrijednih i prodornih Zena.
Vjerujem da Zene imaju sve vise $ansi i nadam se da ce ih tek
biti. Ja sam imala podrsku muskaraca koji me okruzuju, kako
u privatnom tako i u poslovnom kontekstu, koji su potpuno
razumijeli da zenska osjecajnost, kreativnost i intuicija mogu
biti dodatne vrijednosti. Zelim da ohrabrim sve Zene da budu
istrajne, uporne i da se naoruzaju znanjem, dobrom organiza-
cijom i samopouzdanjem. Sigurna sam da ¢e uz takve kvalitete
nadi svoj put bas kao $to samii ja.
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| feel successful because I'm happy

When success is mentioned, | get the impression it's mostly about
achieved business results, social status, some important function,
ortitle. In my case, those are just some of the conditions but not
enough. | associate success exclusively with the alignment of
various aspects that result in a sense of fulfillment, that is, happi-
ness. My formula for happiness is simple-| strive for harmony in
both private and business spheres. | often follow the maxim,“Tell
me what you do in your free time, and I'll tell you who you are!|
don't give up on hobbies that | cherish because they're genuine
moments | dedicate to my mental hygiene, aware that many
challenges, good results, and excellent collaborations lie ahead.
At this moment, | can say | feel successful because I'm happy.

Giving up shouldn’t be an option

| believe maintaining integrity is the most important aspect of
any professional journey. Consistency, perseverance, knowl-
edge, and dedicated work are the principles | follow on my
career path. I'm confident the best way to build a career is by
gradually achieving goals, always guided by the idea that giving
up should never be an option. | also think ethics are an insepa-
rable part of business results, so during the process of achieving
goals, it's always worth paying special attention to the people
around us, whether they're colleagues, business partners, or
family. Every success is part of teamwork, and it's worth sharing
the joy brought by good results.

Sensitivity and intuition that women possess are great
assets in business

| want to emphasize that | work in a system where gender
equality is more than present, and I'm very proud of Hipo-
tekarna Banka for that. Many self-aware, hard-working, and
ambitious women hold managerial positions in our compa-
ny. | believe women have more and more opportunities, and
| hope there will be even more. I've had support from the
men around me, both privately and professionally, who fully
understood that women's sensitivity, creativity, and intuition
could be additional assets. | want to encourage all women
to be persistent, determined, and armed with knowledge,
good organization, and self-confidence. I'm sure that with
such qualities, they'll find their way just as | have.




HUSIC

Ekspertkinja za marketing i komunikacije, “Communication Studio Cassiopeia”
Urednica izdanja “Crnogorska bojanka”,

"

Igre memorije “Cudesna Crna Gora”i“Zene Crne Gore”
Marketing and Communications Expert, “Communication Studio Cassiopeia”
Editor of the editions “Montenegrin Coloring Book’,
Memory Games “Wonderful Montenegro”and “Women of Montenegro”

Stvaranje, sloboda, ljudi, sreca - to je uspjeh

Volim da slavim mala i velika postignuca i radujem se svakom
danu u kome sam nesto stvorila, ne¢emu doprinijela, ili uradila
i izgovorila nesto $to je rezultiralo promjenom nabolje. To je za
mene uspjeh. Uspjeh vidim i u slobodnom vremenu koje pro-
vedem onako kako Zelim, sa ljudima sa kojim Zelim, na nekim
novim destinacijama. Vjerujem da uspjeh ne mozemo definisa-
ti, da je individualan i zavisi od onoga ¢emu svako od nas tezi.
U turbulentnim vremenima u kojima zivimo i istorijskom mo-
mentu kojem svjedoc¢imo, mozda je najvedi uspjeh biti istinski
srec¢an. Mozda ne po cijeli dan, ali svaki dan.

Zelje jedne preduzetnice i “djevojéice-buntovnice”
Voljela bih da u 2024. godini ne moramo da bijemo bitke koje
su bile nase pretkinje, ali je to nasa realnost. One su sada druga-
¢ije, mozda drugog oblika, ali su jednako vazne i obavezujuce
ne samo za nas kao generaciju, vec i za one koje dolaze. Zahva-
ljuc¢i nasim pretkinjama, danas kao zene mozemo da zivimo
sve sto Zelimo biti. Vjerujem da je vazno da se Cesto prisjeti-
mo ovoga i da grlimo i ¢uvamo slobodu koju imamo. Voljela
bih da ne moramo da dizemo glas jer je jo$ jedna Zena Zrtva
nasilja samo naslov u medijima; djevojcice trpe razlicite vrste
uznemiravanja i nemaju sistem podrske; Zrtve bivaju dodatno
viktimizovane i prinudene da se brane, a nasilnicima se kazne
smanjuju... Kao preduzetnica, Zelim da uvijek radim ono $to
me ispunjava i da u tom stvaranju budem okruzena ljudima sa
kojima taj posao biva laksi, jednostavniji i zabavniji.

Uspjesna zena po kriterijumima danasnjice

UspjeSna zena iznad svega treba da voli sebe i ono $to jeste i
da ne odstupa od svojih Zelja. Nije lako, ali sebe ¢uvamo, hrani-
mo duh i snagu time $to prioritet dajemo autenti¢nosti, Zivedi
sopstvena nacela i ono $to nam je sustinski bitno. Ovo je osnova
za rast i razvoj, jedan zdravi balans kome doprinosi jasno po-
stavljanje granica i kontinuirana briga o sebi. Dan je nerijetko
kratak za sve ono sto Zelimo da uradimo, ali je i dovoljno dug
za sve ono $to nam treba. Balans je mozda odvec koristena
rije¢ i djeluje kao floskula ali, Sto smo zreliji, da ne kazem stariji,
shvatamo njegov znacaj.
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Creation, freedom, people, happiness-that’s success

| love celebrating small and big achievements and look for-
ward to every day when I've created something, contributed
to something, or did and said something that resulted in pos-
itive change. That's success for me. | see success in the free
time | spend as | wish, with the people | choose, at new des-
tinations. | believe success can't be defined, that it's individual
and depends on what each of us strives for. In these turbulent
times and the historical moment we're witnessing, perhaps
the greatest success is being genuinely happy. Maybe not all
day, but every day.

Wishes of an entrepreneur and a “rebel girl”

I'd love for 2024 to be a year where we don't have to fight the
battles our ancestors fought, but that's our reality. Theyre now
different, perhaps in another form, but just as important and
obligatory not just for our generation but for those to come.
Thanks to our ancestors, we can live different lives today and
use the luxury to say we're everything we want to be. | believe
it's important to remember this often and cherish and protect
the freedom we have. I'd love not to have to raise our voices
because another woman is a victim of violence, just another
headline in the media; girls endure various forms of harassment
and lack a support system; victims are further victimized and
forced to defend themselves, while perpetrators get lighter sen-
tences... As an entrepreneur, | want to always do what fulfills
me and be surrounded by people who make that work easier,
simpler, and more fun.

A successful woman by today’s standards

A successful woman above all should love herself and who she
is and not deviate from her desires. It's not easy, but we protect
ourselves, nourish our spirit and strength by prioritizing authen-
ticity, living by our principles and what's fundamentally impor-
tant to us. This is the foundation for growth and development, a
healthy balance contributed by clearly setting boundaries and
continuously taking care of ourselves. The day is often short for
everything we want to do, but long enough for what we need.
Balance might be an overused word and seem like a cliché, but
as we mature, not to say age, we realize its importance.
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MILACIC

Pulmoloskinja, “Poliklinika Konzilijum”
MD, Pulmonologist, “Konzilijum Polyclinic”

Smatram da profesionalno ponasanje podrazumijeva nastup
u interesu pacijenta, uz o¢uvanje ugleda profesije, povjerlji-
vost - jer je nerijetko rije¢ o krajnje osjetljivim informacijama,
neizostavnu kompetentnost - zasnovanu na savremenim do-
stignuc¢ima prakse. U dosadasnjem profesionalnom i privat-
nom zivotu sam naucila da su strpljenje, upornost i vjera kljuc-
ni sastojci onoga $to smatramo uspjehom. Naravno, podrska
bliskih ljudi je osnova svega.

Biti Zena nije lako ni u jednom smislu. Ostvariti uspjesnu kari-
jeru zahtijeva puno odricanja i truda, $to se moze negativno
odraziti na njeno psihofizicko stanje. Iz tog razloga, neophod-
no je baviti se sportom, ali i imati svoja mala zadovoljstva kao
sto su ¢itanje dobrih knjiga, putovanja i druzenje sa prijateljima
i porodicom. Pitanje balansa vrac¢a me u vise zivotnih situacija
i momenata u kojima sam se nasla usred izazova njegovog
oc¢uvanja. Mislim da pronalazenje ovakve ravnoteze nije jedno-
stavno, ali je neophodno da bi Zivot zadrzao svoju vrijednost.
Ovakav balans jedino je moguc¢ uz veliku podrsku porodice
i prijatelja. Takode, smatram da je strah najveci neprijatelj u
Zivotu, pa bih sebi mladoj, a i svakoj Zzeni danasnjice porucila i
da ima viSe povjerenja u sebe i svoje postupke.
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| believe professional conduct means acting in the patient’s
interest, preserving the profession’s reputation, maintaining
confidentiality-often dealing with highly sensitive informa-
tion-and ensuring competence based on the latest practice
advancements. In both my professional and private life, | have
learned that patience, perseverance, and faith are the key in-
gredients of what we consider success. Of course, the support
of close people is the foundation of everything.

Being a woman isn't easy in any sense. Achieving a success-
ful career requires significant sacrifices and effort, which can
negatively impact one’s physical and mental health. Hence,
it's essential to engage in sports and have little pleasures like
reading good books, traveling, and socializing with friends
and family. The question of balance takes me back to many
life situations and moments where | found myself in the midst
of challenges to maintain it. Finding such a balance isn't easy
but necessary to retain life’s value. Such balance is only pos-
sible with substantial support from family and friends. Also, |
believe that fear is the greatest enemy in life, so | would tell
my younger self, as well as every woman today, to have more
confidence in herself and her actions.
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Art direktorica, studio “DesignBox”
Art Director, “DesignBox” Studio

Ne moramo uvijek izigravati heroje

DesignBox agencija osnovana je 2009. godine. Suprugija smou
ovo usli kao osnivaci sa zajednickom vizijom razvoja i akcenta na
kvalitet i kreativnost. Meni je pozicija Zene menadZerke u poslu,
dosla potpuno prirodno. U mom odrastanju nekako se uvijek
postavljao cilj obrazovanja i maksimalnih rezultata, a ne neke
druge socioloske uloge. To mi je olaksalo da jasno vidim svoj put
i progres. Naravno, jako sam sre¢na $to sam mogla da se ostva-
rim kao supruga, i majka Tare, Sergeja i Iskre. Medutim, da to ne
bi zvucalo kao neka sapunica, moram naglasiti da uz roditeljske
obaveze jako Cesto licimo na ringispil. Jako je bitno da partnerima
istu viziju zivota, kako privatnog, tako i poslovnog. Takode, kada
ste Zena u biznisu, osim bioloskih razlika, nikada nijesam ocekivala
neku takozvanu pozitivnu diskriminaciju. Jednostavno morate
znati pravila i procedure poslovanja, biti maksimalno umrezeni
i informisani i razvijati se zajedno sa vremenom u kojem Zivite.
Takode, jako je bitno prihvatiti podrsku, delegirati obaveze i ne
izigravati heroja preuzimanjem svih socioloskih uloga.

Autentican spoj dobrog poslovnog modela, lijepih inte-
resovanja i kreativne vizije

Svakom novom projektu, bilo da je u pitanju izrada vizuelnog
identiteta, ambalaze, magazina, knjige, sajamskog nastupa ili
nastupa na drustvenim mrezama, pristupa se individualno. To
znaci nauditi prilicno puno o svakoj privrednoj ili nekoj drugoj
oblasti. Nesto sli¢no nacinu na koji se i glumci pripremaju za ulo-
ge, iako nijesu lik kojeg glume. Rekla bih moZda da je to nasa
glavna vrijednost. Osim korporativnih projekata koje razvijamo
sa klijentima, pokrenuli smo i kreativno izdavastvo koje ¢ine vec
dvije igrice iz edicije “Ne brigaj ¢oce”, treca je na putu. Taj segment
nam pomaze da ostanemo kreativno budni. Takode, nesto $to
sagledavam kao nasu autenti¢nost je i potreba da se promislja o
zelenoj energiji, koris¢enju recikliranih materijala, ekoloskih boja,
da se koriste digitalne platforme ako mogu zamijeniti Stampane
i da se koliko je god moguce kupuje domadi proizvod i koriste
domace usluge, kako zbog odrzivosti, tako i Zbog manjeg uglje-
nickog otiska. Zato sam sre¢na $to mogu stati pored Mercede-
sovog ekoloskog vozila, sa nadom da ce u skorijoj budu¢nosti
emisija CO2 u nadim gradovima mnogo manja.

Casa je uvijek do pola puna

Uspjesnim danom smatram dan na ¢ijem sam kraju umorno sre¢-
na. Kad se prebrojimo uvece i svi smo na broju. Kad smo zdravi.
Kad se vedi dio agende Strikira, ali uvijek ostane ono nesto za sjutra,
Cisto kao motiv. Jer, Zivot je kao i sreca. Proces i put, a ne destinacija.
Sre¢na sam kad sam vjerna nekim ritualima, kad mogu ujutro da
odradim jogu, izvedem naseg malog $naucera na obliznje brdo,
popijem prvu kafu na miru. Ako se desio i neki rucak skupa, to je

ny.

naocarima iliti “¢asa je uvijek do pola puna”. To je moja mantra.
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We don’t always have to play heroes

DesignBox agency was founded in 2009. My husband and |
started it as founders with a shared vision of development,
emphasizing quality and creativity. The position of a woman
manager came naturally to me. Growing up, the goal was al-
ways education and maximum results, not other sociological
roles. This made it easier for me to see my path and progress
clearly. Of course, I'm very happy to have fulfilled my roles as a
wife and mother to Tara, Sergej, and Iskra. But to avoid sounding
like a soap opera, | must emphasize that juggling parental duties
often feels like a carousel. It's crucial that your partner shares the
same vision for life, both privately and professionally. Also, as a
woman in business, | never expected any so-called positive dis-
crimination beyond biological differences. You simply have to
know the rules and procedures of business, be well-networked
and informed, and evolve with the times you live in. It's also
essential to accept support, delegate responsibilities, and not
play the hero by taking on all sociological roles.

A unique blend of a good business model, beautiful in-
terests, and creative vision

Each new project, whether it's creating visual identities, pack-
aging, magazines, books, trade show appearances, or social
media presence, is approached individually. This means learning
quite a bit about each economic or other sector, similar to how
actors prepare for roles, even if they're not the character they're
playing. I'd say this is our main value. Besides corporate projects
we develop with clients, we've also started creative publishing,
already releasing two games in the “Ne brigaj ¢oce” edition,
with a third on the way. This segment helps us stay creatively
alert. Additionally, our authenticity is reflected in our commit-
ment to green energy, using recycled materials, eco-friendly
colors, digital platforms instead of print whenever possible,
and buying local products and services for sustainability and a
smaller carbon footprint. That's why I'm happy to stand next to
Mercedes'’s eco-friendly vehicle, hoping that CO2 emissions in
our cities will be significantly reduced in the near future.

The glass is always half full

A successful day is one where I'm happily tired by the end.
When we gather in the evening, and everyone’s accounted for.
When we're healthy. When most of the agenda is ticked off, but
there's always something left for tomorrow, just as motivation.
Life, like happiness, is a process and a journey, not a destination.
I'm happy when [ stick to certain rituals, like doing yoga in the
morning, walking our little schnauzer on the nearby hill, and
enjoying my first coffee in peace. If we manage to have lunch
together, that'’s a real celebration. All in all, you learn to look at
life through rose-colored glasses, or “the glass is always half full.”
That's my mantra.

Styling: Paradiso

Lion of Porches
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Izvrdna direktorica agencije "Aura Media”
Executive Director of “Aura Media” Agency

Uspjeh je ostati Ciste duse

Aura je nastala iz jednog kreativnog sna, uz pomo¢ ljudi koji su
prepoznali vrijednost istog. Mladi ljudi sa velikim znanjem i lije-
pom energijom usli su u tim, voljni da rade i kao i ve¢ina mladih
snaga — zeljni da promijene svijet. Tako mi u Auri vidimo marke-
ting. Kao bezuslovno medusobno davanje. Istina je da je danas
marketing zastupljen vise nego ikad u svim sferama djelovanja,
jer konac¢no postajemo svjesni da moze i te kako da‘radi”za nas
kada Zelimo da prezentujemo brend, proizvod, kompaniju, ali i
sebe u krajnjoj liniji. Nas izdvaja i profilide posvecenost, kvalitetan
tim, dobra ideja i kreativnost, koja je u ovom lijepom marketing
maratonu Crne Gore, uvijek za mrvu brza i drugacija.

Biti bolji od “proslogodisnjeg sebe”

Uspjeh je Sirok pojam i zahtijeva individualan pristup u defi-
nisanju istog. Moram priznati da je kod mene to uvijek spoj
privatnih i poslovnih momenata. Uspjeh je ostati ciste duse,
zadrzati gram djeteta u svijetu odraslih. Probajte, sigurno ¢e
vam pomodi na svim nivoima. Sebi sam pocela da priznajem
uspjeh jos kao djevojcica: kada dobro uradim domacdi zadatak,
zastitim druga od vrsnjackog nasilja, osvojim prvu nagradu na
takmicenju recitatora, ili postignem upecatljiv uspjeh na pr-
vom takmicenju u Crnoj Gori za najbolje preduzetnicke ideje za
djecu. Uvijek sam bodrila sebe da budem uspjesnija od “proslo-
godisnje Viktorije”, $to se odrazilo i na moju buduc¢nost i dovelo
me tu gdje trenutno jesam.

Bezuslovna ljubav prema svemu sto radim

Smatram da u nama uvijek mora da postojiiskra koja nas raduje
i iznova budi strast na svakom sljedec¢em poslovnom projektu.
Kod mene tu iskru moZzemo nazvati radoznalos¢u. Da stvorim
nesto novo, drugacije... uz, naravno, gorepomenutu cistotu
duse koja je jednaka sa bezuslovnom ljubavlju prema svemu
sto radim. Samo tako mozemo biti bolji i sebi i drugima.
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Success is staying pure at heart

Aura was born from a creative dream, helped by people who
recognized its value. Young people with great knowledge and
beautiful energy joined the team, eager to work and, like most
young talents, wanting to change the world. That's how we at
Aura see marketing—as unconditional mutual giving. The truth
is, marketing is more present than ever in all spheres because
we're finally aware it can significantly “work” for us when we
want to present a brand, product, company, or even ourselves.
We're distinguished by our commitment, quality team, good
ideas, and creativity, always a bit faster and different in Monte-
negro's beautiful marketing marathon.

Being better than “last year’s self”

Success is a broad term that requires an individual approach
to defining it. | must admit that, for me, it's always a mix of
private and professional moments. Success is staying pure
at heart, keeping a touch of childhood in an adult world. Try
it; it will surely help you on all levels. | began acknowledging
success since | was a child: when | did well on homework,
protected a friend from bullying, won first prize in a recita-
tion competition, or achieved notable success in Montene-
gro’s first entrepreneurial ideas competition for children. |
always encouraged myself to be more successful than “last
year's Viktorija,"which has reflected in my future and brought
me to where | am now.

Unconditional love for everything | do

| believe there must always be a spark within us that brings joy
and reignites passion for each new business project. For me,
that spark is curiosity—to create something new, different. ..
along with the aforementioned purity of soul, equal to uncon-
ditional love for everything | do. Only then can we be better to
ourselves and others.
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Izvrdna direktorica i vlasnica firme “Divna Design”
Executive Director and owner of “Divna Design”Company

Moj posao nastao je iz ljubavi i strasti prema kreativnom izraza-
ju. Kako to biva u ljubavi, nisam razmisljala kako bii na koji nacin
to moglo donijeti profit i da li je bas ta profesija neophodna
trzistu. Ipak, osobine kao sto su: istrajnost, hrabrost, tvrdogla-
vost, mladala¢ka zanesenost i naivna radoznalost, dovele su
me na mjesto na kojem sam sada. Zvuci kao klie ali, zaista je
tako - sreca prati hrabre i one koji ne odustaju od svojih snova.
Dizajn enterijera poziv je koji osim formalnog obrazovanja, po-
drazumijeva konstantno ucenje i usavrsavanje, stoga je i moja
transformacija na tom putu - konstantna.

Najvedi dio Zivota tokom kog sam se formalno obrazovala pro-
vela sam u Kotoru i Beogradu, a dio svog skolovanja tj. prakse,
provela sam u Americi i Italiji. Moji divni profesori beogradske
skole naucili su me osnovama dizajna i umjetnosti, te me spre-
mili za dalji put. U Americi su me naucili da sve sto zamislis mo-
Zesidaostvaris. U Italiji sam naucila da su marketing i brending
jednako vazni koliko i sam proizvod, kao i da je ¢esto glavna
“caka”u onom malom misterioznom elementu zvanom “detal;”
Svoje lekcije primijenila sam i prilagodila lokalnom kontekstu,
ponasanju naseg potrosaca odnosno klijenta i dinamici naseg
trziSta i poslovnog okruzenja. Kreiranje mog uspjeha, estetike i
poslovnih nacela, proces je koji i dalje traje i ¢ini se da sam na
samom pocetku.

Uspjesan dan koji me ¢ini zadovoljnom nije uvijek isti. Nekada
je to dan u kom sam predala projekat zadovoljnom klijentu,
pronalazak rjeSenja za eventualni problem koji se javio tokom
izvodenija ili jednostavno, dan u kojem sam uspjela odmoriti
i pronadi inspiraciju za projekat koji slijedi. Vjerujem da se svi
poslovni ljudi suocavaju sa manjkom vremena i zadatim roko-
vima te da iste ¢esto usklade sa onim $to im privatno pricinjava
zadovoljstvo. Iz tog razloga, svaki dan u kojem izbalansiram po-
slovne obaveze sa privatnim, sa sopstvenim navikama i zeljama,
za mene je uspjesan dan. lako ¢esto zaboravim, trudim se da
sebe svakodnevno opomenem da je posao tu da radiza mene,
isto koliko i ja za njega. Bas kao u pravoj nesebi¢noj ljubavi —
davanje i primanje se ne iskljucuju, ve¢ podstic¢u i nadopunjuju.
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My work stems from a love and passion for creative expres-
sion. Like in love, | didn't think about how it could bring prof-
it or whether that profession was necessary for the market.
However, qualities like perseverance, courage, stubbornness,
youthful enthusiasm, and naive curiosity brought me to
where | am now. It may sound cliché, but it's true—fortune
favors the brave and those who don't give up on their dreams.
Interior design is a calling that, besides formal education, in-
volves constant learning and improvement, hence my ongo-
ing transformation.

| spent most of my formal education in Kotor and Belgrade
and part of my schooling and practice in the USA and Italy. My
wonderful professors in Belgrade taught me the basics of de-
sign and art, preparing me for the journey ahead. In the USA, |
learned that you can achieve anything you envision. In Italy, |
learned that marketing and branding are as important as the
product itself and that the main “trick” often lies in the small
mysterious element called “detail” I've applied and adapted
these lessons to the local context, our consumer behavior,
and market dynamics. Creating my success, aesthetics, and
business principles is a process that continues and feels like
I'm just at the beginning.

A successful day that makes me happy isn't always the same.
Sometimes it's a day when | deliver a project to a satisfied
client. Sometimes it's finding a solution to a problem that
arose during project execution. Sometimes it's simply a day
when I've rested and found inspiration for the next project. |
believe all businesspeople face a lack of time and deadlines
that they often balance with personal satisfaction. For me,
any day where | balance business obligations with personal
habits and desires is a successful day. Although | often for-
get, | try to remind myself daily that work is there to serve
me as much as | serve it. Like in true selfless love—giving
and receiving don't exclude but complement and encour-
age each other.
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DUBLJEVIC

Predsjednica Ko3arkaskog saveza Crne Gore
President of the Basketball Federation of Montenegro

Moguce da je ovo najvedi izazov sa kojim sam se susrela u
Zivotu. Savladavam stvari koje nisam poznavala, o kojima ni-
sam razmisljala, a izazov je i sama svakodnevica. Mislim na
male stvari koje prave razliku. Sada mnogo sjedim, provodim
vrijeme u kancelariji, na sastancima... Sve $to nisam voljela i
od ¢ega sam bjezala cijelog Zivota. U isto vrijeme, to je dobra
prilika da vidim $ta mogu. Naucila sam da prespavam, pa tek
onda donesem odluku, u¢im i dalje sta ova druga Jelena umi-
je. Definicija uspjeha se promjenila. Uspjeh je za mene, sada,
ostati normalan, ostati dosljedan sebi i principima kojima sam
se vodila cijelog zZivota.

Kao $to sam vec rekla, najbitnija stvar za mene je, bez obzira na
to gdje sam i $ta radim, da ostanem covjek, budem tu za sve
ljude kojima mogu pomodi jer mislim da su funkcije i mo¢ pro-
lazne. Moja funkcija je, dakle, trenutna. Vazno je ono $to jesmo
cijelog Zivota i $to treba da ostanemo dok smo Zivi - ljudi. Zelim
ostati upaméena po tome.
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This might be the biggest challenge I've faced in my life. I'm
tackling things I didn't know, things | never thought about, and
everyday life itself is a challenge. I'm talking about small things
that make a difference. Now | sit a lot, spend time in the office,
in meetings. .. Everything | didn't like and avoided all my life. At
the same time, it's a good opportunity to see what | can do. I've
learned to sleep on it before making a decision and continue
learning what this other Jelena can do. The definition of success
has changed. For me, success now is staying normal, staying
true to myself and the principles that have guided me all my life.

As I've already said, the most important thing for me, re-
gardless of where | am and what | do, is to stay human, be
there for everyone | can help because | believe functions and
power are temporary. My function is, therefore, temporary.
What's important is who we are throughout our lives and
what we should remain while we're alive—people. | want
to be remembered for that.




MAJER

Operativna direktorica kompanije “Elko tim”; Osnivacica i direktorica koncept prodavnice “La mia casa”;
Operativna direktorica “Multisport Akademije Mayer”
Chief Operation Officer of “Elko tim”; Founder and CEO of “La mia casa”; COO of “Multisport Akademije Mayer”

Dugovjecna porodic¢na i poslovna pric¢a o uspjehu

Kao porodica, gradili smo svoje poslovanje na temeljnim vrijed-
nostima koje su protkane kroz nas medusobni odnos: postovanje,
povjerenje, zajednistvo i odgovornost. Vjerujemo da je povjerenje
izmedu nas kao vlasnika, nasih zaposlenih, nasih klijenata i partnera
doprinijelo dugorocnom uspjehu. Kao porodica, uvijek smo stajali
zajedno, podrzavali jedni druge i radili ka zajednickim ciljevima. Ovo
zajednistvo smo prenijelii na nasu kompaniju, gdje njegujemo tim-
ski rad i zajednicku odgovornost za uspjeh firme. Svjesni smo svoje
odgovornosti prema zajednici i okolini, pa s ponosom isticemo svoje
drustveno-odgovorno poslovanje, kroz koje aktivno doprinosimo
lokalnoj zajednici ve¢ 32 godine. Maji roditelji postavili su ¢vrste te-
melje Elko Tima, a ja sam Zeljela dodati licni pecat toj prici. Tako je
2012. godine nastao brend La Mia Casa, kao moja li¢na kreacija i
Zelja da trzistu ponudim nesto novo. Sve vrijednosti koje Elko Tim
njeguje, prenesene su i na La Mia Casu, $to je rezultiralo stvaranjem
jos$ jednog uspjesnog brenda kaji se istice kvalitetom i inovacijama.
Kao ¢lan Multisport Akademije Mayer, na elu sa svojim suprugom,
devet godina zaredom organizujemo brojne sportsko-rekreativne
dogadaje, kako nacionalne tako i internacionalne.

Postavljanje granica svakodnevni je izazov
Najzadovoljnija sam kada postignem ravnotezu i osjecaj ispunjenosti
na svim poljima. Uspjeh za mene nije samo postizanje poslovnih
cilieva, vec iispunjavanje uloga koje imam u porodici i zajednici. Ne
mogu rec¢i da sam na kraju svakog dana u potpunosti zadovoljna, ali
se trudim. Kao supruga, majka troje djece i poslovno angaZovana u
vide kompanija i organizacija, svjesna sam koliki je to izazov u danas-
nje vrijeme. Ono sto bih Zeljela, ¢esto premasuje moje moguc¢nosti,
a uspjeh na jednom polju podrazumijeva priviemeno odricanje na
nekom drugom. Gdje povudi granicu i gdje se zaustaviti, dileme su
s kojima se svakodnevno susrije¢em. Ali zaista, uZivam u svakom
poslu koji radim, jer vjerujem da je ljubav prema poslu preduslov za
kvalitetno i posveceno obavljanje zadataka.

Lekcija koju svaka Zena liderka mora da nauci

Prije svega, Zena koja Zeli karijeru liderke i uspjeSne menadzerke
mora osjetiti Zelju i donijeti ¢vrstu odluku da ce se posvetiti svo-
joj karijeri, biti liderka, a zatim ostati dosljedna. Vazno je ne koristiti
svoju Zenstvenost kao izgovor, ve¢ kao snagu koja nas pokrece ka
ravnopravnosti i izvrsnosti. Uspjeh Zene liderke je sveobuhvatan i
podrazumijeva balansiranje svih aspekata Zivota. Efikasno liderstvo
zahtijeva sposobnost da se zna kada raditi, alii kada se odmoriti i po-
svetiti sebii najblizima. Da bi bila uspje3na liderka, nije dovoljno samo
posjedovati stru¢ne vjestine i znanje, potrebno je razvijati emocio-
nalnu inteligenciju, empatiju i sposobnost donosenja teskih odluka.
Takode, uspjeh ne dolazi preko nodi, pa je strplienje klju¢no. Izazovi
i prepreke su neizbjezni, ali svaka od njih predstavija priliku za rast i
razvoj.Vazno je graditi mreZzu podrske: porodicu, prijatelje i saradnike,
jer niko ne moze sve postici sam. Svaka Zena liderka mora biti svjesna
da ne postoje granice osim onih koje same sebi postavimo.

94 | EXCLUSIVE

A long-lasting family and business success story

As a family, we've built our business on core values embedded in
our mutual relationship: respect, trust, togetherness, and respon-
sibility. We believe the trust between us as owners, our employees,
clients, and partners has contributed to long-term success. As a
family, we've always stood together, supported each other, and
worked towards common goals. This togetherness has been trans-
ferred to our company, where we nurture teamwork and joint re-
sponsibility for the firm’s success. We're aware of our responsibility
to the community and the environment, proudly showcasing our
socially responsible business practices, actively contributing to the
local community for 32 years. My parents laid the solid foundations
of Elko Tim, and | wanted to add my personal touch to that story.
That's how the brand La Mia Casa was born in 2012, as my person-
al creation and desire to offer something new to the market. All the
values Elko Tim cherishes were transferred to La Mia Casa, resulting
in another successful brand known for its quality and innovations.
As a member of the Multisport Academy Mayer, led by my hus-
band, we've been organizing numerous sports and recreational
events, both national and international, for nine consecutive years.

Setting boundaries is a daily challenge

I'm most satisfied when | achieve balance and a sense of fulfillment
inall areas. Success, for me, isn't just about achieving business goals
but also fulfilling the roles | have in my family and community. |
can't say I'm completely satisfied at the end of each day, but | try.
As a wife, mother of three, and professionally engaged in several
companies and organizations, I'm aware of how challenging this
is today. What Id like often exceeds my capabilities, and success
in one area implies temporary sacrifice in another. Where to draw
the line and where to stop are dilemmas | face daily. But honestly, |
enjoy every job | do because | believe love for work is a prerequisite
for quality and dedicated task performance.

A lesson every woman leader must learn

First and foremost, a woman who wants to be a leader and suc-
cessful manager must feel the desire and make a firm decision
to dedicate herself to her career, be a leader, and then remain
consistent. It's important not to use your femininity as an excuse
but as a strength that drives us towards equality and excellence.
A woman’s success as a leader is comprehensive and involves
balancing all aspects of life. Effective leadership requires knowing
when to work but also when to rest and dedicate time to yourself
and your loved ones. To be a successful leader, it's not enough
to have professional skills and knowledge; you must develop
emotional intelligence, empathy, and the ability to make tough
decisions. Also, success doesn't come overnight, so patience is
crucial. Challenges and obstacles are inevitable, but each one is
an opportunity for growth and development. It's important to
build a support network: family, friends, and colleagues, because
no one can achieve everything alone. Every woman leader must
understand there are no limits except those we set ourselves.
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SYNDEO

Neinvazivna procedura regeneracije i rejuvenacije koze

S ponosom predstavljamo da smo prva ordinacija u Crnoj Gori
koja posjeduje izvanredni uredaj Hydrafacial Syndeo.

HIJALURONSKI FILERI

Hydrafacial je najizvodeniji tretman njege koZe sa preko 3,5 Vel * = BOTOX
miliona izvedenih tretmana godiSnje i izbor broj 1 svjetskih
struc¢njaka za zdravlje koZe. PRP

BIOREVITALIZACIJA

Hydrafacial tretmani su neinvazivni postupci koji koriste

, NEHIRURSKI LIFTING
/y@temfwmw (COG NITI, MONO NITI)

VORTEX FUSION REJUVENACIJA |

tehnologiju PODMLABIVANJE
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za istovremeno ciS¢enje, piling, ekstrakciju i hidrataciju.
Namijenjen je muSkarcima i Zenama

SKIN BUSTERI
Vit uztasta i Vil
. g ' . e !
TRETMAN SE SASTOJI IZ CETIRI KORAKA . e b
I CISCENJE I EKSFOLIACIJA
E Podrazumijeva odstranjivanje zadebljalog sloja i mrtvih
! ¢elija sa koZe ¢ime se ubrzava njena regeneracija (mladoj,
! novoj koZi se omogucava izlazak na povrsinu)
2 PILING
E Obezhbjeduje idealne uslove za pravilnu njegu, hidrataciju
! i prevenciju procesa starenja, bez perutanja i iritacije koze
3 CISCENJE
: Bezbolno ¢iS¢enje pora i sebuma sa lica bez manuelne o 7
| fomedockspresije Dr Nenad Todorovié
4

HIDRATACIJA

Kako bi se koZa nahranila i zastitila. Podrazumijeva
aplikovanje seruma koji u sebi sadrZe vitamine, peptide,
antioksidanse, hijaluronsku kiselinu.

Ekspert estetske nehirurske medicine

Ordinacija Fontis Q 069 206 701 dr_nenad_todorovic
9 Svetozara Markoviéa 1, Podgorica . 38268739439 ordinacijafontis B fontis@t-com.me
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BUDVANSKA Slovenska plaza nij h -
- - plaZza nije samo hotel. Iz me
RIVIJERA : = e nadzmenta hotela ponosno isti¢u da je ovo

HOTELSKA GRUPA ; - - - : mjesto oaza gdje svaki kamen, svaki cvijet
' . : . Cra u vrtovima i svaki osmijeh zaposlenih prica

pricu o ljubavi i posvecenosti koja se gradila
decenijama.
Ministar turizma, ekologije, odrZivog razvoja
i razvoja sjevera Crne Gore Vladimir Martino-
vi¢, dodao je da je“ovaj dragulj Budve, ponos
cijele zemlje”.
“Sve ono $to Slovenska plaza daje Crnoj Gori
treba da postujemo i da kao donosioci odlu-
ka budemo svjesni njene vaznosti. Ohrabruju
planovi menadZmenta za naredni period jer
smatram da se samo odgovornim upravlja-
njem moze sti¢i do Zeljenih rezultata’

,MALI GRAD® U SRCU BUDVE POZNAT
SIROM SVIJETA

,&mmm_uMQu tm ' _——— ', - Bt i L Daleke 1984. godine Slovenska plaza otvorila je vrata,malog grada” u srcu
- =t ' Budve. Svojim autenti¢nim mediteranskim duhom i kulturnim nasljedem,
obiljezen je pocetak turisti¢kog razvoja ovog primorskog mjesta. Jovan Gre-
govi¢, izvrsni direktor Hotelske grupe Budvanska rivijera, kaze da kompanija
ima velike planove.
Za ovih nevjerovatnih 40 godina stekli smo povjerenje gostiju koji Slovensku
plazuy, ali i Hotelsku grupu Budvanska rivijera vide kao sinonim za kvalitet i
raznovrstan turisticki proizvod. Ukazano povjerenje nasih gostiju odrazava
se i na nase poslovanje. Rast nase kompanije utemeljen na strategiji razvoja
koja prati naredni petogodisnji ciklus, ima za cilj da se HG Budvanska rivi-
jera ¢vrsto pozicionira kao medunarodno priznat brend sa cjelogodisnjom
ponudom raznovrsnih hotelskih usluga koji svojim gostima daje autenti¢an
doZivljaj uz puno postovanje postulata i koncepata odrzivog turizma - ista-
kao je Gregovi¢ na svecanosti povodom proslave jubileja.

Ljeto je doba koje za Slovensku plazu i
Hotelsku grupu Budvanska rivijera znaci
pocetak novog ciklusa, a svaki novi ciklus
pocinje sabiranjem utisaka iz onog pret-
hodnog. U cCetrdeset godina postojanja
jednog od najljepsih hotela na Jadrany,
utkani su Zivoti generacija zaposlenih koji
su ljubaznosc¢u i marljivoscu stvarali, sada
vec sirom svijeta, dobro poznat brend. Ova
sezona, pocela je spektakularnim slavljem
u Castjubileja, a brojna desavanja planirana

suiza nastavak sezone. ; BN 2 o | ; _ _ | i
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§ Hotelsko naselje Slovenska plaZa svoj jedin-
- stven arhitektonski sarm duguje slovenackom
g 1 arhitekti Janezu Kobeu, a predsjednik Odbora
—— f":-.'l; o B e direktora HG Budvanska rivijera Mijomir Pejovi¢

z # 'F e F ; kaze da ni Cetiri decenije kasnije, ovaj mediteran-
4 | cr - . . . . ‘v
| | el 48 ‘i' ¥ 1 i ski raj niko nije prevazisao.
."’ -

¢ > Rije¢ je o hotelskom naselju koje je davne
= 1984. godine bilo ispred vremena. Nastalo
na viziji slovenackog arhitekte Janeza Kobea,
naselje je uspjelo da u izazovnim vremenima
tokom cCetiri decenije bude i ostane mjesto
kojem se domacdi i inostrani gosti rado vraca-
ju. Prepoznajuci znacaj koji Slovenska plaza
ima za nase drustvo i crnogorski turisticki
proizvod, uz nedavna investiciona ulaganja,
menadzment Drustva ¢vrsto je opredijeljen
da daljim unapredenjem njenih smjestajnih
kapaciteta i podizanjem kvaliteta u vilama na
standard od Cetiri zvjezdice, ucini Slovensku
plazu najkonkurentnijim naseljem na Jadra-
nu, ali i Mediteranu.”
Proslava jubileja Slovenske plaze obiljezena je
cjelovecernjim, raznovrsnim muzi¢ko-zabav-
nim programom. Veliki broj zvanica do kasno
U noc uzivao je u sjajnoj atmosferi i nastupima
Borisa Novkovica, Daniela Popovica, violinist-
kinje Verice Culjkovi¢, Gradske muzike Budva,
Hrvatskog saveza umjetnickog plivanja, grad-

p

skog hora Budva i igrama KUD-a “Kanjos”.

MJESTO GDJE SE SNOVI OSTVARUJU, !

A USPOMENE STVARAJU Mt -2 ?%.( o
Od vremena kada je nastala Slovenska plaza do danas; L e uh y .
puno toga se promijenilo. Hotel su odrzali ljudi. Kako zapo-+a_ . | & .5 ;
sleni, tako i oni koji su sa hotelom direktno ili indirektnosg-= == /' | - o
radivali. Svecanoscu u Cast velikog jubileja, Hotelska grupa« .+, 55 L =

Budvanska rivijera poslala je snaznu poruku zahvalnosti ¢
svim svojim saradnicima i gostima. ; %
Veliko hvala nasim partnerima, agencijama, tur-opera- . .
torima, dobavljacima kao i svim saradnicima na ne-

izmjernoj podrsci. Takode, hvala svim nasim gostima '1.

koji su izabrali Slovensku plazu za svoj odmor. Njihovo .
povjerenje i zadovoljstvo, najveca su nagrada za nas [

trud. U narednim godinama, Slovenska plaza nastavi- |

¢e da bude simbol kvaliteta, udobnosti i autenti¢nog

mediteranskog dozivljaja, porucili su iz Hotelske grupe

Budvanska rivijera. 1
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QL
BUDVANSKA
RIVIJERA

HOTELSKA GRUPA

In 1984, Slovenska plaza opened the doors of a “small town”
in the heart of Budva. With its authentic Mediterranean spirit
and cultural heritage, it marked the beginning of the tourist
development of this coastal town. Jovan Gregovi¢, the execu-
tive director of the Budvanska Rivijera Hotel Group, says the
company has big plans.

Overthese incredible 40 years, we have gained the trust of gue-
sts who see Slovenska plaza and the Budvanska Rivijera Hotel
Group as synonymous with quality and a diverse tourist produ-
ct. The trust our guests have shown is reflected in our business.
The growth of our company, based on a development strategy
that follows the next five-year cycle, aims to firmly position HG
Budvanska Rivijera as an internationally recognized brand with
a year-round offer of diverse hotel services that provide guests
with an authentic experience while fully respecting the princi-
ples and concepts of sustainable tourism, Gregovi¢ emphasized
at the anniversary celebration.

One of the most successful hotels on the Adriatic
Is celebrating an anniversary:this year f-' - ¥/ ) : Slovenska plaza isn't just a hotel but an oasis where every stone,
: every flower in the gardens, and every employee’s smile tells
a story of love and dedication that we've built over decades,
proudly states the hotel management. The Minister of Tourism,
Ecology, Sustainable Development, and Northern Develop-
ment of Montenegro, Vladimir Martinovi¢, adds that this gem
of Budva is the pride of the whole country.
“Everything that Slovenska plaZa gives to Montenegro should
be respected, and as decision-makers, we should be aware of
its importance. The management’s plans for the coming pe-
riod are encouraging because | believe that only responsible
management can achieve the desired results,” said Minister
Martinovi¢ on this occasion.




Povecava vlaznost, RI B LJ I KO LAG E N

elastichost i tonus koze

Smanjuje sitne bore i sprecava ®)
nastanak dubokih bora

Pobolj$ava dubinsku strukturu EFIKASAN U PROCESU
i opsti izgled koze REGENERACIJE |
Jata kosu i nokte PODMLADIVANJA

Stiti i jac¢a zglobove, kosti, misice, ORGANIZMA
tetive i ligamente

Poboljsava pokretljivost i smanjuje bol u zglobovima

ALWAYS AHEAD, DESPITE THE TIMES
The Slovenska plaZza hotel village owes its unique architectural
charm to Slovenian architect Janez Kobe. The chairman of the
board of directors of HG Budvanska Rivijera, Mijomir Pejovic, says
that even four decades later, this Mediterranean paradise hasn't
been surpassed. ..

It's a hotel village that was ahead of its time in 1984, created
based on the vision of Slovenian architect Janez Kobe, and has
managed to remain a place that domestic and international
guests gladly return to, even in challenging times over four
decades. Recognizing the importance of Slovenska plaza for
our society and the Montenegrin tourist product, with recent
investment efforts, the management of the company is firmly
committed to further enhancing its accommodation capacities
and raising the quality of the villas to a four-star standard, mak-
ing Slovenska plaza the most competitive resort on the Adriatic
and the Mediterranean, said Pejovic.

DOZIRANJE: Jedna mjerna casica dnevno (30 ml).
DODATAK ISHRANI

sa ukusom voca

KOMNNEKC KONATEHA,
XWJANYPOHCKE KMCENWHE,
BUTAMHHA W MWHEPANA

Lhcollacarii

2

Since Slovenska plaza was established until today, many o u[laca re
things have changed, but what’s sustained this hotel are the e ; «-.5 '
people, both employees and those who have directly or indi- -
rectly collaborated with the hotel. The ceremony in honor of
the grand anniversary sent a strong message of gratitude to
all its collaborators and guests from the Budvanska Rivijera
Hotel Group.

A big thank you to our partners, agencies, tour operators,
suppliers, and all collaborators for their immense support.
Also, thanks to all our guests who chose Slovenska plaza
for their vacation. Their trust and satisfaction are the great-
est reward for our efforts. In the coming years, Slovenska
plaza will continue to be a symbol of quality, comfort, and
an authentic Mediterranean experience, said the Budvan- .
ska Rivijera Hotel Group. \ o =

The anniversary celebration of Slovenska plaza was marked by
an all-evening and diverse music and entertainment program.

A large number of guests enjoyed the great atmosphere and A PLACE WHERE DREAMS COME TRUE

performances by Boris Novkovi¢, Daniel Popovic, violinist Verica AND MEMORIES ARE MADE
Culjkovi¢, Gradska Muzika Budva, the Croatian Artistic Swim- :

ming Association, the Budva city choir, and the KUD “Kanjos”
dance troupe until late at night

Pakovanje 500 mi
Aroma jagoda i breskva

Proizvodi Alkaloid Skopje

®

; ALKALOID

SKOPJE

I3 facebook.com/zdravljebezrecepta
instagram.com/zdravljebezrecepta

NIONATAK HCXPAHI,

o JatnsHnyan LTHHHA KOMA

instagram.com/collacare
. +382 20 246 207
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Mi smo Honey
decoration.

Agencija za dekoraciju proslava!l Specijalizovani smo za
stvaranje nezaboravnih trenutaka za sve wvrste proslava:
rodendani, vjen€anja, vjeridbe, korporativni dogadaji i sve
druge vrste svecanosti.

Mas tim &ine dekoraterke:

Maja Radusinovié, Milica Buric i
Nikolina Radusinovic.

Sa éetiri godine iskustva u ovom
poslu, posvedene smo tome da
svaha proslava bude posebnaii
jedinstvena.

Hreiramo dekoracije koje ostavljaju
bez daha, a nasi klijenti su nam na
prvom mijestu. Vasa vizija i nasi
kreativni dodiri zajedno ¢ine
savrienu kombinaciju za proslavu o
kojo] éete dugo pricati.

+382 69 381088
+382 69 33 3997

. 067108800 &= cokolatisima@gmail.com cokolatisima @ cokolatisima
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12001 [Jubavt, insprracije v vdeja

MARIJA
Lekié Krunié

AGENCIJA ZANEKRETNINE I RENT-A-CAR TALUMA MONTENEGRO
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Prepreke su prilika za rast i uspjeh, pa u slucaju Marije Leki¢ Kru-
nié, uspjeh nije ni slucajan, niti preko noci. Preduzetnicku karijeru
zapocela je sa samo 19 godina, a izazovi sa kojima se suocavala bili
su brojni. No, upornost, posvecenost i podrska porodice bili su njen
X faktor’, pa danas razgovaramo sa uspjesnom preduzetnicom,
suprugom i mamom koja se rado sjeca svojih pocetaka. Agencija
za nekretnine Taluma Montenegro, njen je zastitni znak.

Zivot u razli¢itim djelovima svijeta, uklju¢ujuci Ameriku i Kanadu,
pruzio mi je Siroku perspektivu i dragocje-

Stru¢nost i dobra informisanost klju¢ne su karakteristike jer po-
drazumijevaju poznavanje trZista nekretnina, propisa i procesa
kupoprodaje. Smatram da agent za nekretnine treba da posje-
duje razvijene komunikacione i organizacione sposobnosti, kao
i pregovaracke vjestine.

Liderska uloga u mom poslu zahtijeva inovativnost, strpljenje,
nenametljivost i empatiju - napominje Marija Lekic¢ Krunic.

KVALITET KAO ZIVOTNI

no iskustvo koje sam kasnije primjenjivala ODLU(VJNOST JE OSNOVNI [ POSLOVNI PRINCIP

u svom poslovanju. Poslovni uspjeh posti-
gla sam kroz neprekidan rad i ulaganje u
razvoj sopstvenog biznisa. Svoj put gradila

USLOV ZA USPJEH

Smatram da je klju¢no da Zzene

Preduzetnistvo je od mladalackih dana
dio njene licnosti, a stalno unaprediva-

sam korak po korak, rade¢i naporno kako u biznisu budu odlucne, hrabre i nje, dio njenog karaktera. Sada su posao
bih ostvarila svoje ciljeve. Svoju upornost i istrajne, te da se ne boje da preuzmu i porodica neraskidivo vezani, pa jedno
predanost poslu pretvorila sam u motivaciju rizike i izazove koje donosi poslovni podupire drugo.

mnogim mladim ljudima. Bez obzira da li ste svijet. Svojim primjerom Zelim da Osim nekretnina, posebno se istice-
Zena, da li ste mladi, imate ili nemate po- inspirisem druge Zene da se bore Mo i U pruzZanju rent-a-car usluga,
¢etni kapital, sve je moguce. Za mene nisu za svoje snove, da budu hrabre i da koje uspjesno vodi moj suprug, nu-
postojali izgovori. Nije postojalo pitanje da vjeruju u svoje sposobnosti, jer u dediklijentima pouzdana i kvalitetna

li ¢u modi, kako i na koji nacin. Znala sam poslu, kao i u Zivotu, sve je moguce vozila za sve potrebe. Temeljimo na3

da je sve oko mene stvorila ljudska ruka, pa
zasto ne bi mogla stvoriti i moja, porucuje
vlasnica agencije za trgovinu nekretninama, Marija Leki¢ Krunic.
TRGOVINA NEKRETNINAMA -

[ZAZOV I STIMULANS

Uspjeh u radu sa nekretninama na trzistu koje je promjenjivo, neiz-
vjesno i zavisno od mnogih faktora, zahtijeva ozbiljan rad. Biti lider-
ka u ovoj sferi poslovanja znaci biti spremna na stalno obrazovanje

iunapredivanje. U agenciji Taluma Montenegro lako prepoznaju
one koji imaju potrebne osobine za ovu profesiju.
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uz predan rad i upornost

rad na znanju i iskustvu ste¢enom u
inostranstvu, obukama i edukacija-
ma od strane uspjesnih agenata iz cijelog svijeta.

Ova posvecenost u¢enju i unapredenju nasih vjestina, omo-
gucava nam da pruzimo kvalitetnu uslugu i zadovoljimo naj-
vise standarde u ovoj industiji, istice Marija.

Vaznost iskustva najbolje poznaju oni koji su postepeno i
marljivo gradili svoju karijeru. Za Mariju Leki¢ Kruni¢, svaka
barijera koju je prevazisla bila je dodatni podsticaj. Danas
ohrabruje mlade da ne strijepe od prepreka i motivise ih da
svoje ideje ostvaruju.

Od sada brze
| Jednostavnije
placanje

Dodajte svoju Mastercard® karticu u Google Wallet™
| placajte pouzdano I sigurno.
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e G Pay
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L4

J - X
R £ ity e 2l e

W72ty ] Yok T P it U

LICNI BIZNIS PODRAZUMIJEVA SLOBODU,
ALITODGOVORNOST

Vodenje sopstvenog posla pruza zadovoljavajuci osjecaj samo-
stalnosti i autonomije. Osjecaj da sve zavisi od nasih odluka, rada
i inicijative, jedan je od najboljih osje¢aja prema podacima broj-
nih istrazivanja. Rad u agenciji za nekretnine upravo sadrzi sve
navedene elemente.

Mogucnost da vidim kako moj trud direktno uti¢e na uspjeh
mog poslovanja daje mi veliko zadovoljstvo i motivaciju za da-
lji rad. Osim toga, fleksibilnost privatnog biznisa omogucava
mi da oblikujem radni dan prema svojim potrebama i zeljama.
Takode, kao vlasnica biznisa, imam mogucnost da neprestano
razvijam, unapredujem, optimizujem i prosirujem svoje poslo-
vanje, cemu uvijek tezim. Sto se tice losih strana, ne smatram
da postoji nesto $to bih mogla konkretno izdvojiti kao ,lose”.
Postoje samo izazovi i prepreke na putu, a smatram da su oni
dio procesa rasta i ucenja.

PORODICA KAO OKREPLJUJUCI IZVOR
LJUBAVITIDEJA

lako je na celu ozbiline firme koja zahtijeva konstantnu posve-
cenost, nasa sagovornica kaZe da je porodica, kao najveci izvor
inspiracije i snage, prioritetna.

Moja uloga majke i supruge nesto je $to mi pruza najvece za-
dovoljstvo i radost u Zivotu. Istovremeno, posao mi je takode
veoma vazan dio zivota i trudim se da pronadem ravnotezu
izmedu porodi¢nih obaveza i profesionalnih ciljeva. Ulaganjem
u sopstveni biznis suprug i ja, ne samo da se ostvarujemo na
licnom i profesionalnom planu, ve¢ zajedno kreiramo bolju bu-
du¢nost za nasu porodicu. Veliku zahvalnost dugujem svojoj
majci koja mi neiscrpno pomaze, omogucavajudi mida se foku-
siram na svoje poslovne ciljeve. Takode, imam privilegiju raditi
sa timom iskusnih i dobro obucenih agenata, koji su sposobni
preuzeti odredene odgovornosti i olak3ati mi teret poslovnih
obaveza kada je to potrebno, istice Marija.

PUTOVANJA DONOSE NOVE PERSPEKTIVE
Putovanja su imala ogroman uticaj na moj li¢ni i profesionalni
razvoj. Posjetila sam vise od 40 zemalja svijeta, a svaka nova
zemlja i kultura donijeli su sa sobom nove perspektive i prilike
koje sam kasnije koristila u svom poslovanju. Klju¢nu ulogu
imao je moj otac koji je i sam bio svjetski putnik i na mene
prenio radoznalost i [jubav prema novim destinacijama.
Obigao je svih sedam kontinenata, a vise od 20 godina Zivio u
Kanadi. Ovo iskustvo inspirisalo me i podstaklo da razmisljam
van ustaljenih okvira. Zivot i rad u Americi i Kanadi dodatno
je obogatio moje profesionalno iskustvo. Kroz razne obuke
i kurseve koje sam pohadala, upoznala sam se sa novim
poslovnim praksama i standardima, 5to me je inspirisalo
da podignem nivo svojih poslovnih aktivnosti u agenciji za
nekretine i rent-a-car Taluma Montenegro

USPJEH NIJE REZERVISAN ZA NAJBOLJE,
VEC ZA SAMOUVJERENE

Svaka Zena preduzetnica i svaki mladi preduzetnik posjeduju ne-
ogranicen potencijal da naprave promjenu u svijetu. Uspjeh nije
rezervisan za odabrane, vec je dostupan svima koji su spremni da
rade na njemu i vieruju u sebe, napominje Marija.

Vjerujte u svoje ideje, njegujte svoju radoznalost i ne dozvolite
da vas strah od neuspjeha sprijeci da pokusate.

Svaki korak naprijed, bez obzira na veli¢inu, vodi vas blize vasim
ciljevima. OkruZite se ljudima koji vas podrzavaju, ucite iz sva-
kog iskustva i budite hrabri u svojim odlukama. Sjetite se, veliki
snovi zahtijevaju hrabrost i istrajnost. Svako od nas ima mo¢ da
kreira svoju sudbinu i ostavi trag u svijetu. Nastavite da sanjate,
nastavite da stvarate, budite inspiracija za sve oko vas. Svijet je
vase platno - obojite ga svojim uspjesima i ne prestajte da tezite
ka vrhu, porucuje Marija Leki¢ Kruni¢.
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MONTENEGRO

Marija Leki¢ Kruni¢ — Taluma Montenegro Real Estate and Rent a Car Agency

LOVE, INSPIRATION, AND IDEAS

Obstacles are opportunities for growth and success, and in Mari-
ja Leki¢ Krunic's case, her success is neither accidental nor over-
night. She began her entrepreneurial career at just 19 years old,
facing numerous challenges. However, persistence, dedication,
and family support were her "X factors.” Today, we speak with
a successful entrepreneur, wife, and mother who fondly recalls
her beginnings. The Taluma Montenegro Real Estate Agency is
now her hallmark.

Living in different parts of the world, including the USA and
Canada, gave me a broad perspective and valuable experience
that | later applied to my business. | achieved business success
through continuous work and investment in

developing my own business. | built my path

step by step, working hard to achieve my goals.

I turned my persistence and dedication to work

into motivation for many young people, show-

ing that regardless of being a woman, being

young, or having initial capital, everything is pos-

sible. For me, there were no excuses, no ques-

tions of whether | could, how, or in what way. |

knew that everything around me was created by

human hands, so why couldn't | create something too, says the
owner of the real estate agency, Marija Leki¢ Krunic.

Success in real estate, in a market that is changeable, uncertain,
and dependent on many factors, requires serious work. Being a
leader in this field means being prepared for continuous education
and improvement. At Taluma Montenegro, they easily recognize
those who possess the necessary qualities for this profession.
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Expertise and being well-informed are crucial as they imply
knowledge of the real estate market, regulations, and the
buying and selling process. | believe that a real estate agent
should've developed communication and organizational skills,
as well as negotiation abilities.

A leadership role in my business requires innovation, patience,
subtlety, and empathy, notes Marija Leki¢ Krunic.

Entrepreneurship has been part of her person-
ality since her youth, and constant improve-
ment is part of her character. Now, business
and family are inseparably linked, with one
supporting the other...
Besides real estate, we particularly excel in
providing rent-a-car services, which my hus-
band successfully manages, offering our cli-
ents reliable and quality vehicles for all needs.
We base our work on the knowledge and ex-
perience gained abroad, through training and
education from successful agents worldwide.
This dedication to learning and improving our skills enables
us to provide quality service and meet the highest standards
in this industry, emphasizes Marija.
The importance of experience best understood by those
who have built their careers gradually and diligently. For
Marija Leki¢ Kruni¢, every barrier she overcame was an
additional incentive. Today, she encourages young peo-
ple not to fear obstacles and motivates them to realize
their ideas.

DETERMINATION IS THE
KEY TO SUCCESS
I'believe that it's crucial for women
in business to be determined, brave,
and persistent, and not to fear
taking risks and challenges that the
business world brings. By setting
an example, | want to inspire other
women to fight for their dreams, to
be courageous, and to believe in their
abilities because, in business, as in life,
anything is possible with dedication
and perseverance
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Running your own business provides a satisfying sense of inde-
pendence and autonomy. The feeling that everything depends
on our decisions, work, and initiative is one of the best feelings,
according to numerous studies. Working in a real estate agency
contains all these elements.

The ability to see how my efforts directly impact the success of
my business gives me great satisfaction and motivation for fur-
ther work. Additionally, the flexibility of private business allows
me to shape my workday according to my needs and desires.
Moreover, as a business owner, | have the opportunity to con-
tinually develop, improve, optimize, and expand my business,
which | always strive for. As for the downsides, | don't consid-
er there to be any negatives about owning my own business.
There are only challenges and obstacles on the path, which |
see as part of the growth and learning process.

Even though she leads a serious firm that requires dedication, our
interviewee says that family always comes first, as the greatest
source of inspiration and strength.

My role as a mother and wife is something that provides me
with the greatest satisfaction and joy in life. At the same time,
my work is also a very important part of my life, and I strive
to find a balance between family obligations and professional
goals. By investing in our own business, my husband and I not
only fulfill ourselves personally and professionally but also cre-
ate a better future for our family. | owe a great deal of gratitude
to my mother, who helps me tirelessly, allowing me to focus on
my business goals. Also, | have the privilege of working with a
team of experienced and well-trained agents who are capable
of taking on certain responsibilities and easing my business
burden when needed, emphasizes Marija.
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Every female entrepreneur and every young entrepreneur possess-
es the unlimited potential to make a change in the world. Success
isn't reserved for a select few but is available to everyone willing to
work towards it and believe in themselves, Marija notes.

Believe in your ideas, nurture your curiosity, and do not let the
fear of failure prevent you from trying.

Every step forward, no matter how small, brings you closer to
your goals. Surround yourself with people who support you,
learn from every experience, and be brave in your decisions.
Remember, big dreams require courage and perseverance. Each
of us has the power to create our destiny and leave a mark on
the world. Keep dreaming, keep creating, and be an inspiration
to everyone around you. The world is your canvas — paint it with
your successes and never stop striving for the top, says Marij
Leki¢ Krunic.
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IR
Arhitekta - preduzetnica i vlasnica
“Homefort” salona

hoMecorT

DETALITKOJIOPLEMENJUJU SVIET OKO NAS

Da je prostor u kojem boravimo pokazatelj nase energije i raspoloZenja, govore brojne studije iz oblasti ljudskog ponasanja.
O tome hiljadama godina svjedoce i stara pravila kojima se i danas sluze enterijeristi. Biranje namjestaja i detalja koje
¢emo koristiti i u kojima ¢emo uZivati nije samo odraz naseg stila, vec i izvor inspiracije i Zivotnog elana. Salon namjestaja i
aksesoara Homefort, upravo je mjesto za klijente i kupce koji Zele da oplemene svoj ambijent autenti¢nim, ru¢no radenim
i visokokvalitetnim komadima. U Slovackoj ulici broj 79 u Podgorici, nalazi se izloZbeni prostor u kome ce se pronaci svi oni
koji uZivaju u savremenim minimalistickim detaljima, a kojima su pasija luksuzne makete starih brodova, glisera i oldtajmera,
stilizovani vinski barovi, kabineti za pice itd.

Osjecaj sigurnosti i udobnosti koji se najcesce vezuje za dom,
dizajneri enterijera decenijama unazad Zele preseliti i u poslovni
ambijent, kako bi atmosferom prijatnosti podigli produktivnost
onih koji u tom prostoru rade. Upravo ovi mali trikovi velikih
znalaca ukazuju na to da namjestaj i propratni dekorativni de-
talji zaista mogu uticati na nas Zivot i energiju. Salon namjesta-
ja i aksesoara Homefort ciji je naziv izvedenica sastavljena od
engleskih rije¢i dom i udobnost (home and comfort), upravo
svojom ponudom objedinjuje sve ono sto savremenom co-
vjeku treba.

Osim dostupnih proizvoda u samom salonu, klijenti i kupci na
brz i jednostavan nacin mogu naruciti sve sto im je potrebno
od mnogobrojnih proizvodaca sa kojima salon saraduje.

Bilo da se radi o opremaniju vila, kuca, basti, kancelarija, ma-
lih ili prostora velikih povrsina, kompletna ponuda svega $to
saradnici Homefort tima nude, moze biti na vasoj adresi za
nekoliko dana.

Kompletna ponuda namjestaja i dekorative za prostore po-
tice iz svjetski prepoznatih fabrika. Proizvode karakterise
visok standard kvaliteta i izdrZljivosti, dok je dizajn u skladu
sa najsavremenijim trendovima. Napominjemo da u nasem
salonu nije rije¢ o masovnoj proizvodnji, ve¢ o komadima
koji se proizvode u ograni¢enim koli¢inama. Osim namje-
$taja, u ponudi je i tekstil od najfinijih materijala: posteljine,
bademantili, peskiri, kao i raznovrstan izbor kuhinjskih ser-
visa i aksesoara.

Stil namijenjen onima koji ga cijene
Nas salon namijenjen je ljudima sa sofisticiranim ukusom koji
u toku opremanja svojinh prostora veliku paznju posvecuju
detaljima. U ponudi imamo komadni namjestaj, ukrasne

figure, kuhinjski asortiman, kao i tepihe i tekstil. Na ovaj nacin
omogucavamo klijentima da nesputano kreiraju prostor u
skladu sa Zeljenim stilom. Ukoliko im je u definisanju stila
potrebna pomog, pruzamo im strucne savjete
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POTPIS IZA KOJEG STOJI RENOME
Saradujemo sa velikim brojem proizvodaca, ali najveci
dio nase ponude dolazi iz Italije. Nasi partneri su firme
sa visegodisnjim iskustvom i prepoznatljivim kvalite-
tom u oblasti proizvodnje namjestaja i aksesoara za
uredenje prostora: Andrea Bizzotto, Mascagni casa i
Trebon. Kada je u pitanju tekstil, posebno izdvajamo
vrhunski portugalski brend Tores novas, dok nam ve-
¢ina kuhinjskog asortimana dolazi iz Njemacke. Kako
interesovanje raste a trziste otvara nove moguc¢nosti,
nas plan je da posjec¢uju¢i medunarodne sajmove
namjestaja, stalno Sirimo mrezu saradnika i osavre-
menjujemo ponudu.

Svi koji posjete salon u moguénosti su da pogledaju kom-
pletne ponude kompanija sa kojima saradujemo i odabe-
ru bilo $ta iz njihovog asortimana. U skladu sa budzetom,
potrebama i Zeljama, klijenti i kupci mogu dobiti savjete
i preporuke za odabir, a nakon $to naruce, kroz nekoliko
dana, namjestaj i aksesoar stize na Zeljenu adresu.

Na domace trziste uvodimo novitete koji svojom funci-
onalnoscu i dizajnom olaksavaju i uljepsavaju porodicni
ambijent. Jedan od najtrazenijh nasih proizvoda su ba-
lon-lampe ¢ije su kombinacije boja i tema lako uklopive
i prijatne u svakom prostoru. Veliko interesovanje kupaca
obavezuje nas da pratimo njihove Zelje, a profesionalizam
da ih ispunjavamo po visokom standardu kvaliteta.
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ZA KOLEKCIONARE I LJUBITELJE
VISOKOG STILA

Rijetke makete brodova, glisera, oldtajmera, radene su prema
originalnim modelima i napravljene od originalnih materijala.
Ove raritete proizvodi holandska firma Authentic models i dio
njihovog asortimana moguce je naci u salonu Homefort, dok je
sve iz njihovog bogatog asortimana moguce i naruditi.
Ono $to Homefort izmedu ostalog ¢ini posebnim, veliki
je raspon cjenovnog ranga, pa kvalitet nije nuzno uslovljen
visokim cijenama. Medu velikim brojem proizvoda razlicitih
/a
svoj zivotni ili poslovni prostor

stilova i brendova, svako moZe naci detalj kojim ¢e oplemeniti

JIMMY

SMOOTH BEAUTY

Z \WavePro je prvi i jedini aparat

u Crnoj Gori

Sta je Z WavePro?

Z WavePro terapeutski je uredaj vodeceg evropskog proizvodaca za
fizioterapiju, ukljuCujuci i one za estetske namjene njemackog Zim-
mer Aesthetic Division-a. Radi na principu visokoenergetskih, radi-
jalnih talasa, koji prodirudi u tkivo do 35 mm dubine, snazno djeluju na
strukturu kolagena i koZno vezivno tkivo. Z WavePro terapija moze se
primjenjivati samostalno, ali i u kombinaciji s drugim tretmanima za
preoblikovanje tijela kojima je cilj smanjenje masnih naslaga. Moguce
je tretirati nadlaktice, stomak, zadnjicu i noge.

Koji su benefiti Z \WavePro terapije?
Kada se primjenjuje samostalno, terapija je primarno usmjerena na
poboljsanje kvaliteta koze i vezivnog tkiva, te se koristi za sljedece pro-
blematike:

o celulit

A Strije

« gubitak tonusa koze

o oziljke

Problemati¢na mjesta tretiraju se aplikatorom koji omogucava preci-
zno prodiranje talasa u tkivo, izazivajudi niz pozitivnih reakcija:

o podstice proizvodnju kolagena

«jaca vezivno tkivo

«» smanjuje vidljivost oziljaka

« pospjesuje cirkulaciju i limfnu drenazu

« ubrzava uklanjanje celulita

Ako se primjenjuje u kombinaciji s drugim tretmanima za preobliko-
vanje tijela, Z WavePro terapija pojacace ucinak uklanjanja masnih
naslaga. Moze se kombinovati sa:

 kriolipolizom (CoolSculpting)

« radiofrekvencijom

o Ultrazvucénom terapijom

o laserom

Nakon gubitka kilograma ili primjene tretmana koji djeluju samo na
kolicinu masnih naslaga bez efekta na izgled koze (npr. kriolipoliza),
koza moze ostati opustena i bez tonusa. Z WavePro tretman u tom
slucaju odlicna je terapijska dopuna, koja ¢e ubrzati smanjenje masnog
tkiva, a ujedno i pozitivno uticati na tonus koZze.

S 067 555 435

bodybyjimmy.podgorica

Ko su kandidati za Z \WavePro terapiju?

Kandidati za Z WavePro tretman su osobe koje Zele smanijiti celulit,
zategnuti i ucvrstiti kozu, te povecati efekat drugih metoda oblikova-
nja tijela. Na konsultacijskom pregledu prije tretmana, kozmetolog
e pazljivo pregledati stanje vase koze i procijeniti postoji li potreba
za odredenom kombinacijom tretmana. Prema tome, dobicete sa-
vjete i najbolji plan terapije kako biste ostvarili ocekivane rezultate.

Koliko je tretmana potrebno za

optimalne rezultate?

Za najbolje rezultate obicno je potrebno 6 — 12 tretmana, a prve pro-
mjene vide se nakon drugog ili treceg tretmana. Za odrzavanje novog
stanja koze preporucuje se periodicno ponavljanje tretmana prema
licnim potrebama i individualnoj preporuci strucnjaka.




FURNITURE AND DECOR ACCESSORIES SHOWROOM

DETAILS THAT ENRICH
OUR WORLD

Numerous studies in human behavior
suggest that the space we inhabit
reflects our energy and mood. This
is supported by ancient principles

still used by interior designers today.
Selecting furniture and details we'll
use and enjoy isn't just a reflection

of our style but also a source of
inspiration and life energy. The
Homefort furniture and accessories
showroom is the perfect place for
clients and customers who want
to enhance their environment with
authentic, handcrafted, high-quality
pieces. Located at 79 Slovak Street
in Podgorica, the showroom caters
to those passionate about luxury
models of old ships and vintage cars.
Lovers of stylish wine bars and drink
cabinets, as well as those who enjoy
contemporary minimalist details, will
also find their magical spot
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Interior designers have long sought to
transfer the sense of security and com-
fort often associated with home to the
workplace, to enhance the productivity
of those working in that space. These
small tricks by experts highlight how
much furniture and decorative details
can influence our lives and energy. The
Homefort showroom, named after the
English words for home and comfort,

:IELENA
MEDIN
TOMASEVIC B

Architecl: entrepreneur and
owner ol the “Homefort” salon

brings together everything a modern
person needs with its offerings.

Besides the available products in the
showroom, clients and customers can
quickly and easily order anything they
need from the numerous manufacturers
we collaborate with. Whether it's furnish-
ing villas, houses, gardens, offices, or large
spaces, our entire offering can be deliv-
ered to your address within a few days.

All visitors to the showroom can view the com-
plete offerings from our partner companies and
choose anything from their assortment. In line
with their budget, needs, and desires, clients
and customers at Homefort can receive advice
and recommendations for selection, and after
ordering, the furniture and accessories will ar-
rive at the desired address within a few days.
We strive to introduce novelties to the domestic
market that, with their functionality and design,
facilitate and beautify the family environment.
One of our most sought-after products are bal-
loon lamps, whose color and theme combina-
tions fit easily and pleasantly into any space. The
high interest of customers obliges us to follow
their desires, and our professionalism ensures
we meet them with high-quality standards.

A REPUTATION BACKED BY
REPUTATION

We collaborate with many manufacturers, but
most of our offerings come from Italy. Our part-
ners are companies with years of experience
and recognizable quality in producing furniture
and accessories for space decoration. Our most
reliable partners are Andrea Bizzotto, Mascagni
Casa, and Trebon. For textiles, we particularly
highlight the excellent Portuguese brand Tor-
res Novas, while most of our kitchen assortment
comes from Germany. As interest grows and the
market opens up new opportunities, our plan
is to continually expand our network of collab-
orators and update our offerings by attending
international furniture fairs.

STYLE FOR THOSE WHO

APPRECIATE IT
Our showroom is primarily aimed at people with
sophisticated tastes who pay attention to details
when furnishing their spaces. We offer individu-
al pieces of furniture, decorative figures, kitchen
assortments, as well as carpets and textiles. This
way, we enable our clients to freely create their

space according to their desired style, and if they
need help in defining that style, we provide ex-
pert advice.

Our entire furniture and decor offering come
from globally recognized factories. The products
are characterized by high standards of quality
and durability, while the design aligns with the
latest trends. We emphasize that our showroom
doesn't feature mass-produced items but piec-
es produced in limited quantities. In addition to
furniture, we offer textiles made from the finest
materials: bedding, bathrobes, towels, and a di-
verse selection of kitchenware and accessories.

FOR COLLECTORS AND HIGH-STYLE
ENTHUSIASTS

Rare models of ships, speedboats, and vintage cars are made according
to original designs and from original materials. These rarities are produced
by the Dutch firm Authentic Models, and part of their assortment can be
found in the Homefort showroom, while their entire rich assortment can
be ordered.

What makes Homefort special is, among other things, the wide range of
prices, meaning quality isn't conditioned by high prices. Among the many
products of different styles and brands, everyone can find a detail that'll
enrich their living or working space.
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OTVARAMO NOV

OGLAVLIA RASTA

Uz najsnazniji portfolio u industriji pica, kompanija Coca-Cola HBC ne prestaje da donosi inovacije na trziste, otvarajuci nova
poglavlja rasta za svoje zaposlene, za kupce, potrosace i partnere. Direktor prodaje u Coca-Cola HBC Crna Gora, Velimir
Radojevi¢, u razgovoru za magazin Exclusive govori o pripremi za predstojec¢u sezonu, ali i razvoju portfolija i kategoriji kafe koja
je za kratko vrijeme razbudila” trziSte

Pred nama je ljetnja sezona koju tesko da
mozemo zamisliti bez osvjezenja u vidu
rashladene Coca-Cole. Na koji nacin se
pripremate za najintenzivniji period po-
slovne godine?

Vrlo smo motivisani. Iza nas stoje odli¢ni re-
zultati. Godina za nama bila je rekordna po pitanju prodaje
nasih proizvoda alii ukupnog poslovanja. Klju¢ naseg uspje-
ha je sinhronizacija nekoliko faktora: odli¢an tim zaposlenih,
snazna partnerstva sa kupcima i izuzetan trzisni portfolio.
To nas uvjerava da ¢emo odgovoriti na sve izazove u dije-
lu godine kada je najveca potraznja za nasim proizvodima.
Zadatak je da nadim kupcima i potrosa¢ima uvijek nanovo
pruzimo vrijednost vise.
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Nasi ljudi, kupcii
najsnazniji portfolio imate u portfoliju?

na trzistu k_ao Uvijek s ponosom isticem da imamo najrazno-
formula uspjeha

Na trzistu ste se izdvojili konceptom 24/7.
Podsjetite nas, koje sve kategorije trenutno

vrsniji i najmocniji portfolio pica na trzistu koji
nam omogucava da pruzimo prilike za konzu-
maciju u razli¢ito doba dana i za razli¢ite ukuse. Gazirana pica
ostaju nas prepoznatljiv znak i zaista je privilegija $to u port-
foliju imamo najpoznatije svjetske brendove kao sto su Co-
ca-Cola, Coca-Cola Zero, Fanta, Schweppes, Sprite. Dio naseg
portfolija su i Next sokovi, ledeni ¢aj Fuze Tea, ali i omiljena
voda Rosa i gazirana Rosa Homolje, koja je mlad brend na
trzistu, ali sa velikim potencijalom rasta. Tu su i energetska
pica Monster i Ultra, za ljubitelje kafe dva vrhunska brenda -

Nasoj Coca-Cola HBC
porodici pridruzila
se Finlandia, vodeci

britanska Costa Coffee i italijanska kafa Vergnano, sa tradicijom
dugom vise od 140 godina. Imamo i izuzetno bogatu ponudu
alkoholnih pi¢a medu kojima ovoga puta isti¢em brendove
Finlandia, Bacardi i Edrington.

Reklo bi se da ste do ovako impresivne liste brendova
stigli stalnim inovacijama?

Tako je, inovacije su klju¢ koji otvara nova poglavlja rasta.
Prva polovina ove godine, rekao

bih, bila je nikad bogatija inovaci-
jama u Coca-Cola HBC.

Ponosni smo $to
nasa tri najpoznatija

gazirana pica sada
imaju i Zero varijante

Za sve ljubitelje Fante, koji su iSce-
kivali svoje omiljeno pice ali u op-
ciji bez 3ecera, stigla je Fanta Zero. Uvodenije vise propozicija
samanje ili bez Secera nase je stratesko odredenje, kako bismo
potro$acima ponudili i drugacije opcije u skladu sa njihovim
Zivotnim stilovima. Sada, tri nasa najpoznatija gazirana pic¢a Co-
ca-Cola, Fanta i Schweppes dolaze i u Zero varijantama, na $ta
SMO izuzetno ponosni.

Nasoj Coca-Cola HBC porodici pridruzila se Finlandia, vodedi
brend votke u centralnoj i isto¢noj Evropi, a od aprila smo poceli
i vaznu saradnju sa Bacardi grupom. Njihov impresivni portfo-
lio proizvoda medu kojima su Martini, Grey Goose, Bombay
Sapphire, Patrén i brojni drugi bez kojih ne mozete zamisliti
nijedan HoReca objekat, dodatno nam je otvorio put razvoja u
ovoj kategoriji, a nasim prodajnim timovima pruzio izazov vise.

Naravno, ovdje bih pomenuo miksologiju kao rastuci trend u
industriji, na koji odgovaramo kroz inicijative poput Schweppes
Mixology, ali i uvodenjem premium brenda Three Cents, koji su
napravili barmeni za barmene. Kao premium mixer, ovaj brend
(na zadovoljstvo svih ljubitelja koktel kulture) definitivno ¢e dati
poseban pecat koktelima ovog ljeta.

brend votke u
centralnoj i isto¢noj
Evropi

COSTA I VERGNANO KAFA
RAZBUDILE TRZISTE

Kafu posmatramo kao jednu od klju¢nih kategorija budu-
¢egrasta, koja je zaista,razbudila” nase trziste. Ljubiteljima
kafe ponudili smo dva izuzetna brenda, Costa i Vergnano,
a o tome koliko su dobro prihvaceni govori i ¢injenica da
smo za vrlo kratko vrijeme postali dostupni u preko 80 ugo-
stiteljskih objekata. Costa kafa od ove godine dostupna je
i za konzumaciju kod kuce — u vidu kapsula koje se mogu
naci u bolje snabdjevenim radnjama.

Kafa je kategorija koja se neprestano razvija, evoluira i pru-
7a potrosacima nova iskustva, inovacije i na¢ine konzuma-
cije. Zato, kao uvertiru za sve sto Coca-Cola HBC Crna Gora
priprema, mogu da najavim jo$ inovacija u ovoj kategoriji
tokom godine i Sirenje ponude, za sve one koji bez kafe ne
mogu zamisliti dan.
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WITH THE STRONGEST PORTFOLIO IN THE BEVERAGE INDUSTRY, COCA-COLA HBC
CONTINUES TO BRING INNOVATIONS TO THE MARKET, OPENING NEW CHAPTERS OF
GROWTH FOR ITS EMPLOYEES, CUSTOMERS, CONSUMERS, AND PARTNERS. VELIMIR

RADOJEVIC, SALES MANAGER FOR COCA-COILA HBC MONTENEGRO, SPOKE TO
EXCLUSIVE MAGAZINE ABOUT THE PREPARATIONS FOR THE UPCOMING SEASON, THE
DEVELOPMENT OF THE PORTFOLIO, AND THE COFFEE CATEGORY THAT HAS QUICKLY

‘AWAKENED” THE MARKET

Innovations

OPEN NEW CHAPTERS OF GROW'TH!

The summer season is upon us. How are you preparing
for the busiest period of the year?

We're very motivated. We have excellent results behind us. The
past year was a record year in terms of sales of our products
and overall business performance. The key to our success is the
synchronization of several factors: an excellent team of employ-
ees, strong partnerships with customers, and an outstanding
market portfolio. This assures us that we'll meet all the chal-
lenges during the period of highest demand for our products.
Our task is to always provide our customers and
consumers with added value.

You have distinguished yourselves with the
24/7 concept. Can you remind us of the cat-

egories currently in your portfolio?
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Our task is to always
provide our customers

and consumers with
added value

lalways proudly state that we have the most diverse and powerful
beverage portfolio on the market, allowing us to offer consump-
tion opportunities at different times of the day and for various
tastes. Carbonated drinks remain our hallmark, and it’s a privilege
to have the world’s most famous brands in our portfolio, such as
Coca-Cola, Coca-Cola Zero, Fanta, Schweppes, and Sprite. Our
portfolio also includes Next juices, Fuze Tea iced tea, and the be-
loved Rosa water and sparkling Rosa Homolje, a young brand
on the market with great growth potential. We also have energy
drinks Monster and Ultra, and for coffee lovers, two
premium brands — British Costa Coffee and Italian
Vergnano coffee, with a tradition of over 140 years.
Additionally, we have an exceptionally rich offer
of alcoholic beverages, among which I'd highlight
the brands Finlandia, Bacardi, and Edrington.

[ ALWAYS PROUDLY STATE THAT WE HAVE
THE MOST DIVERSE AND POWERFUL
BEVERAGE PORTFOLIO ON THE MARKET

It seems you have reached this impressive list of brands
through continuous innovations?

That's right, innovations are the key that opens new chapters
of growth.

The first half of this year, I'd say, has been richer than ever
in innovations at Coca-Cola HBC. For all Fanta lovers who've
been eagerly awaiting their favorite drink but in a sugar-free
option, Fanta Zero has arrived. Introducing more propositions
with less or no sugar is our strategic commitment to offer
consumers different options
that align with their lifestyles.
famous carbonated Now, our three most famous
drinks also come in carbonated drinks — Coca-Co-
Zero variants, which la, Fanta, and Schweppes - also
we're very proud of come in Zero variants, which
we're very proud of.

Our three most

Our Coca-Cola HBC family has welcomed Finlandia, the lead-
ing vodka brand in Central and Eastern Europe, and from April,
we've started an important collaboration with the Bacardi
group. Their impressive product portfolio, including Martini,
Grey Goose, Bombay Sapphire, Patron, and many others es-
sential for any HoReCa establishment, has further opened the
path of development in this category, presenting an additional
challenge for our sales teams.

COSTA AND VERGNANO COFFEE
AWAKEN THE MARKET

We view coffee as one of the key categories for future
growth, which has truly “awakened” our market. We offered
coffee lovers two exceptional brands, Costa and Vergna-
no, and the fact that we've quickly become available in
over 80 hospitality establishments speaks volumes about
their acceptance. This year, Costa coffee is also available
for home consumption in the form of capsules found in
well-stocked stores.

Coffee is a category that constantly develops, evolves,
and provides consumers with new experiences, innovati-
ons, and ways of consumption. Therefore, as a prelude to
everything Coca-Cola HBC Montenegro is preparing, | can
announce more innovations in this category throughout
the year and an expansion of the offer for all those who
cannot do without coffee.

Our Coca-Cola
HBC family

*%-.0 | has welcomed

~————— Finlandia,

the leading
vodka brand

in Central and

Eastern Europe

Of course, I'd also mention mixology as a growing trend in
the industry, which we respond to through initiatives like
Schweppes Mixology and the introduction of the premium
brand Three Cents, created by bartenders for bartenders. As
a premium mixer, this brand will undoubtedly add a special
touch to cocktails this summer, to the delight of all cocktail
culture enthusiasts.
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DOSTAVA

ZDRAVIH

U savremenom tempu Zivota, gdje obaveze |
brzina diktiraju svakodnevicu, mnogi od nas
nemaju dovoljno vremena da se posvete pripremi
zdravih obroka. Upravo iz te potrebe rodila se ideja
nase firme, specijalizovane za spremanje i dostavu
svjezih, nutritivno balansiranih obroka direktno na
vasu adresu.

Nas cilj je jasan — Zelimo da vam olakSsamo Zivot i
pomognemo da se hranite zdravije, bez potrebe
da troSite dragocjeno vrijeme u kuhinji. Nasa
usluga obuhvata kompletan dnevni meni:
dorucak, uzinu, ru¢ak, popodnevnu uzinu i veceru,
sve pazljivo pripremljeno i dostavljeno svakog
dana.

Nasa misija je da svakom nasem klijentu pruzimo
najbolje moguce iskustvo, omogucavajudi vam da
se fokusirate na ono sto je zaista vazno, dok mi
brinemo o vasoj ishrani.

Pridruzite nam se na putu ka zdravijem zivotu |
prepustite nam brigu o vasim obrocima. Uz nasu
dostavu zdravih i svjezih obroka, sigurni smo da
¢ete ogjetiti razliku — ne samo u ukusu, veé i U
kvalitetu vaseg Zivota.

Zdravi obroci, dostavljeni s ljubavlju — jer vase
vrijeme i zdravlje su neprocjenjivi.

o~

Svi nasi recepti su osmisljeni u saradnji sa
struénim nutricionistorn, kako bismo osigurali da
svaki obrok ne samo da zadovoljava vase ukuse,
vec | vase nutritivne potrebe. U ponudi imamo tri
specijalizovana menija, prilagodena razlicitim
potrebama i preferencijama:

Proteinski meni: |dealno za one koji Zele da
povecaju unos proteina, bilo zbog aktivnog nacdina
Zivota ili ciljanog mriavljenja.

Mediteranski meni: Inspirisan tradicionalnom
mediteranskom  kuhinjom, bogat svjeZim
povréem, ribom i zdravim mastima.

Dijabetiarski meni: PaZljivo osmisljen za osobe
za osobe sa insulinskom rezistencijom, fokusiran
na kontrolu 3ecera u krvi uz odrZavanje
optimalnog zdravija.

hair stylist

Ovim poslom pocela sam da se bavim jako mlada, tako da ¢e sljedecu godinu krunisati meni li¢no jako vazan jubilej - 30 godina profesio-

nalne karijerne konstante. T

>cenije p

svijeta, neprogj prijateljstava i zna

u Istanbulu, zbog e

{dO Prc

ne predstavlja obavezu, ve¢ ¢isto uzivanje. Koliko je bitna tehnika rada, toliko je bitno i koji materijal koristite. Naravno, ja uv

najbolje - Kerastase i Loreal.

hair studio marjana
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U svijetu estetike i brzih rjeSenja u kakvom danas zivimo, pronaci spoj kvaliteta, prakti¢nosti i ljepote, poseban je izazov. Uredenje
poslovnog ili stambenog prostora umnogome odreduje koliko ¢e on biti koristan i sluZiti svrsi, zbog ¢ega ovom izboru treba
posvetiti dovoljno paznje i viemena. U podgorickom salonu Praktis, ovakvi izbori znac¢ajno su olaksani. Od lajsni, raznih vrsta

podova, vrata, namjestaja po mjeri, ponuda podrazumijeva i konsultacije sa dizajnerom enterijera u cilju $to kvalitetnijeq i
prakti¢nijeg odabira po Zelji kupca. U ovoj porodi¢noj kompaniji koja broji 10 zaposlenih, devet godina posveceni su istoj misiji -
da i“najrazmazeniji” kupci, nadu sve $to im treba

Pod sloganom “prakti¢ne ideje’, salon Praktis (od 2015.
godine kada je otvoren), pozicionirao se na trzistu kao
mjesto sa izuzetnom ponudom podova i pratecih eleme-
nata. Danas slove za jedan od najboljih prodajnih objeka-
ta u Crnoj Gori, ¢iji asortiman karakterise najraznovrsniji
izbor SPC, LVT podova i laminata, te najveca ponuda
propratnog materijala kao $to su podloge i lajsne. S vre-
menom, asortiman je postajao znacajno bogatiji, pa je i
Praktis postao prepoznatljiv po izboru sobnih vrata nje-
macke proizvodnje, a odnedavno i po paleti najkvalitet-
nijih italijanskih kuhinja i namjestaja po mijeri. Klijentima
i kupcima koji imaju dileme ili nedoumice pri uredenju
prostora, tim Praktisa pruza konsultacije sa dizajnerom
enterijera, kao iizradu plana i pracenje projekta.

SVJETSKI BRENDOVI I
KVALITET BEZ KOMPROMISA

Saradujemo sa renomiranim evropskim i svjet-
skim proizvodacima iz nase oblasti. Nasi du-
gogodisnji partneri su kompanije koje pred-
stavljaju sami vrh poslovnog funkcionisanja
u oblasti proizvodnje podova, sobnih vrata i
lajsni: Classen, Arbiton, Dollken, EgibiiYildiz. ..
Njihova sjedista nalaze se u Evropi (Njemackoj
i Poljskoj) i u AZiji (Kini i Turskoj).

Odnedavno, imamo saradnju i sa poslovnim
grupama Lube i Bruma Italia. Obje kompanije
nalaze se u Italiji. Bruma je jedna od najuspjes-
nijih kompanija kada je proizvodnja namjesta-
ja u ltaliji u pitanju, dok je Lube apsolutni lider
u proizvodniji kuhinja u Italiji i Evropi i jedna od
vodecih u svijetu

MODERAN DIZAJN KOJI
UPOTPUNJUJE FUNKCIONALNOST
[ PRAKTICNOST

Nasu ponudu posebnom ¢&ini nekoliko segmenata.
Svaki proizvod paZljivo je biran s posebnim akcen-
tom na kvalitet, funkcionalnost, modernost i inova-
tivnost u dizajnu. Sa druge strane, cijena je formira-
na u idealnoj srazmijeri sa kvalitetom. Takode, vrlo
¢esto iznenadimo svoje klijente raznim akcijama,
$to je jo$ jedan detalj koji nas izdvaja. Uvijek se
trudimo da imamo najnovije i najkvalitetnije proi-
zvode u ponudi jer pratimo svjetske trendove i in-
ovacije u opremanju enterijera. Nasi kupci mogu
pronadi sve 5to im je potrebno na jednom mjestu,
$to, priznacete, znatno olak3ava proces kupovine.

OD PODA DO PLAFONA - SVE NA
JEDNOM MJESTU

Obezbijediti kupcima sve $to im je potrebno za
uredenje prostora, uz vrhunski kvalitet i raznolikost
proizvoda iz cijelog svijeta, nasa je misija. Osim
toga, pruzamo strucne savjete i pomo¢ kako bis-
mo olaksali proces opremanja prostora, ¢ime stva-
ramo dodatnu poslovnu vrijednost. Smatramo da
je sve ovo skupa doprinijelo dosadasnjem uspje-
hu nase kompanije. Redovno obogacujemo nasu
ponudu novim proizvodima, kako bismo ispunili
i nadmasili ocekivanja kupaca. Ova kontinuirana
inovacija pomaze nam da ostanemo relevantni i
konkurentni na trzistu.

PRAKTIS - JEDNA ADRESA ZA SVE
KOJI STVARAJU ILI RENOVIRAJU

Nas prodajni objekat osmisljen je i namijenjen svi-
ma koji su zapoceli izgradnju ili renoviranje svojih
prostora, bilo da se radi o uredenju privatnog ili

NASA PONUDA DIZAJNIRANA JE TAKO
DA ZADOVOLJI POTREBE POMENUTIH
KORISNIKA, PRUZAJUCI IM PROIZVODE
VRHUNSKOG KVALITETA, MODERNOG DIZAJNA
[ FUNKCIONALNOSTI, ZAJEDNO SA STRUCNIM
SAVJETIMA I PODRSKOM TOKOM CIJELOG PROCESA
OPREMANJA PROSTORA

poslovnog ambijenta. Podrdka smo kupcima i klijentima iz razlicitih sfera
djelovanja u okviru pomenutih oblasti:

- onima koji opremaju ili renoviraju domove, traZe visokokvalitetne i estetske
privla¢ne proizvode za svaki dio enterijera - od poda do plafona

- profesionalnim dizajnerima enterijera, odnosno stru¢njacima koji traze ra-
znoliku ponudu najnovijih trendova i materijala za svoje projekte, kako bi
klijentima ponudili najbolje moguce rjesenje za uredenje prostora
«vlasnicima i menadzerima poslovnih prostora, hotela, restorana, kancelarija
i drugih komercijalnih objekata koji Zele stvoriti funkcionalan, moderan i
privla¢an ambijent za svoje klijente i zaposlene

- profesionalcima koji rade na zahtjevnim projektima i trebaju pouzdane
partnere za snabdijevanje kvalitetnim materijalima za opremanje enterijera.
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Kombinacijom trenda i kvaliteta, stvaramo ponudu koja odgovara razlic¢itim ukusima i potrebama, te time osiguravamo
zadovoljstvo i lojalnost nasih klijenata

U KORAK SA TRENDOVIMA 1
RAZLICITIM UKUSIMA

Nasa strategija nabavke temelji se na pazljivom balansi-
ranju izmedu modernih trendova i vrhunskog kvaliteta
proizvoda. Pratimo najnovije svjetske trendove u opre-
manju enterijera kako bismo osigurali da nasi proizvodi
budu savremeni i estetski privlacni. Istovremeno, strogo
biramo proizvodace koji se isti¢u svojim visokim stan-
dardima kvaliteta i pouzdanoscu.

Ovaj pristup omogucava nam da ponudimo proizvode
koji ne samo da prate trenutne dizajnerske trendove,
vec i zadovoljavaju najvise standarde trajnosti i funkci-
onalnosti. Nas cilj je da nasi klijenti iz svake pomenute
ponude dobiju najbolje. Kombinacijom trenda i kvalite-
ta, stvaramo ponudu koja odgovara razli¢itim ukusima
i potrebama, te time osiguravamo zadovoljstvo i lojal-
nost nasih klijenata. Uvijek se trudimo biti korak ispred,
pruzajudi im proizvode koji ne samo da ispunjavaju, vec
i nadmasuju njihova ocekivanja.

PORODICA KOJOJ SE VJERUJE

Praktis je porodi¢na firma u ¢iji su razvoj i unapredenje
ukljuceni svi njeni ¢lanovi. Trenutno, tim broji 10 radnika
i svi zajedno posveceno radimo na pruzanju najbolje
moguce usluge nasim klijentima.

Jedan od klju¢nih aspekata naseg poslovanja jeste pruzan-
je strucnih savjeta prilikom kupovine. Nas tim je uvijek tu
da pomogne klijentima s adekvatnim savjetima i prepo-
rukama, kako bi proces opremanja prostora bio $to laksi
i ugodniji. Bez obzira na to da li opremaju dom, poslovni
prostor ili bilo koji drugi enterijer, nasi kupci mogu rac¢unati
na nasu stru¢nost i posvecenost na svakom koraku.

Nas najvedi uspjeh predstavlja izgradnja velike grupe
zadovoljnih klijenata i povjerenje koje smo sa njima ost-
varili. Kupci su nasa najbolja reklama, a njihovo zadovol-
jstvo i povratne informacije, razlozi su konstantnog rasta
i unapredenja nase kompanije.
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HOME AND OFFICE SPACE FURNISHING SALON - PRAKTITS

Where botte s twark and liarme are

In today’s world of aesthetics and quick
solutions, finding a combination of
quality, practicality, and beauty is a

special challenge. The arrangement of

a business or residential space greatly
determines how useful and functional
it'll be, which is why this choice
deserves ample attention and time. At
the Praktis salon in Podgorica, these
choices are significantly simplified. From
moldings, various types of flooring, and
doors to custom-made furniture, the
offer includes consultations with an
interior designer to ensure the highest
quality and most practical choices
according to the customer’s wishes.
In this family company, which has 10
employees, they've been dedicated to
the same mission for nine years: to help
even the most demanding customers
find everything they need
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Under the simple slogan “practical ideas,’ since its opening in 2015, Praktis has
positioned itself in the market as an unrivaled provider of flooring and accom-
panying elements. Today, they're considered one of the best retail outlets in
Montenegro, characterized by the most diverse selection of SPC, LVT floors,
and laminates, as well as the largest selection of accompanying materials: floor
underlays and moldings. Over time, the range has significantly expanded, and
Praktis has become known for its selection of German-made interior doors, and
recently, for the range of the highest quality Italian kitchens and custom-made
furniture. Another advantage of this salon is that it offers clients and customers
who have doubts or uncertainties in space arrangement consultations with
an interior designer, as well as project planning and tracking.

GLOBAL BRANDS AND UNCOMPROMISED QUALITY
We cooperate with renowned European and global manufacturers in our field.
Our long-term partners are companies like Classen, Arbiton, Dollken, Egibi, and
Yildiz. These companies are at the top when it comes to producing flooring,
interior doors, and moldings. They're based in Europe, specifically Germany
and Poland, as well as in Asia, namely China and Turkey.

Recently, we've also partnered with Gruppo Lube - a kitchen and furniture
factory, Bruma Italia. Both companies are located in Italy. Bruma is one of the
most successful companies in furniture production in Italy, while Lube is an
absolute leader in kitchen production in Italy and Europe, and even one of
the leading companies worldwide.

Ay

MODERN DESIGN
COMPLEMENTING
FUNCTIONALITY AND
PRACTICALITY

Our offer stands out primarily for its quali-
ty; each product is carefully selected with
great attention to quality and functionali-
ty. Of course, modernity and innovation in
design follow all this, and the price is ideally
balanced with quality. We also often surprise
our clients with various promotions, which is
another way we stand out. We always strive
to have the latest and highest quality prod-
ucts in our offer, following global trends and
innovations in interior furnishing. Our cus-
tomers can find everything they need in
one place, which significantly simplifies the
shopping process.

FROM FLOOR TO CEILING,
EVERYTHING IN ONE PLACE

Our mission is to provide customers with
everything they need to furnish their space,
with top quality and a variety of products
from around the world. Additionally, we offer
expert advice and assistance to ease the fur-
nishing process, creating added value for our
customers. | believe that all this together has
contributed to the success of our company
so far. We regularly enrich our offer with new
products to meet and exceed our customers'
expectations. This continuous innovation helps
us stay relevant and competitive in the market.

PRAKTIS - ONE ADDRESS FOR EVERYONE
CREATING OR RENOVATING

Our retail space is designed and intended for everyone who has started
building or renovating their spaces, whether it's furnishing a private or
business environment.

- People who are furnishing or renovating their homes and are looking
for high-quality and aesthetically pleasing products for every part of the
interior, from floor to ceiling.

- Professional interior designers: Experts who are looking for a diverse range
of the latest trends and materials for their projects to offer their clients the
best possible solutions for furnishing spaces.

- Owners and managers of commercial spaces, hotels, restaurants, offices,
and other commercial properties who want to create a functional, modern,
and attractive environment for their clients and employees.

- Professionals working on large projects who need reliable partners for
supplying quality materials for interior furnishing.

Our offer is designed to meet the needs of all these users, providing them
with top-quality products, modern design, and functionality, along with
expert advice and support throughout the entire furnishing process.




Power by [JuBeH
KEEPING UP WITH TRENDS

AND DIFFERENT TASTES

Our procurement strategy is based on care-

fully balancing between modern trends and

top-quality products. We follow the latest

global trends in interior furnishing to ensure

our products are contemporary and aesthet-

ically pleasing. At the same time, we strictly

select manufacturers who stand out for their | .
high standards of quality and reliability. _ | M :tEI Vam prEdSta\IIJa
This approach allows us to offer products that :

not only follow current design trends but also

meet the highest standards of durability and

functionality. Our goal is for our clients to get | I
the best of both worlds: innovative and mod- a

ern products that are also durable and reliable. ;

By combining trends and quality, we create an B

offer that caters to different tastes and needs,

ensuring our clients’ satisfaction and loyalty. _ ’ T RAV E L A [| z E R
We always strive to be one step ahead, pro- . making memories

viding them with products that not only meet
but exceed their expectations.

SKENIRAJ | PREUZMI!

A TRUSTED FAMILY

Praktis is a family business where all members are involved in its de-
velopment and improvement. Currently, our team consists of 10 em-
ployees, and we all work together to provide the best possible service . L TR i
to our clients. Tvoja avantura pocinje sada - skeniraj i preuzmi
One of the key aspects of our business is providing expert advice dur- aplikaciju da istrazis Crnu Goru uz TRAVELAIZER!
ing purchases. Our team is always there to help clients with adequate

advice and recommendations to make the furnishing process as easy Your iournev starte RelaEee LT e
and pleasant as possible. Whether they're furnishing a home, a business ) v

space, or any other interior, our customers can rely on our expertise and explore Montenegro with TRAVELAIZER!
dedication every step of the way.

Our team is always there to provide appropriate advice and assistance

to customers, helping them make the best decisions for their space.

The dedication and expertise of our staff significantly contribute to our info line: 1600

clients' satisfaction.
www.mtel.me

The greatest success we've achieved so far is building a large group of
satisfied clients and the trust we've established with them. Our custom-
ers are our best advertisement, and their satisfaction and feedback are
the key to our continuous improvement and growth.

PREPAID

eSIM TURIST
PREPAID PAKET

SKENIRA] | KUPI!

1TB
«ove Ty 500 GB
ave 500ma | ¢ 15 oA

+ GB U ZONI ZAPADNOG BALKANA
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Ljepola u svojoj
punoj snazi

SKINHAIR CLINIC-individualnost
i autenticnost. Podrska u odrza-
vanju pozitivnih i raznolikih repre-
zentacija ljepote, rame uzrame sa
najnovijim svjetskim trendovima.
Svjez pristup doZivljaja sopstvene
licnosti i njenog vizuala, mijenja
nacin na koji danas posmatramo
kozmeticke tretmane i beauty
procedure.

Skin Hair klinika za estetske injek-
cije i edukaciju, mjesto je na kojem
moZete dobitipreventivne i prirod-
ne tretmane za njegu koZe protiv
starenja, uz neupitan kvalitet proi-
zvoda, aliisvjetske i profesionalne
standarde primjene.

Enisa Balicevac, osnivacica Skin
Hair klinike, aesthetic RN Injector,
sertifikovana je za estetske injek-
cije, visokoobucena za sve oblasti
koje ukljuCuju botoks i filere, kako
na osnovnom, tako i na master ni-
vou, zahvaljujuci saradnji sa akre-
ditovanom klinikom “Doktor K" u
Stokholmu.

PDO lifting, PRF, PRP, Profhilo,
Aliaxin fileri, Botulinumtoxin
medicinski i kozmeticki tretmanti
- evropski standard i kvalitet
antiaging tretmana!

O 38267 466 279
skinhairclinicrs




OTKRIJTE SRCE CRNOGORSKOG VINSKOG SVIJETA

NEZABORAVNA VINSKA AVANTURA

Zamislite mjesto gdje se snovi stapaju sa realno3¢u, gdje se sunceva
svjetlost ljubi s vinovom lozom, a pred vama se pruzaju zadivlju-
juci prizori vinograda. Dobro dosli u Plantaze — srce crnogorskog
vinskog svijeta, gdje svaka posjeta postaje nezaboravna avanTura!
U srcu Podgorice, glavnom gradu Crne Gore, oc¢ekuje vas jedin-
stveno vinsko iskustvo koje ¢e zadovoljiti sva vasa ¢ula. Prostrani
vinograd, idili¢ni pejzaZi, autenti¢ni vinski podrumi, vrhunska ga-
stronomija i ¢arobni pogled na Skadarsko jezero, ¢ine ovo mjesto

rajem za iskrene ljubitelje vina.

Na vinskom putu PlantaZa, pruza vam se prilika da upoznate Ce-
movsko polje, najvedi vinograd u Evropi u jednom kompleksu. U

pratnji stru¢nih vodica, otkricete svijet autohtonih sorti vinove loze
i uzZivati u degustacijama vina koja odrazavaju duh ovog podneblja.
Posjeta vinskom podrumuSipéanik’, jedinstvenom vinskom hramu,
omogucava vam da dublje uronite u kulturu i nasljede Crne Gore.
Gostoprimstvo ovdje nije samo posao - to je strast i nacin Zivota!

Tokom ljetne sezone, svakodnevno od 09:00 do 17:00h, na raspo-
laganju su vam razli¢iti programi obilaska. Uz prethodnu najavy,
mozete uzivati i u “Fine Dining” jelovnicima, koji nude vrhunsko

iskustvo visoke kuhinje.

Informacije i rezervacije: . +38267099099 avisit@plantaze.com

I
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RESTORAN ,13. JUL*-= NOVI AMBIJENT,
[STI SJAJNI UKUSI

Restoran“13. JUL" predstavlja neodoljivu pozivnicu za sve ljubi-
telje vina i vrhunske gastronomije. Nakon nedavnog renovira-
nja, ovaj jedinstveni vinski restoran, sada je jos ljepsi i spremniji
da vas ocara novim izgledom i izvanrednom ponudom.
Restoran se nalazi na nepunih deset minuta voznje od centra
grada (Bulevar Sarla de Gola br. 2), samo osam kilometara od
vinskog podruma Sipcanik i vinograda Plantaza na Cemovskom
polju. Basta restorana, okruzena maslinama i bujnim zelenilom,
savrseno je utociste od gradske vreve, pruzajuci priliku uzivanja
u obrocima pod vedrim nebom.

No, vasa vinska avantura ne
zavrsava ovdje. Plantaze vam
nude priliku da nastavite
svoje putovanje kroz svijet
vrhunske gastronomije
u njihovim renomiranim
restoranima, gdje svako
jelo pricinjava jedinstveno
iskustvo, savrseno upareno
sa —vinima

Ukusni zalogaji koji se ovdje serviraju kreirani su da se adekvatno
uparuju uz vina Plantaza, najtrofejnije vinarije regiona. Inovativna
jela, briZljiva selekcija namirnica i pracenje svjetskih trendova u
pripremii serviranju, podigli su restoran“13. JUL"na nivo vodecih
restorana u glavnom gradu. Od predjela do deserata, svaki obrok
pazljivo je kreiran da zadovoljii najistancanija nepca, dok bogata
vinska karta nudi najvedi izbor najkvalitetnijin vina Plantaza.

Pored izvanredne ponude hrane i vina, restoran“13. JUL"idealno
je mjesto za organizaciju korporativnih dogadaja, proslava i dru-
gih svecanosti. Restoran nudii sjajnu uslugu keteringa, donoseci
na taj nacin vrhunsku gastronomiju na vasu adresu.

Za ljubitelje prirode i autenti¢nog okruzenja, restoran “Jezero” na obali Skadarskog jezera nudi jedinstveno iskustvo koje spaja
vrhunsku gastronomiju s carobnim pejzazima nacionalnog parka

RESTORAN “JEZERO” — JEDINSTVEN
POGLED I NEZABORAVNI
GASTRONOMSKI DOZIVLJAJ

Ako ste u potrazi za istinskim gastronomskim doZivljajem, re-
storan “Jezero” destinacija je koju ne treba zaobidi. Neka vas
neodoljivi ukusi crnogorske kuhinje i gostoprimstvo zaposlenih
odvedu na putovanje koje ¢ete dugo pamtiti.
Restoran“Jezero”smjesten je na obali Skadarskog jezera i jedin-
stveno je mjesto za opustanje i uzivanje u vrhunskoj gastronomiji
i predivnom pejzaZu. Sa terase restorana pruza se spektakularan
pogled na najvece jezero na Balkanu, remek-djelo prirode, gdje
jezero, planinski vrhovi i istorijski spomenici poklanjaju pogled
i iskustvo koje se ne zaboravlja.

Kuhinja restorana inspirisana je bogatom prirodom i kulturnim
nasljedem ovog podru¢ja, pa u restoranu moZete uZivati u
brojnim tradicionalnim ribljim specijalitetima kao $to su: krap,
ukljeva, skakavica i drugi. Preporuka je da ove delicije probate
bas ovdje, u autenticnom okruzZenju istoimenog nacionalnog
parka. Uz paZljivo odabrane svjeZe lokalne namirnice, svaki obrok
u restoranu postaje pravi kulinarski uzitak.

Ljubazno osoblje spremno je da preporuci idealan spoj hrane
i vina kako biste, uz veliki izbor vina na ¢asu, upotpunili vas
gastronomski doZivljaj.

U neposrednoj blizini restorana “Jezero’, nalazi se wineshop
PlantaZa ukopan u stijenu, gdje moZete pronaci najvedi izbor
vina, jakih alkoholnih pica Plantaza i vinskog aksesoara. Do
Plantaza se stize lako, ali se odatle odlazi teska srca, ispunjeni
nezaboravnim uspomenama i novim prijateljstvima.

— Vainska avanTura c¢eka na Vas! —
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AN UNFORGETTABLE WINE
ADVENTURE

Imagine a place where dreams blend
with reality, where sunlight kisses the
vineyards, and stunning views of endless
grapevines unfold before you. Welcome
to Plantaze - the heart of Montenegro's
wine world, where every visit becomes an
unforgettable adventure!

In the heart of Podgorica, the capital of
Montenegro, awaits a unique wine ex-
perience that will satisfy all your senses.
Expansive vineyards, idyllic landscapes,
authentic wine cellars, exquisite gas-
tronomy, and enchanting views of Lake
Skadar make this place a paradise for true
wine lovers.

On the PlantaZe wine route, you have the
opportunity to explore Cemovsko Polje,
the largest vineyard in Europe within a
single complex. With expert guides, you'll
discover the world of indigenous grape
varieties and enjoy wine tastings that re-
flect the spirit of this region. A visit to the
Sipcanik wine cellar, a unique wine sanc-
tuary, allows you to delve deeper into
Montenegro's culture and heritage. Here,
hospitality isn't just a job — it's a passion
and way of life!

During the summer season, from 09:00
to 17:00 daily, various tour programs are
available. With prior notice, guests can
also enjoy “Fine Dining” menus, offering
a top-tier culinary experience.

But your wine adventure doesn't end
here. Plantaze offers you the chance
to continue your journey through
the world of fine gastronomy at their
renowned restaurants, where every
dish provides a unique experience,
perfectly paired with their wines

RESTAURANT “13. JUL" = NEW AMBIANCE,
SAME EXQUISITE FLAVORS

Restaurant “13. Jul”is an irresistible invitation for all lovers of
wine and gourmet cuisine. This unique wine restaurant, after
recent renovations, is now even more beautiful and ready to
captivate you with its new look and exceptional offerings.
Located just a ten-minute drive from the city center, at Boule-
vard Charles de Gaulle No. 2, only 8 km from the Sipcanik wine
cellar and Plantaze vineyards at Cemovsko Polje, the restau-
rant’s garden, surrounded by olive trees and lush greenery, is a
perfect retreat from the city hustle, providing the opportunity
to enjoy meals under the open sky.

The delicious bites served here are designed to be perfectly
paired with Plantaze wines, the most awarded winery in the
region. Innovative dishes, a careful selection of ingredients, and
following global trends in preparation and serving have elevat-
ed restaurant “13 Jul"to the level of the leading restaurants in
the capital. From appetizers to desserts, every meal is metic-
ulously crafted to satisfy even the most refined palates, while
the extensive wine list offers the widest selection of Plantaze’s
finest wines.

In addition to an outstanding food and wine selection, restaurant “13 Jul"is an ideal venue for corporate events, celebrations,
and other festivities. The restaurant also offers excellent catering services, bringing top-notch gastronomy to your address.

RESTAURANT “JEZERO” — UNIQUE VIEW
AND UNFORGETTABLE CULINARY
EXPERIENCE

If you're in search of a true gastronomic delight, restaurant
Jezero is a destination you shouldn't miss. Let the irresistible
flavors of Montenegrin cuisine and the hospitality of the staff
take you on a journey you'll remember for a long time.
Situated on the shores of Lake Skadar, restaurant Jezero is a
unique place to relax and enjoy fine dining and breathtaking
scenery. From the restaurant’s terrace, there is a spectacular
view of the largest lake in the Balkans, a masterpiece of nature,
where the lake, mountain peaks, and historical monuments
offer an unforgettable visual and experiential treat.

The cuisine of restaurant Jezero is inspired by the rich na-
ture and cultural heritage of this area, so here you can enjoy
numerous traditional fish specialties such as carp, bleak, and
eel. It is recommended to try these delicacies right here, in
the authentic setting of the eponymous national park. With
carefully selected fresh local ingredients, every meal at the
restaurant becomes a true culinary delight.

The friendly staff is ready to recommend the perfect pairing
of food and wine to complete your gastronomic experience,
with a wide selection of wines by the glass.

Near restaurant“Jezero”is the Plantaze wineshop, carved into
the rock, where you can find the largest selection of Plantaze
wines, spirits, and wine accessories. Reaching Plantaze is easy,
but leaving is hard, filled with unforgettable memories and
new friendships.

— Your wine adventure awaits! —

For nature lovers and those seeking an
authentic setting, restaurant “Jezero”
on the shores of Lake Skadar offers a

unique experience that combines fine

dining with the enchanting landscapes
of the national park
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MICUNOVIC MEDICAL

Ipak, najvaznija nit koja ih povezuje sa pacijentima su njihov
stav prema ¢ovjec¢nosti kao glavnom mijerilu dobre poslovne
prakse i uporno insistiranje na humanosti u medicini ispred i
prije svakog drugog mijerila poslovnog uspjeha. O njihovoj isto-
riji i danasnjici govori dr Miljan Mi¢unovi¢, specijalista oralne
hirurgije, master dentalne implantologije i zastitno lice klinike.

Najponosniji smo na ¢injenicu da je Mi¢unovi¢ medical zdrav-
stvena ustanova ¢iju glavnu snagu i osnovu ¢ini moja porodica,
koja je i omogucdila poziciju na kojoj se nalazimo danas. Trenutno
je urad klinike uklju¢ena cijela uza i dio Sire porodice, na ¢elu sa
maojim roditeljima, Petrom i Gradimirkom. Zahvaljujuci tome, ne
samo da smo sacuvali kliniku, ve¢ smo omogucili njen kontinu-
iran i beskompromisan rast. Postali smo globalno prepoznatljiv
brend iz oblasti ekspertske dentalne implantologije, te se, pored
Evrope, moZzemo pohvaliti i aktivnim prisustvom u Juznoj Ame-
ricii na Arabijskom poluostrvu. Dakle, porodica predstavlja sam
osnov za postojanje i dalji razvoj.

U ordinaciji moZete uraditi zahvate iz oblasti opSte stomatolo-
gije, protetike, oralne hirurgije sa implantologijom, ortopedije
vilice, estetske stomatologije, terapije dentalnim laserom. Pored
stomatoloskih usluga, klinika se istakla i po vrhunskoj gineko-
loskoj njezi.

Pioniri smo digitalizacije i modernizacije u stomatologiji i medi-
cini. Prvi smo u Crnoj Gori, regiji i Evropi po mnogim stavkama.
Neke od njih su: intraoralni skeneri, ekstraoralni skener Instarisa,
prvi NewTom 7G CBCT instaliran u Evropi, UZ aparati, opera-
cioni blok sa salama za op3tu anesteziju, edukativni centar sa
direktnim audio-vizuelnim prenosom LIVE operacija, sopstvena
CAD/CAM...

EXCLUSIVE
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Doktor Miljan Micunovi¢, specijalista oralne hirurgije i master
dentalne implantologije, jedini je stru¢njak iz Crne Gore i jedan
od rijetkih iz regiona koji je sa vodecim svjetskim stru¢njacima
radio na najtezim sluc¢ajevima dentalne hirurgije. Odgojen u po-
rodici doktora stomatologije, usavrsavao se na Univerzitetima
u Crnoj Gori, Srbiji, kasnije i u svijetu. Dr Mi¢unovi¢ nalazi se i
medu 100 najboljih doktora u svijetu kada su u pitanju implanti
i njihova operacija. Krug najboljih stomatologa svijeta, u kom
se nasao, 2022. godine prosiren je na interdisciplinarnu klasu,
$to znadi da broji 100 najboljih doktora ne samo u oblasti sto-
matologije, vec i farmacije, optometrije, kiropraktike, medicine
i filozofije zdravstva.

Klinika je prepoznata po svojoj predanosti edukaciji. Kroz
razlicite formate i programe, oni Sire znanje i vjestine ne
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samo u regionu, vec i svijetu. Njihov pristup je inkluzivan,
jer vjeruju da je dijeljenje znanja klju¢ za bududi napredak
medicinske industrije.

Neprekidno sticanje novih znanja u praksi, te ocuvanje inte-
griteta i ¢ojstva nas samih, osnovne su vodilje kojih se drzimo
u poslu. Clanovi smo nekoliko eminentnih STUDY klubova
i udruzenja klinickih centara, koji rade na stalnom razvoju i
unapredenju tehnika i sredstava u oralnoj implantologiji. Po-
sebno izdvajam klub 50 najboljih svjetskih centara, koji se bave
Zygoma hirurgijom (ZAGA centers), te AIA asocijaciju c¢iji smo
suosnivaci. Tezim da Sirenjem znanja i vjestina, pomognem
Crnoj Gori i regionu da uhvate korak sa svijetom. To znaci da
na kolege ne gledamo kao konkurente. Poenta je da sujetu
drZzimo nisko, a Zelju za znanjem visoko. Svi smo jedna velika
familija. Stoga, danas polaznici nasih edukacija stizu sa svih
svjetskih meridijana. Nas edukacijski program smo podijelili
na dvije grupe: teorijska predavanja i rad na modelima i LIVE
operacije pod mojim mentorstvom.

Rast klinike nije samo poslovni uspjeh vec simbol
dugorocne posvecenosti zdravlju i stalnom una-
predenju medicinske prakse. Kroz decenije rada
i predanosti, Mi¢unovi¢ Medical postala je ne
samo klinika, vec institucija koja njeguje vrijed-
nosti zdravlja, integriteta i napretka. U skladu sa
tim kroje i svoju viziju. Tim Mi¢unovi¢ Medical
gleda ka budu¢nosti sa ambicijom da Crnu Goru
pozicionira na svjetskoj akademskoj mapi. Njiho-
vi planovi su usmijereni ka kontinuiranom unap-
redenju prakse i obrazovanja, ¢ine¢i medicinu
pristupacnijom i efikasnijom za sve.
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MICUNOVIC MEDICAL IS A PRIVATE HEALTHCARE FACILITY ESTABLISHED IN 1983. NEARLY HALF A
CENTURY OF IMPECCABLE EXISTENCE IS REASON ENOUGH TO DISCUSS NOT ONLY ITS OPERATIONS
AND SERVICES BUT ALSO ITS INTEGRITY AND DEDICATION. BUILT FROM THE OUTSET ON THE

FOUNDATION OF A FAMILY COMMUNITY CENTERED AROUND HUMAN HEALTH, THIS CLINIC HAS
JONYMOUS WITH TOP-NOTCH DENTAL AND GYNECOLOGICAL CARE, NOT ONLY IN
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THE FUSION OF TRADITION,
KNOWLEDGE, AND EXPERIENCE
BY THE MICUNOVIC FAMILY

We are most proud of the fact that Mi¢unovi¢ Medical is a
healthcare institution whose main strength and foundation
are my family, who've enabled the position we hold today.
Currently, both my immediate and some extended family
members are involved in the clinic’'s operation, led by my
parents, Petar and Gradimirka. Thanks to this, we haven't
only preserved the clinic but also ensured its continuous
and uncompromised growth. We've become a globally rec-
ognized brand in expert dental implantology and boast
active presence in Europe, South America, and the Arabian
Peninsula. Thus, the family represents the very basis for
existence and further development.

PIONEERS IN MONTENEGRO, THE REGION,
AND EUROPE

At our clinic, you can undergo procedures in general den-
tistry, prosthetics, oral surgery with implantology, orthope-
dics of the jaws, aesthetic dentistry, and dental laser therapy.
Beyond dental services, the clinic has also excelled in top-
tier gynecological care. We're pioneers in digitalization and
modernization in dentistry and medicine. Among our firsts in
Montenegro, the region, and Europe are intraoral scanners,

The continuous development of Mi¢unovi¢ Medical is
reflected in the constant enhancement of technolo-
gy and practices, positioning it at the forefront of the
medical industry, especially in the field of dentistry.
However, the most significant link connecting them
to their patients is their attitude towards humanity as
the primary measure of good business practice and a
persistent insistence on placing humanity in medicine
above all other business metrics. Dr. Miljan Mic¢unovi¢,
a specialist in oral surgery and a master of dental im-
plantology, and the clinic’s public face, speaks about
their history and present

the extraoral Instaris scanner, and the first NewTom 7G CBCT
installed in Europe, ultrasound devices, an operating block
with rooms for general anesthesia, and an educational center
with direct audio-visual transmission of LIVE operations, and
our own CAD/CAM. ..

Our clinic uses the Digital Smile Design software,
which allows for the projection of the desired
outcome. We're the only dental office with a

3D printer in the dental lab, thanks to which we
create implant guides for micron-precise and
atraumatic implant placement

AMONG THE TOP 100 IN THE WORLD

Dr. Miljan Micunovi¢, a specialist in oral surgery and a
master of dental implantology, is the only expert from
Montenegro and one of the few from the region who has
worked on the most challenging cases of dental surgery
with leading global experts. Raised in a family of dentists,
he honed his skills at universities in Montenegro, Serbia,
and later worldwide. In 2022, Dr. Mic¢unovi¢ also joined the
interdisciplinary class of the top 100 best doctors, not only
in dentistry but also in pharmacy, optometry, chiropractic,
medicine, and health philosophy.
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ADOCTOR WITHOUT UNSOLVED CASES
I humbly believe that | belong to a much narrower club of the
bestimplantologists. My strength lies in my ability to assist even
the most challenging cases, those with significant jawbone
mass deficiencies, achieving a long-term success rate of 99.7%
in implants over a decade. Thus, there are no unsolvable cases.

CONTINUOUS LEARNING AND

INTEGRITY AS THE BASIS OF WORK

The clinic is recognized for its commitment to education.
Through various formats and programs, they expand knowl-
edge and skills not only regionally but also globally. Their ap-
proach is inclusive, as they believe that sharing knowledge is
key to future progress in the medical industry.

Continuous acquisition of new knowledge in practice, and
maintaining our integrity and nobility, are the guiding principles
we adhere to in our work. We're members of several prominent
STUDY clubs and associations of clinical centers, working on
continuous development and improvement of techniques and
resources in oral implantology. | strive to help Montenegro and
the region keep pace with the world by expanding knowledge
and skills. This means we don't see colleagues as competitors.
The point is to keep egos low and the desire for knowledge
high. We're all one big family. Thus, today, our education pro-
gram participants come from all around the world. We've di-
vided our educational program into two groups: theoretical
lectures and hands-on model work and LIVE operations under
my mentorship.

MONTENEGRO ON THE GLOBAL
ACADEMIC MAP

The growth of the clinicisn't just a business success but a sym-
bol of long-term dedication to health and the continuous im- after 1st
provement of medical practice. In line with this, the Mi¢unovic¢

Medical team looks to the future with the ambition to posi- 1 topup

tion Montenegro on the global academic map. Their plans are .me k

aimed at continuous improvement of practice and education,
making medicine more accessible and effective for everyone.

The assigned internet becomes available upon card N N Y ~
activation. For the 20€ package, 1TB is available for 30 ’IA(’J l . ('1 l ['1 P :(.A
days, and 500GB from the 15€ package is available for One Monteneqro - Marketing partner

15 days. With the first top-up of at least 4€, 500GB is #Montegr;\egroWildBea?n':Dy

Q ulica 4. jula 56a, Podgorica . 38220623626 & micunovicmedical@gmail.com received, valid for 30 and 15 days for the 20€ andi1s€

packages, respectively. Prices include VAT. www.montenegro.travel

a =T B -
s e WHEH



www.vertebra.me

SAVREMENI KONCEPT
LIJECENJA! |

PRATECI NAJSAVREMENIJE SVJETSKE TRENDOVE, FIZIKALNA TERAPIJA
VERTEBRA KONSTANTNO PREDSTAVLIA NOVE STANDARDE U LIJECENJU
PACIJENTI TO PREPOZNAJU

Y

Trvvy BT
B

A 0

i |
¥

§ N

-
-

Vertebra - ordinacija koja pruza
profesionalne zdravstvene usluge
iz oblasti fizikalne terapije i reha-
bilitacije. Koncept Vertebra pred-
stavlja savremeni nivo lijeCenja
osmisljen od strane specijaliste
fizioterapije i vlasnika ordinacije
Vertebra - Darka Stanovica.

DARKO STANOVIC

specijalista fiziotera pije - ‘ R Profesionalni Vertebra tim dominantno se bavi lijeCenjem problema sa kicmenim stubom

(diskus hernija, spondiloza), saniranjem sportskih povreda (iSCasenja zglobova, povrede
misica), ultrazvucnom dijagnostikom mekih tkiva, pregledima i medicinskim konsultacijama
u vezi sa bebama (procjena motornog razvoja, tortikolis, pleksus brahijalis)

Sveobuhvatan i individualan pri-
stup u lijeCenju razliCitih bolnih

stanja uz pazljivo odabrane tera- : Mezoterapija bola Tekar terapija lastm terapija
pijske procedure, rezultiraju brzimi Ultrazvucna dijagnostika Medicinska akupunktura Kineziterapija
efikasnijim oporavkom pacijenata. Terapija kolagenom Shock wave terapija Fizikalni modaliteti
Neke od terapijskih metoda koje ‘ Kiropraktika Masaza

se primjenjuju u lijeCenju su: ki- Dekompresija kicme Fizioterapeutski pregled

ropraktika, osteopatija, dekompre-

sija kicme, kineziterapija, aparatur- —

na fizikalna terapija, akupunktura,

masaza...

+382 67 426175 vertebra.fizikal@gmail.com Ulica 4. jula,
Podgorica 81000
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“OVO'JE PRICA ONIKSICANINU KOJLIE SA 19 GODINA, NAKON STUDENTSKE POSJETE
SPANTJL, FRANCUSKOJ ITPAT.IJT, OSTAO TRAING ZAVEDEN'MERIDIJANIMA PEANETE.
NEUMORNIPUTNIK NA C1JOJ JE MAPIL SVIJETA ZAOKRUZENO 58 ZEMALJA 1400
GRADOVA, DO OVOG TRENUTKA, POSJETIO JE PET KONTINENATA. GAVRILO KNEZEVIC
JE TISTRAZIVAC NOVIH HORIZONATA, KULTURA, PEJZAZA I LJUDL NA SVOJIM
PUSTOLOVINAMA ZAVOLIO JE I FOTOGRAFIJU KOJOM OVJEKOVJECUJE SVE ZAVODLJIVE
PRIZORE, UTISKE I USPOMENE. ZA SVOJE FOTOGRAFIJE VISE PUTA JE NAGRADIVAN, A
DOZIVLJAJE SA PUTOVANJA POCEO JE DA DIJELI I SA DRUGIMA KROZ AVANTURISTICKE,
ISTRAZIVACKE, SPORTSKE I TURISTICKE TURE KOJE ORGANIZUJE U OKVIRU SVOJE

AGENCIJE GO DISCOVER

Putovanje je za mene i umjetnost biljeZenja trenutaka koji ¢ine
srz mog iskustva. Uslikavanje svjetlosti, boja i emocija koje obli-
kuju svaku posje¢enu destinaciju ucinilo je fotografiju mojim
vjernim saputnikom. Kroz objektiv dijelim svoju strast i ¢ar pu-
tovanja s drugima, nadajuci se da ¢u ih inspirisati da krenu u
vlastite pustolovine i stvore svoje nezaboravne price. Stoga,
mogu slobodno reci da su putovanja bila inspiracija za moj put
u svijet fotografije.

T syt s fstossngi

Putujuci kroz Nepal, pronasao sam se u potpuno no-
vom svijetu, prozetom dubokom duhovno$c¢u i bogatom kul-
turnom bastinom. Svaki kutak ove zemlje odisao je misticnom
atmosferom, a susreti s lokalnim stanovnistvom bili su pravo
osvjeZzenje za moje dosadasnje iskustvo. Hodajuci kroz uske
uli¢ice Katmandua, dozivio sam kulturoloski $ok — od mirisa
zacina na pijacama i onih malo neprijatnijih mirisa, preko krava
koje Setaju centrom do zvukova tradicionalne muzike koji is-
punjavaju vazduh na svakom koraku. Drevni hramovi i stubovi
mudrosti ostavili su neizbrisiv trag. Ostao sam iznenaden dubi-
nom i raznoliko$¢u ove zemlje, sto je Nepal ucinilo jednom od
najfascinantnijih destinacija koje sam ikada posjetio.

Brazil je bio izazovna destinacija koja me podstakla da istrazim
svoje granice. Setajudi od favela do divljih plaza Rio de Zaneira,
osjecaj je bio kao da sam na ivici avanture. Nepredvidiva pri-
roda, zivopisni gradski zivot i kultura koja konstantno pulsira,
ostavili su snazan utisak. Brazil je ujedno i najopasnija destina-
cija koju sam posjetio. Morao sam biti posebno oprezan zbog
visoke stope kriminala. Jezi¢ka barijera i logisticki problemi do-
datno su otezavali putovanje. Ipak, ova zemlja me izazvala da
rastem. Naucio sam da cijenim svaku avanturu.

Sri Lanka me sasvim ocarala svojom nevjerovatnom
liepotom i gostoljubivos¢u njenih ljudi. Putujuci od netaknutih
plaza duz obale do drevnih budisti¢kih hramova u unutrasnjo-
sti, svaki trenutak proveden u ovoj ostrvskoj zemlji bio je prava
poslastica za ¢ula. Upoznavajudi se sa lokalnom kulturom kroz
tradicionalne ceremonije i ukuse kuhinje, osje¢ao sam se kao
da sam na pravom putovanju duse.




Za mene Crna Gora predstavlja dom, mjesto gdje je srce uvijek
puno. Sto vise putujem i istrazujem svijet, to vise cijenim liepotu,
raznolikost i jedinstvenost svoje zemlje. Svaki put kada se vratim
kuci osjecam se zahvalno. Crna Gora ostaje moj najdrazi dragulj
bez obzira na to koliko svijeta vidio i fotografisao. Kada razmisljam
0 njenim najvecim prirodnim ljepotama suocavam se sa teskim
izborom, jer vecina mjesta je zaista spektakularna. No, ako bas
moram odabrati, to bi bila Lukavica, koja mije najbliza i koju ¢esto
istrazujem — ponekad i do 20 puta godisnje, svaki put otkrivajuci
nesto novo. Naravno, ne smijemo zaboraviti na bisere kao $to su:
Durmitor, Komovi, Prokletije, Hajla, Pivske planine, Bjelasica... Ne
treba zanemariti ni nase primorje, koje je za mene ljepse i ugodnije
od mnogih egzoti¢nih destinacija poput Maldiva, Dominikanske
republike ili Tajlanda. lako mozda zvuci subjektivno, moje iskustvo
govori da je Crna Gora zemlja koja nudi sigurna i pristupac¢na pu-
tovanja, s fantasticnom hranom i divnom prirodom.

Turisticka agencija Go Discover posvecena je stvaranju neza-
boravnih avantura za putnike, koje ukljucuju aktivnosti poput:
penjanja na vulkanske planine, ronjenja u tajanstvenim pod-
vodnim svjetovima, zimske sportove, uc¢esce na raznim festiva-
lima i upoznavanje lokalnih kultura. Nasi programi pazljivo su
osmisljeni kako bi pruzili autenti¢no iskustvo. Medutim, vazno je
napomenuti da su nasa putovanja intenzivna i zahtijevaju visok
nivo fizicke i psihicke spreme i energije. Cesto se putnici osjecaju
preumorno tokom samog putovanja, $to ponekad moZe uzro-
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kovati malo nezadovoljstva. Medutim, ova osjecanja potpuno
se mijenjaju kada se putnici vrate, a utisci slegnu. Tada shvataju
vrijednost svojih iskustava, osjecaju duboko ispunjenje i posti-
gnuce zbog avantura koje su doZivjelii uspomena koje su stvorili.

Priprema za putovanja na malo egzoti¢nije i udaljenije desti-
nacije uopste nije teska - klju¢no je samo voditi evidenciju i
zapisivati sve $to je bitno. Danas je to znatno olaksano zbog
grupa na drustvenim mrezama koje pruzaju podrsku i savjete
za planiranje. Na primjer, mozete pronaci lokalne vodice, infor-
macije o lokalnom prevozu i sli¢ne korisne informacije samo
postavljajuci pitanja u odgovaraju¢im putnickim grupama. Ta-
kode, vazno je istraziti i prikupiti informacije o destinaciji una-
prijed, kako biste se osjecali spremno i sigurno i prije polaska.

Cilj mi je vidjeti jo$ viSe svijeta, istraziti raznorazne kulture, pri-
rodne ljepote i istorijske znamenitosti. Ocekujem da ¢e posle
planiranog putovanja u Brazil, a potom u Rumuniju (prvi put)
opet da se desi Island. Nakon toga idu Madeira, Sri Lanka, Ma-
roko, Filipini ili Peru. Ovo je plan za tekucu godinu ali nikad se
ne zna jer uvijek gledam da odem tamo gdje je u odredenom
trenutku najpovoljnije poci. Na primjer, ukoliko sam planirao
da idem na Island a u tom trenutku je neka druga destinacija
mnogo jeftinija, otkazujem Island i ¢ekam da bude jeftiniji. Vrlo
vjerovatno ¢u organizovati i ski-opening turu na Alpima jer je
ove godine skijanje u Francuskoj bilo fantasti¢no.

Nasa misija je da, bez obzira na godine, koZi i tijelu damo

broju procedura, kolicine preparata i tretmana, ¢ime na sve

LASER AND ANTI-AGING AESTHETIC STUDIO
FOR MEN AND WOMEN

Pomocu najsavremenijih lasera i neinvazivnih estetskih
procedura, tim stru¢njaka brine o vaSem licu i tijelu.

novi sjaj, bez nepotrebnih intervencija, pretjerivanja u

moguce nacine Cuvamo prirodnu ljepotu.

Eliksiri mladosti - intravenska
terapija vitaminima i minera-
lima, tretmani glutationom,
NAD+, koenzimom Q, alii mnogi
drugi, bi¢e dostupni za sve vas
koji Zelite da saCuvate zdravlje,
ali i da omogucite organizmu da
se na prirodan nacin obnavlja i
podmladuje.

Za sve potrebne savjete i kon-
sultacije uvijek je na raspola-
ganju dr sci. med. mr ph Jelena
Krivokapi¢, koja ¢e vam svojim
znanjem i iskustvom pomodi da
dodete do Zeljenog rezultata.

Tretmani mrSavljenja, zatezanja, oblikovanja
tijela, uklanjanja celulita i laserska epilacija,
obavljaju se najsavremenijim medicinskim apa-
ratima odobrenim od strane strane FDA.

U naSoj ordinaciji ordinirace veliki broj pozna-
tih i sertifikovanih ljekara iz zemlje i regiona, a
jedan od njih je i dr Milos Veljkovi¢, prvi ljekar
sa ovih prostora koji je znanje stekao u Los An-
delesu, kod planetarno poznatog estetskog der-
matologa doktora Simona Ouriana. Dr Simon
godinama brine o izgledu Lejdi Gage, Mado-
ne, sestara KardaSijan i pojedinih “Viktorijinih
andela”.



GAVRILO KNEZEVIC

This is the story of a man from Niksi¢ who, at the age of 19,
after a student visit to Spain, France, and Italy, was forever
enchanted by the meridians of the Planet. A relentless
traveller, his world map highlights 58 countries and 400 cities
he's visited to date, spanning five continents. Gavrilo KneZevic
is also an explorer of new horizons, cultures, landscapes, and
peoples. In his adventures, he grew fond of photography,
using it to immortalize all the captivating scenes, impressions,
and memories. His photographs have earned him several
awards, and he's begun sharing his travel experiences
through adventurous, exploratory, sporting, and tourist tours
organized by his agency, Go Discover

58 COUNTRIES AND 400 CITIES ACROSS 5
CONTINENTS

For me, every new step on unfamiliar soil is an opportunity
for learning and growth, while encounters with other cultures
enrich my understanding of the world. Over the years, I've per-
fected the art of finding economical travels by discovering in-
credibly cheap flights, or bus adventures to hidden gems across
continents. One of the most important lessons I've learned from
traveling and photographing the world is the importance of
being open to new experiences with respect and curiosity.
Meeting different people, places, and traditions enriches us as
individuals and helps us better understand the world around
us and appreciate our own country more.

JOURNEY INTO THE WORLD OF
PHOTOGRAPHY

Traveling is also the art of capturing moments that are the es-
sence of my experience. Capturing light, colors, and emotions
that shape every destination visited has made photography
my faithful companion. Through the lens, | share my passion
and the magic of travel with others, hoping to inspire them to
embark on their own adventures and create their own unfor-
gettable stories. Thus, | can confidently say that traveling was
the inspiration for my journey into the world of photography.

CULTURAL SHOCK IN NEPAL

Traveling through Nepal, | found myselfin a completely
new world, infused with deep spirituality and rich cultural her-
itage. Every corner of this country breathed a mystical atmos-
phere, and encounters with the locals were a refreshing change
from my previous experiences. Walking through the narrow
streets of Kathmandu, | experienced a cultural shock — from the
scents of spices at the markets and some less pleasant smells,
to cows wandering through the city center and the sounds of
traditional music filling the air at every step. Ancient temples
and pillars of wisdom left an indelible mark. | was amazed by
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the depth and diversity of this country, making Nepal one of
the most fascinating destinations I've ever visited.

2 BRAZIL — THE MOST CHALLENGING
« AND DANGEROUS

Brazil was a challenging destination that pushed me to explore
my limits. Walking from the favelas to the wild beaches of Rio
de Janeiro, it felt like being on the edge of adventure. The un-
predictable nature, vibrant city life, and constantly pulsating
culture left a strong impression. Brazil was also the most dan-
gerous destination I've visited. | had to be especially cautious

due to the high crime rate. Language barriers and logistical
problems further complicated the journey. Nevertheless, this
country challenged me to grow. | learned to appreciate every
adventure.

3 THE ENCHANTING BEAUTY OF SRI
o« LANKA

Sri Lanka completely captivated me with its incredible beauty
and the hospitality of its people. Traveling from pristine beaches
along the coast to ancient Buddhist temples in the interior,
every moment spent in this island country was a true feast for
the senses. Getting to know the local culture through tradition-
al ceremonies and culinary flavors, | felt like I was on a genuine
soul journey.

‘MONTENEGRO REMAINS MY
DEAREST JEWEL

For me, Montenegro means home, a place where the
heart is always full. The more | travel and explore the
world, the more | appreciate the beauty, diversity, and
uniqueness of my own country. Each time | return
home, | feel grateful. Montenegro remains my dearest
jewel, no matter how much of the world I've seen and
photographed. When | think about its greatest natural
beauties, | face a tough choice, as most places are truly
spectacular. But if | must choose, it would be Lukavica,
which is nearest to me and which | often explore—
sometimes up to 20 times a year, each time discovering
something new. Of course, we must not forget gems
like Durmitor, Komovi, Prokletije, Hajla, Piva Mountains,
Bjelasica... Nor should we overlook our coastline, which
for me is more beautiful and pleasant than many exotic
destinations like the Maldives, the Dominican Repub-
lic, or Thailand. Although it may sound subjective, my
experience tells me that Montenegro is a country that
offers safe and affordable travel, with fantastic food and
wonderful nature.
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Go Discover is a travel agency dedicated to creating
unforgettable adventures for travelers, which include
activities such as climbing volcanic mountains, diving
into mysterious underwater worlds, engaging in winter
sports, participating in various festivals, and immersing
in local cultures. Our programs are carefully designed to
provide an authentic experience. However, it's important
to note that our trips are intense and require a high level
of physical and mental readiness and energy. Travellers
often feel exhausted during the trip itself, which can
sometimes lead to a bit of dissatisfaction. However, these
feelings completely change when travelers return and
reflect on their experiences. They then realize the value
of their experiences, feeling a deep sense of fulfillment
and achievement from the adventures they've had and
the memories they've created.

Helen Doron English u Crnoj Gori uspjesno posluje ve¢ 10 GODINA,
globalno 40 GODINA, na 4 KONTINENTA.

Iskustvo je jedna od glavnih karika Helen Doron English u smislu
pokretanja, odrzavanja i kontinuiranog usavrsavanja uspjesnog
poslovanja.

FranSizni model poslovanja
nudi brojne prednosti kao 5to
su snaga Helen Doron brenda,
uspostavljena poslovna struktu-
ra, vrhunsko razvijeni proizvod,
poslovne obuke, kompletna i kon-
tinuirana podrska od prvog dana i
neprekidno ulaganje u dalji razvoj
i rast poslovanja.

Helen Doron English svuda u svijetu svojim polaznicima nudi NAJ-
KVALITETNIJI proizvod iz oblasti ucenja engleskog jezika i obo-
gacuje zivote svih ukljucenih strana kroz realizaciju programa.

U Crnoj Gori, kao i u 40 drzava Sirom svijeta, Helen Doron me-
toda ostaje br.1 po znacaju za jezicki i ukupni razvoj djece.

U Helen Doron English, jednako svuda u svijetu uci se ZIVOT
NA ENGLESKOM - slijedeci i osnovnu zamisao same Helen
Doron, svjetski priznate lingvistkinje (nagradene bronza-
nom Stevie Award nagradom u kategoriji ,Najvredniji kor-
porativni odgovor” za 2021. godinu, najbolja fransiza za
djecu i obrazovanje u 2019. godini i lider u Globalnom
mentorstvu 2020. i 2021. godine).

#® Franchise with Helen Doron

YOU'VE ARRIVED
ATYOUR
DESTINATION:

Posebno nas raduju uspjesi koji su uslijedili tokom da- i
ljeg Skolovanja na engleskom jeziku, sada vec bivsih
Helen Doron English daka, i dobro pozicioniranje na
trziStu rada, uvijek oslanjajuci se na engleski jezik
koji su poceli da ucCe od najranijeg uzrasta.

HELEN DORON JEZICKI BREND
| POSLOVNA STRUKTURA

Helen Doron brend poznat je i priznat u cijelom
svijetu, posebno Sto se znanje steceno u HDE po-
tvrduje i kroz najkredibilnije medunarodne ispi-
te za poznavanje engleskog jezika (Cambridge,
IELTS...)

ViSe od 3 miliona zadovoljnih polaznika i vise
od 1000 Skola Sirom svijeta dokazuju da je
ova metoda ucenja engleskog jezika najusa-
vrsenija na trziStu i da osigurava kvalitet
kako polaznicima tako i vlasnicima Skola.

Kao Helen Doron fransizer imate pravo ekskluzivnosti

za svoje podrucje. Svakom franSizeru pruzamo podrsku

u izradi poslovnog plana, pronalaZzenju idealne lokacije,

opremanju prostora, odabiru ucitelja i uspostavljanju je-

dinstvenih mikro struktura poslovanja kako bi svaka Skola
uspjesno radila od prvog dana.

Preparing for trips to more exotic and remote destinations is not dif-
ficult—the key is to keep track and record everything that's impor-
tant. Today, this is greatly facilitated by social media groups that offer
support and planning advice. For instance, you can find local guides,
information about local transport, and other useful information just by
asking questions in the appropriate travel groups. It's also important
to research and gather information about the destination in advance,
so you feel ready and secure even before departure.

Ivana Zec BaraSin i Miodrag Barasin,
Master franSizeri Helen Doron English
Montenegro

POSTANITE HELEN DORON
ENGLISH FRANSIZER

Helen Doron kursevi su jedinstveniu
svijetu. Svaki kurs je posebno osmi-
Sljen za odredeni uzrast i veliki tim
strucnjaka kontinuirano radi na revi-
ziji i razvoju programa.

My goal is to see even more of the world, to explore various cultures,
natural beauties, and historical landmarks. | expect that after a planned
trip to Brazil, followed by Romania (for the first time), I'll go to Iceland
again. After that, destinations like Madeira, Sri Lanka, Morocco, the Phil-
ippines, or Peru are on the list. This is the plan for the current year, but
you never know, as | always look to go where it's most cost-effective
at the moment. For example, if | planned to go to Iceland but another
destination is much cheaper at that time, | cancel Iceland and wait for
it to be more affordable. It's very likely I will also organize a ski-opening
tour in the Alps, as this year’s skiing in France was fantastic.

Uz pocetnu podrsSku pri otvaranju
svoje Skole, svakom franSizeru nu-
dimo svakodnevni sistem podrske
i obuke.

AL

Helen Doron English trenutno poslu-
www.helendoron.me

je u Podgorici, Baru, Budvi i Kotoru.

Ukoliko Zelite da dovedete Helen Doron English metodu u svoj grad, piSite nam na
montenegro@helendoron.com



Foto: Aleksandar Jaredic¢

Kroz uspjehe, rad i buduca stremljenja orkestra, u ovom Exclusive
izdanju vode nas njegovi lideri i ¢lanovi. U razgovoru s Markom
Simovicem, umjetnickim direktorom Muzi¢kog centra, dobija-
mo uvid u vizionarski pristup koji usmjerava orkestar ka kvalitet-
nom sadrzaju i raznolikim programima. Sa Markom Korovicem,
sefom-dirigentom, ulazimo u svijet dirigovanja i otkrivamo kako
dirigent svojom energijom moze transformisati izvedbu. Razgo-
varajudi sa Sladanom Mijovi¢, koncertmajstoricom orkestra,
proni¢emo u ulogu prvih violina i njihovu vaznost u uskladivanju
orkestarskog zvuka; a sa prvim klarinetistom, Petrom Gari¢em
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ACKA INTELIGENCIJA |
ORKESTARSKA MUZIKA

Mozda sam arhaican, ali smatram da ce vjeStacka inteli-
gencija tesko zamijeniti pravi zvuk koji stvaramo na sceni.
Ne postoji moguénost da se koncert uzivo zamijeni bilo
kojim Al djelovanjem, jednako kao $to druStvene mreze
nijesu sasvim zamijenile neposredni kontakt izmedu lju-
di - dodir, miris, ukus. Za nama su u istoriji mnogi izazovi
kojih smo se, vrijeme je pokazalo, neopravdano plasili —
magnetofoni, radio, kasetofoni, video kasete, stereo, CD,
Youtube, terabajti memorije... Ali ljudi i dalje odlaze na
koncert, predstavu, izlozbu. Tako ¢e uvijek i biti. Jednako
mislim da uzviSena kreacija ljudi, stvaralaca, ljudska Zelja
da se ¢ovjek izrazi na nacin koji prevazilazi granice fizickog,
¢ak i metafizickog, ne moze biti zamijenjena djelovanjem
bilo kakve vjeStacke inteligencije. To ne znaci da stvara-
lastvo savremenih tehnologija nece biti predmet naseg
izu€avanja, pa mozda i divljenja u buduénosti. Prosto, mi-

slim da ljudska Zelja da pomjeramo granice ne moze biti

osvjetljavamo svijet instrumenta koji svojom fleksibilnosc¢u i pre-
poznatljivim zvukom cesto na koncertima dobija solo dionice.
Svoju perspektivu o radu nacionalnog orkestra podijelio je i voda
grupe kontrabasa CSO, Zoran Zakrajsek.

Ovo je razgovor u pet glasova koji kazuje kako se muzicki tale-
natistrast prepli¢u s posvecenoscu, stru¢noscu i vizionarstvom,
kako nastaje jedinstveno iskustvo koje obogacuje regionalnu
muzi¢ku scenu, kako funkcionide sastav koji ne samo da izvodi
muziku, vec i stvara, inspirise, oblikuje kulturni identitet zemlje
i njeguje istinsku potrebu za lijepim.

Svoje muzicko obrazovanje Marko Simovi¢ zapocinje u Podgo-
rici, u klasi prof. Igora Simovica. Ve¢ sa 15 godina upisuje se na
Muzi¢ku akademiju na Cetinju i diplomira sa najve¢om ocjenom
u klasi prof. Romana Simovica. Magistrirao je na Univerzitetu u
Isto¢nom Sarajevuy, a trenutno je na Doktorskim studijama Uni-
verziteta umetnosti u Novom Sadu. Od 2003. godine aktivno se
bavi pedagoskim radom, kao profesor violine i kamerne muzike.
0d 2022. godine, kao umjetnicki direktor Muzi¢kog centra Crne
Gore, programski i vizionarski usmjerava nasu krovnu instituciju
muzicke kulture i umjetnosti.

Program uredujemo na bazi kvaliteta, ne zaboravljajuci na put
koji moramo preci da bismo ostvarili zacrtani programski razvoj.
Vazno je nasoj publici ponuditi kvalitetan sadrzaj, ali i sadrzaj
koji budi njihovu radoznalost. Kao $to sam najavio prilikom do-
laska u Muzi¢ki centar, moj imperativ je da budemo otvoreni
za sve dobre ideje i ljude koji te ideje mogu realizovati u skladu
sa nasim moguc¢nostima. Jedino tako mozemo da se razvijamo
konzistentno. Ne koketiramo s preferencama publike. Na nama
je da im ponudimo kvalitetan sadrzaj, a na publici je da nam
za to,sudi”

Cesto se salim da je CSO kao slika Dorijana Greja, ali samo sli-
kal Bez grijeha, tjeskobe i Faustovskog pakta kojom tu vjecitu
mladost kupujemo. Tajna ove slike krije se u velikoj fluktuaciji
umjetnika, kako nasih tako i regionalnih. Ekonomske prilike ili
neprilike, mnogo jednostavniji nacini putovanja, velika potra-
Znja za visokoobrazovanim kadrom u razvijenijim zemljama,
naravno i bolji uslovi, neki su od faktora koji audicije ¢ine ne-
ophodnim. Moramo uvijek popunjavati sastav. Omogucavaju
pritom i izbor najboljih saradnika za ansambl. Uspostavili smo
kontakt sa ve¢inom nasih mladih ljudi koji se koluju ne samo
na nasoj akademiji vec i Sirom Evrope. Trudimo se da kreiramo
i ponudimo dovoljno zanimljive platforme koje e biti prima-
mljive za njihov povratak u Crnu Goru. Nasa akademija spada
u red manjih u regionu, ali pruza znacajan doprinos razvoju
sredine u kojoj djeluje vec skoro 45 godina. Nasa je obaveza da
unaprijedimo saradnju, da ne kazem da je uspostavimo, jer je
nije ni bilo. Muzicki centar je na sebe preuzeo tu odgovornost.
Plodove toga, nadam se, ubira¢emo u budu¢nosti.

Najveci izazov je nadi rieSenja za sekcije duvaca i udaraljki. Za
vecinu ovih instrumenata ne postoje ni obrazovni profili ni stu-
dijski programi u okviru kojih bi se mladi ljudi mogli Skolovati
kod nas u Crnoj Gori. To su deficitarni kadrovi ¢ak i u regionu.
Kad je kadrovska politika u pitanju, u ovom mandatu i u okvi-
ru sprovedenih reformi, svi mladi ljudi koji su mogli ispuniti
pred njih postavljeni standard, postali su dio naseg ansambla.
Sinergija izmedu kolega koji od nastanka orkestra ¢ine sustinu
znanja i iskustva ansambla, i entuzijazam kvalifikovanih i rigo-
rozno odabranih mladih ljudi koji mladalackom energijom gra-
de, zajedno ¢ine nukleus na kom mozemo i moramo ucvrstiti
temelje buducnosti. Ovakav vid strateskog planiranja zahtijeva
dugoro¢na promisljanja sa ciljevima zacrtanim u 2035, ne od
sezone do sezone.

To je upravo specificnost struke u okviru koje djelujemo - mo-
rate biti sve da biste se mogli baviti ovim poslom. To podrazu-
mijeva mnogo toga, od organizacionih i produkcijskih poslova,
pregovora, usaglasavanja formalno-pravnih detalja, finansira-
nja, do postavljanja scene i samog nastupa. Nekad bih mnogo
vise volio da imam mogucnost da,samo” sviram.

EXCLUSIVE | 163



Dirigent Mark Korovi¢ ve¢ godinama sa-

raduje sa Crnogorskim simfonijskim or-

kestrom, a od sezone 2023/2024, postao je i njegov $ef-diri-
gent. Francuz crnogorskog porijekla specijalizirao je horsko
dirigovanje na Sorboni u Parizu, stekavsi diplomu iz muzi-
kologije. Od 2011. godine predaje dirigovanje na Sorboni.
Prireduje brojne master-klasove Sirom Evrope i redovno je
¢lan Zirija na medunarodnim takmicenjima. Mark Korovic je
angazovan i kao profesor dirigovanja na Regionalnom kon-
zervatorijumu u Parizu.

Orkestar je kompletno drustvo. Dirigent je Primus inter pares,
prvi medu jednakima! U ansamblu smo svi muzicari, ali svako
ima i svoju ulogu koja se postuje. Ako inspirisete postovanje
time 5to ste kompetentni u vezi sa svojim ljudskim i muzi¢-
kim vjestinama, mozete imati ulogu dirigenta. Moj posao je
da ujedinim grupu, omogucim im da daju sve od sebe, pomo-
gnem da otkriju svoj puni potencijal. Uvijek se trudim da sve
muzicare potpuno uklju¢im. Morate da ih razumijete, da budete
velikodusni, empati¢niiistovremeno jakiiistrajni u zahtjevu da
pruZaju najbolje od sebe. Na koncertu dajem njima i publici sve
$to jesam i sve $to imam.

Prva velika razlika krije se u tome kako inspirisete orkestar. To je
sastav koji vrlo brzo moze da uodi kvalitete dirigenta ili izostanak
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istih. Ne mislim samo na tehnicke vjestine
ve¢ i na ljudske kvalitete. Razumijevanje
partiture ili stila takode moze biti veoma
razli¢ito. Ako za primjer uzmem cuvenu
Betovenovu Petu simfoniju, u dvije razlicite
verzije, jedna moze biti glasna, druga jaca
ili brza; fermate u njoj duze ili krace, ravne,
u kreSendu ili diminuendui.

Zaista se trudim da na koncertima koje vodim pricam
price koje publika prati. Potrebni su nam razli¢iti stilovi,
ere, atmosfere, energije, emocije, kombinovanje dobro
poznatih i nekih manje poznatih djela. Muzika treba da
podstakne ljude da osjecaju vise i razumiju bolje. Zelim
da podsti¢em ljude da dolaze u Muzicki centar. Orkestar
je ambasador nase zemlje. Stoga su mi vazne i turneje
kojima mozemo da pokaZzemo koliko su kultura i muzika
vazni u Crnoj Gori i koliko je nas na¢in muziciranja jedin-
stven. Nadam se da ¢u premijerno u Crnoj Gori izvesti
nevjerovatne postromanti¢ne radove, kao $to su Brukner
i Maler. Takode, u budu¢nosti Zelim da se odvazimo i na
koncertnu verziju opere!

Diplomirala je na Fakultetu muzicke umetnosti u Beogradu
kod Marije Misite, odsjek violina. Kao solistkinja, ¢lanica kvar-
teta i kamernog orkestra uc¢estvovala je i osvajala nagrade
na brojnim takmicenjima. Od 2014, ¢lanica je Crnogorskog
simfonijskog orkestra, a od juna 2022. godine, angaZovana je
na poziciji koncertmasjtora.

Ova porzicija nosi ve¢u odgovornost, a samim tim i malo
viSe sijedih na glavi. Ranije sam bila odgovorna iskljucivo za
sebe, dakle, navjezbam, pratim i uZivam na probama. Sada
je situacija malo drugacija. Naravno da i dalje uzivam u svom
poslu, ali sada mozak ne smijem da isklju¢im ni na tren. U
svakom trenutku moram da budem svjesna svega $to se de-
sava, koja dionica ima odredeni materijal i kako se uklopiti u
isti, da se prilagodim kome treba, a da zajedno sa dirigentom
i njegovom umjetni¢ckom vizijom povedem orkestar. To se
zapravo ne odnosi isklju¢ivo na koncertmajstora. Svaki ¢lan
orkestra bi trebalo da tezi tome, da bude dio tima i da uvijek
bude svjestan svog okruZenja, ali sa razlogom postoji hije-
rarhija u orkestru, a samim tim i vodece pozicije, jer bi se u
suprotnom stvari dosta brzo otrgle kontroli. Kada je u pitanju
komunikacija sa dirigentom, koncertmajstor ¢esto igra ulogu
posrednika, a jako je bitna i komunikacija izmedu voda i osta-
lih kolega, kako verbalna tako i neverbalna. Zamislite jedan
simfonijski orkestar! Ogromna je to masina koja mora da radi
kao podmazana i zaista, od svih ponaosob zavisi uspjeh.

Ima koncerata kojih se rado sje¢am, dirigenata sa kojima
odli¢no saradujem, kao i programa koji jedva ¢ekam ponovo
da sviram. Medutim, iz svakog projekta se trudim da izvu¢em
$to vise mogu i nauc¢im nesto novo. Nekad su to jednostav-
ne stvari, poput samog $tima a nekada, kao npr. kada smo
izvodili Mocartov Rekvijem, shvatam koliko tu ima detalja
bez kojih nista ne biimalo smisla. Mocart je nevjerovatan, na-
izgled je jednostavan, a, nemoguce ga je jednostavno svirati.
Eto, mozda upravo takva djela, gdje morate da razmisljate
o svakom mogucem tonu, o svakoj mogucoj frazi, u svakoj
dionici, jesu ona gdje se najvise razvijamo kao orkestar. A
opet, u svim kompozicijama bi trebalo tako da razmisljamo.
Vra¢am na pocetak - ko hoce uci i razvija se neprestano, iz
probe u probu.

Garic je diplomirao klarinet 2004. godine na Muzi¢koj akademiji
na Cetinju kao student profesora Ante Grgina. Pod njegovim
mentorstvom zavrsio je i postdiplomske studije 2010. godine
sa najvisim ocjenama. Od osnivanja Muzi¢kog centra Crne Gore
radi u Crnogorskom simfonijskom orkestru na poziciji prvog
klarineta-soliste. Svoje znanje dijeli sa studentima na Muzi¢koj
akademiji na Cetinju kao predavac od 2006. godine.

Klarinet odlikuje vrlo prepoznatljiv ali i fleksibilan zvuk, sposo-
ban da se prilagodi raznovrsnim zahtjevima muzickih boja i
karaktera. Ono $to ga donekle izdvaja od ostalih instrumenata
u orkestru jeste izostanak vibrata (osim po potrebi u savre-
menoj i dzez muzici), sto mu, po mom misljenju, daje dublju,
sustinski ozbiljniju dimenziju, nasuprot Zovijalnosti instrumen-
ta kao 5to je, recimo, bendzo. U solo dionicama uvijek je jako
zastupljen, kao i flauta, oboa i fagot, i ¢ini jedan od stubova
simfonijskog izvodenija.

Ovo je ve¢ lako. Najpogodnija i najpopularnija djela za izved-
bu na klarinetu napisao je moj profesor, fantasti¢ni Ante Grgin.
Njegova djela su popularna Sirom svijeta i dio su standardnog
repertoara mnogih klarinetista. Osim $to je popularizovao kla-
rinet, on je neizmjerno zasluzan $to danas u regionu imamo
veliki broj sjajnih izvodaca na tom instrumentu.

Muziku ne slusam ili je slusam vrlo rijetko iz razloga 5to je uvijek
Cujem, pa se Cesto osjecam kao da sjedim u basti nekog pod-
gorickog kafi¢a u kojem se mijesa zvuk iz Sest razli¢itih muzickih
izvora. Medutim, imam izuzetke koje skoro u svakom trenutku
mogu da slusam. To su Bah, Brams i Koltrejn.
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Svakako da je jedna od najvaznih odluka u posljednjih nekoliko
sezona angazovanje Marka Korovica kao stalnog sefa-dirigen-
ta. Takav potez doprinio je stabilnosti u radu ansambla. Kao
primjer, naveo bih planiranje sezone unaprijed, 5to je otvorilo
prostor za bolje pripreme orkestra i nesmetan rad audicione
komisije za angaZovanje novih ¢lanova. Ono u ¢emu vidim pro-
stor za napredak je rad studijskih kapaciteta MCCG. Imati neke
od najboljih crnogorskih umjetnika pod istim krovom velika
je privilegija i otvara Siroku paletu mogucénosti za samostalnu,
nezavisnu produkciju.

Biti,,prepoznat” po instrumentu nije nesto cemu bi umjetnik
trebalo da strijemi. Vjerujem da su interpretacija djela i li¢ni
senzibilitet ono $to bi trebalo da vas izdvoji i mislim da je to
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sva,prepoznatljivost” koja ¢e vam ikad biti potrebna. U smislu
CSO kamernih gudackih ansambala, prije vise godina posto-
jao je kamerni ansambl,Crnogorski Gudaci® koji je imao vrlo
zapazene nastupe i van granica nase zemlje. Svojim gabariti-
ma i finansijskom potporom koju je zahtijevao taj ansambal
nije se pokazao odrzivim, ali je postavio odli¢ne temelje za
dalji rad na tom polju. Misljenja sam da su manji ansambli
poput kvinteta ili okteta sastavljeni od probranih ljudi iz re-
dova CSO-a idealno rjesenje, s tim $to je i za taj segment rada

neophodna finansijska podrska.

Privatno gledano, zavisi od mnogo faktora, raspoloZenja, go-
didnjeg doba, itd. Kao profesionalac, smatram da je njegovanje
nasljeda velikih umjetnika nasa obaveza, pa je tako protekla
sezona bila u znaku 150. godisnjice rodenja velikog ruskog
kompozitora Sergeja Rahmanjinova. Narednu koncertnu se-
zonu posvetio bih njegovom velikom prijatelju, kontrabasisti,
kompozitoru i dirigentu, Sergeju Kusevickom.
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MONTENEGRIN SYMPHONY ORCHESTRA IN
FIVE VOICES

Through the successes, work, and future aspirations of the or-
chestra, this Exclusive edition takes us on a journey with its
leaders and members. In a conversation with Marko Simovi¢,
Artistic Director of the Music Center, we gain insight into the
visionary approach guiding the orchestra towards high-quality
content and diverse programs. With Mark Korovi¢, the Chief
Conductor, we delve into the world of conducting and dis-
cover how a conductor’s energy can transform a performance.
Speaking with Sladana Mijovi¢, the concertmaster, we explore
the role of the first violins and theirimportance in harmonizing
the orchestral sound; and with principal clarinetist Petar Gari¢,
we illuminate the world of an instrument that, with its flexibility
and distinctive sound, often takes solo passages in concerts.
Leader of the double bass group CSO, Zoran Zakrajsek, also
shared his perspective on the work of the national orchestra.

This is a conversation in five voices that reveals how musical
talent and passion intertwine with dedication, expertise, and
vision, creating a unique experience that enriches the regional
music scene. It shows how an ensemble functions that not only
performs music but also creates, inspires, shapes the cultural
identity of the country, and nurtures a genuine need for beauty.

Marko Simovi¢ began his musical education in Podgorica, un-
der the tutelage of professor Igor Simovi¢. At just 15, he enrolled
at the Music Academy in Cetinje and graduated with the high-
est honors in the class of professor Roman Simovic. He earned
his Master's degree from the University of East Sarajevo and is
currently pursuing doctoral studies at the University of Arts in
Novi Sad. Since 2003, he's been actively engaged in pedagogi-
cal work as a professor of violin and chamber music. Since 2022,
as the Artistic Director of the Music Center of Montenegro, he's
been steering the leading institution of musical culture and art
in Montenegro both programmatically and visionarily.

We design our program based on quality, without forgetting the
path we must traverse to achieve our planned program develop-
ment. It's important to offer our audience high-quality content,
but also content that sparks their curiosity. As lannounced when

ARTIFICIAL INTELLIGENCE AND ORCHESTRALMUSIC
Maybe I'm old-fashioned, but | believe artificial intelligence will hardly replace the real sound we create on stage. There is no
possibility to replace a live concert with any Al intervention, just as social networks have not completely replaced direct human
contact — touch, smell, taste. Behind us in history are many challenges we feared, unjustifiably as time has shown — tape recorders,
radio, cassette players, video tapes, stereo, CD, YouTube, terabytes of memory... But people still attend concerts, plays, exhibitions.
It'll always be that way. | equally believe that the sublime creation of humans, creators, the human desire to express oneself in a
way that transcends the physical, even the metaphysical, cannot be replaced by any artificial intelligence. This doesn't mean that
the creativity of modern technologies will not be a subject of our study and perhaps admiration in the future. Simply, | think the
human desire to push boundaries cannot be threatened by anything. Otherwise, we will be mere shells.

Marko Simovi¢

DIpaser Jepuesya|y :010yd

| joined the Music Center, my imperative is to be open to all good
ideas and the people who can realize those ideas within our
capabilities. Only this way can we develop consistently. We don't
cater to the audience’s preferences. It's up to us to offer them
quality content, and it's up to the audience to “judge”us for it.

| often joke that the CSO is like the picture of Dorian Gray, but
just the picture! Without the sins, anxiety, and Faustian pact
that buys that eternal youth. The secret of this picture lies in
the significant fluctuation of artists, both ours and regional.
Economic conditions or the lack thereof, much simpler travel
methods, high demand for highly educated personnel in more
developed countries, and of course better conditions, are some
of the factors that make auditions necessary. We must always
fill our ensemble. They also allow us to choose the best col-
laborators for the ensemble. We've established contact with
most of our young people who are studying not only at our
academy but also across Europe. We strive to create and offer
sufficiently interesting platforms that will be attractive for their

return to Montenegro. Our academy is one of the smaller ones
in the region, but it's been significantly contributing to the de-
velopment of the environment in which it operates for almost
45 years. It's our duty to improve cooperation, if not to establish
it, because it hardly existed. The Music Center has taken on this
responsibility. | hope we'll reap the benefits of this in the future.

The biggest challenge is finding solutions for the wind and per-
cussion sections. For most of these instruments, there are no ed-
ucational profiles or study programs where young people could
be trained here in Montenegro. These are scarce profiles even in
the region. When it comes to personnel policy, in this mandate
and within the reforms carried out, all young people who could
meet the set standards have become part of our ensemble. The
synergy between colleagues who've constituted the core of the
ensemble’s knowledge and experience since its inception, and
the enthusiasm of qualified and rigorously selected young peo-
ple building with youthful energy, together form the nucleus
on which we can and must consolidate the foundations for the
future. This type of strategic planning requires long-term thinking
with goals set for 2035, not from season to season.

This is precisely the specificity of the field in which we operate
—you have to be everything to be able to do this job. It involves
a lot, from organizational and production tasks, negotiations,
aligning formal-legal details, financing, to setting up the stage
and the performance itself. Sometimes I'd much prefer to have
the possibility to “just”play.

Conductor Mark Korovi¢ has been collaborating with the
Montenegrin Symphony Orchestra for years, and from the
2023/2024 season, he's become its Chief Conductor. A French-
man of Montenegrin origin, he specialized in choral conducting
at the Sorbonne in Paris, earning a degree in musicology. Since
2011, he’s been teaching conducting at the Sorbonne. He con-
ducts numerous masterclasses across Europe and is regularly
a jury member at international competitions. Mark Korovi¢ is
also hired as a professor of conducting at the Regional Con-
servatory in Paris.

An orchestra is a complete society. The conductor is Primus
inter pares, the first among equals! In the ensemble, we are
all musicians, but everyone has a role that must be respect-
ed. If you inspire respect by being competent in your human
and musical skills, you can take on the role of a conductor. My
job is to unify the group, enable them to give their best, and
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help them discover their full potential. | always strive to fully
involve all musicians. You need to understand them, be gener-
ous, empathetic, and at the same time strong and persistent in
demanding that they give their best. At a concert, | give them
and the audience all that I am and all that | have.

The first big difference lies in how you inspire the orchestra. It's
an ensemble that can very quickly notice the qualities or lack
thereof in a conductor. | don't just mean technical skills, but also
human qualities. Understanding the score or style can also be
very different. If | take Beethoven's famous Fifth Symphony as an
example, in two different versions, one can be loud, the other
stronger or faster; fermatas can be longer or shorter, straight,
in crescendo, or diminuendo.

| really strive to tell stories that the audience can follow in the
concerts | conduct. We need different styles, eras, atmospheres,
energies, emotions, combining well-known and less-known
works. Music should encourage people to feel more and un-
derstand better. | want to encourage people to come to the
Music Center. The orchestra is the ambassador of our country.
Therefore, tours that showcase how important culture and
music are in Montenegro and how unique our way of making
music is are also important to me. | hope to premiere incredi-
ble post-romantic works in Montenegro, such as Bruckner and
Mahler. Additionally, in the future, | want us to venture into a
concert version of an operal

Sladana Mijovi¢ graduated from the Faculty of Music Arts in Bel-
grade, studying violin under Marija Misita. As a soloist, member
of a quartet, and chamber orchestra, she has participated in and
won awards at numerous competitions. Since 2014, she’s been
a member of the Montenegrin Symphony Orchestra, and since
June 2022, she's been hired as a concertmaster.

This position carries greater responsibility, and therefore, a few
more gray hairs. Previously, | was responsible only for myself,
meaning | practiced, followed, and enjoyed rehearsals. Now
the situation is a bit different. Of course, | still enjoy my work,
but now | must always be aware of everything happening,
which part has certain material and how to fit into it, to adapt
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to whomever necessary, and together with the conductor and
his artistic vision, lead the orchestra. This does not only apply
to the concertmaster. Every member of the orchestra should
strive to be part of the team and always be aware of their sur-
roundings, but there is a reason for hierarchy in the orchestra,
and hence leading positions, otherwise, things would quickly
get out of control. When it comes to communication with the
conductor, the concertmaster often plays the role of a medi-
ator, and the communication between the leaders and other
colleagues, both verbal and non-verbal, is also very impor-
tant. Imagine a symphony orchestral It is a huge machine that
must work like clockwork, and indeed, the success depends
on everyone individually.

There are concerts | remember fondly, conductors | work excel-
lently with, and programs | can't wait to play again. However, |
try to get the most out of every project and learn something
new. Sometimes these are simple things, like the tuning itself,
and sometimes, like when we performed Mozart's Requiem,
| realize how many details are there without which nothing
would make sense. Mozart is incredible; he seems simple, but
it's impossible to play him simply. Perhaps it's such pieces,
where you have to think about every possible note, every pos-
sible phrase, in every part, where we develop the most as an
orchestra. And yet, we should think this way in all compositions.
Back to the beginning — those who want to learn and grow
constantly do so from rehearsal to rehearsal.

Petar Gari¢ graduated with a degree in clarinet from the Music
Academy in Cetinje in 2004 as a student of Professor Ante Grgin.
Under his mentorship, he completed postgraduate studies in
2010 with the highest marks. Since the establishment of the
Music Center of Montenegro, he's worked in the Montenegrin
Symphony Orchestra as the principal clarinetist. He's been
sharing his knowledge with students at the Music Academy in
Cetinje as a lecturer since 2006.

The clarinet is characterized by a very distinctive yet flexible
sound, capable of adapting to various demands of musical
colors and characters. What somewhat sets it apart from other
instruments in the orchestra is the absence of vibrato (except as
needed in contemporary and jazz music), which, in my opinion,
gives it a deeper, essentially more serious dimension, as opposed
to the joviality of an instrument like the banjo, for example. It's
always highly featured in solo passages, like the flute, oboe, and
bassoon, and forms one of the pillars of symphonic performance.

This is an easy one. The most suitable and popular works for
performance on the clarinet were written by my professor, the
fantastic Ante Grgin. His works are popular worldwide and are
part of the standard repertoire of many clarinetists. Besides
popularizing the clarinet, he's immensely responsible for the
fact that today we have a large number of excellent performers
on this instrument in the region.

| don't listen to music, or | do so very rarely because | always
hear it, so | often feel like I'm sitting in the garden of a café in
Podgorica where the sound from six different musical sources
mixes. However, there are exceptions that | can almost always
listen to. They are Bach, Brahms, and Coltrane.

One of the most important decisions in recent seasons was
appointing Marko Korovi¢ as the permanent chief conductor.
This move has contributed to the stability of the ensemble.
For example, planning the season in advance has allowed for
better preparation of the orchestra and the smooth operation
of the audition committee for engaging new members. Where
| see room for improvement is in the work of the MCCG studio
capacities. Having some of the best Montenegrin artists under
one roof is a great privilege and opens up a wide range of
possibilities for independent production.

Being “recognized” for an instrument is not something an
artist should strive for. | believe interpretation of works and
personal sensibility should distinguish you, and that's all the
“recognition”you’ll ever need. In terms of CSO chamber string
ensembles, several years ago, there was the chamber ensem-
ble "Montenegrin Strings,” which had notable performances
beyond our borders. However, its size and the financial sup-
port it required proved unsustainable, but it laid excellent
foundations for further work in that field. | believe that small-
er ensembles like quintets or octets composed of select CSO
members are an ideal solution, though this segment also
requires financial support.

Privately, it depends on many factors—mood, season, etc. As
a professional, | believe it's our duty to preserve the legacy of
great artists. For example, the past season marked the 150th
anniversary of the birth of the great Russian composer Sergei
Rachmaninoff. | would dedicate the next concert season to his
great friend, double bassist, composer, and conductor Serge
Koussevitzky.
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Martinovic¢: Festivali, za tako mali sistem kakav je crnogorski, mogu biti
jedan od njegovih gradivnih, a ne samo, da kazem — ukrasnih eleme-
nata. Crna Gora, tj. prvenstveno primorski region, danas je popularna
destinacija neodrzivog masovnog turizma. Uz takav turisticki imidz,
svakako idu i razli¢iti sadrzaji, izmedu ostalog i festivalski. Pitanje je da
resa. Imamo recimo znacajne i kvalitetne festivale pozorisne umjetnosti
u gradovima koji nemaju pozoriste. Da li to znaci da su nam turisti
vazniji od gradana? Da li festivali svojim sadrzajima mogu dodatno
doprinijeti izgradnji gradanskog drustva? Vjerujem da je vazno da se
ova dva interesa, mislim na Siri javni interes i onaj turisticki, priblize i
uc¢ine komplementarnijim. Za jasnije uvezivanje festivala u sistemske
strukture vazna je sinergija sva tri sektora: javnog, privatnog i civilnog.
Razvojna strategija za lokalnu zajednicu i edukativni programi za naj-
mladu populaciju, prijemcivost, dostupnost i opravdanost za turisticki
sektor, periodi odrzavanja, trajanja, disperzija finansiranja itd, samo su
neki od kriterijuma procjene ovoga o ¢emu govorim. Crna Gora je mala
i novcem ne tako bogata zemlja, u kojoj festivali ne mogu zamijeniti
sistemska rieSenja. Pa ipak, festivale bi trebalo strateski usmjeriti da po-
stanu dio i podrska tih riesenja. | tu smo na klju¢nom pitanju nedostatka
jasnih vizija, odrZivih i savremenih planova razvoja nasih gradova ¢iji su
integralni dio festivali.

Ovaj festival uziva medunarodni ugled i stvara znacajne bene-
fite za ekonomski i kulturni razvoj Boke kotorske i promociju
Kotora u inostranstvu. Svoju publiku upucuje na prave vrijed-
nosti kulture i umjetnosti i ujedno podize svijest o znacaju eko-
logije i odrzivog razvoja u svijetu.

Martinovi¢: Kotor je sam po sebi grad kulture i riznica umjet-
nosti. Tu smo na vrlo zahvalnom plodnom tlu. Don Branko
Sbutega u jednom intervjuu rekao je da je teZe vracati sjaj
zapustenoj basti nego praviti oaze u pustinjama“. U KotorArtu
smo istrajni u poliranju tog sjaja, posveceni razvoju mladih
i naseg identiteta, narocito kroz muzic¢ku umjetnost. Pored
brojnih koncerata, posveceni smo edukaciji kroz razli¢ite
formate radionica koje predstavljaju odli¢ne primjere ne-
formalnog obrazovanja. Posveceni smo i bastini kroz njenu
reinterpretaciju. Nista manje, posveceni smo kulturi sje¢anja
na dogadaje i znamenite pojedince Grada. Posljednji primjer
ovoga o ¢emu pricam jeste saradnja sa festivalom Tollite por-
tas Kotorske biskupije, koji svesrdno podrzavamo, jer ¢e izvo-
denjem, istrazivanjem i medunarodnom promocijom njego-
vati ranu muziku tipi¢nu upravo za istoriju Grada. Cijela Boka
predstavlja podru¢je prebogato nasljedem i gradom koja nam
je neiscrpan izvor inspiracije za savremena tumacenja, te plat-
forma za obrazovanje mladih.

Od 13.jula do 14. avgusta

Ove godine, na svecanom otvaranju 13. jula, trg Katedra-

le Sv. Tripuna ispunice vise od stotinu muzicara izvodeci

¢uveno djelo Karla Orfa, Karminu Buranu. Dakle, KotorArt

je opet tu, u Kotoru, gradu nevjerovatne istorije, u najjuz-

nijem fjordu Evrope, gdje se svake godine ,stara” klasi¢na

muzika, iznova rada. Od programa jos izdvajamo:

- Eternal Rachmaninoff. Dragan Dordevi¢, violoncelo i
Andrej Gugnjin, klavir (15. jul);

- Savremene refleksije: festivalski orkestar, Simo Sigevi¢, klavir;
Sara Lakicevi¢, truba; maestro Mladen Tarbuk (19. jul);

- KotorArt talenti: forum mladih umjetnika (26. jul);

- KotorArt teatar (24 — 29. jul);

- MadZar svira Ravela: Aleksandar Madzar, klavir (30. jul);

- Geki¢ svira Gekica: Kemal Gekic, klavir (13. avgust).

Inspirisani nagradom Wild Beauty, koji je festival dobio za naj-
bolju manifestaciju u Crnoj Gori 2018. godine, organizacioni tim
festivala KotorArt, osniva festival na Zabljaku, Wild Beauty Art.
Cilj ovog festivala je da Crnu Goru brendira kroz nesvakidas-
nje umjetnicke projekte visokog kvaliteta i doprinese njenom
pozicioniranju kao turisticke destinacije koja nudi kreativne,
umjetnicke, kulturne i ekoloske sadrzaje, ne samo na primoriju,
vec i na sjeveru zemlje.

Martinovi¢: Zabljak je brojem stanovnika nevelika opstina u ko-
joj je proglasena Deklaracija o ekoloskoj drzavi prije vise od tri
decenije. Raskosno lijep durmitorski masiv idealan je prostor za
spoj fascinantne prirode i probranih umjetnickih programa. Ovim
neponovljivim vezama svjedoce svi koji su im prisustvovali. Ta
ideja inspirisala nas je da nastavimo istrazivanje moguc¢nosti koje
Zabljak i Durmitor pruzaju. Festivali su Zivi organizmi koji konstan-
tno razvijaju i oblikuju inicijalnu ideju. Pet je stubova Wild Beauty
Art festivala: umjetnost, ekologija, bastina, kreativne industrije
i wellness. Do sada smo otpoceli prve tri. Brojni su umjetnicki
dogadaji koje smo vec realizovali. Vjerujemo da durmitorski kraj
treba da postane medunarodna adresa za teme ekologije i odrzi-
vosti prirodne sredine, o¢uvanja i unapredenja prirodnih resursa.
Razvijamo razli¢ite formate u kojima tretiramo ova pitanja. Basti-
na ovog kraja je bogata i zelimo je medunarodno kontekstuali-
zovati, dodatno istrazivati i reinterpretirati.

Od 06. julado 11. avgusta

Ovogodisnje izdanje festivala nudi publici Siroku lepezu
dogadaja, od koncerata umjetnicke muzike, pozorisnog
programa, programa za djecu, do etno/world/dzez mu-
zike u vidu tango i flamenko veceri do koncerata bal-
kanskog etno zvuka, sevdaha i crnogorske tradicionalne
muzike. Sa nestrpljenjem se ocekuju i koncerti Amire Me-
dunjanin (6. jul), Plievaljskih tamburasa (6. avgust), kultur-
no-umjetni¢kog drustva ,Radoje Daki¢- Brko” Od progra-
ma jos izdvajamo:

- Ekoloski program: Odrzivo ponasanje za odrzivu

buduénost (19 - 21. jul);

<Tango vece (24. jul);
- Wester Balkans go pop and rock (29. jul);
- Flamenko vece (30. jul).

EXCLUSIVE | 175



Tivat Music Festival nova je umjetnicka platforma na
primorju. Formiran je sa misijom da doprinese bren-
diranju Tivta kao crnogorske luke muzike, kroz reali-
zaciju Sirokog spektra kvalitetnih muzi¢kih i operskih
programa.

Martinovi¢: Svjesni da je opera kao zanr nezastupljen
u Crnoj Gori, odlucili smo da pokrenemo razvoj razli-
¢itih elemenata opere, sa akcentom na pjevanju - bel
cantu. Za ovu godinu planiramo koncertna izvodenja
arijai numera iz poznatih opera. Kao i u prethodna dva
slucaja, nama je vazna veza sa lokalnim stanovnistvom
tako da smo i prije samog osnivanja festivala, sa nasom
saradnicom i Centrom za kulturu Tivat inicirali ponovno
pokretanje gradskog hora, kao vaznog jezgra bilo koje
muzicke ideje. Takode, oformili smo ansambl sa muzica-
rima koji Zive ili su porijeklom iz Boke kotorske. Kada se
radi o bastini Tivta, za sada smo posveceni jedinstvenoj
tivatskoj pjesnikinji Maji Perfiljevoj i njenom literarnom
opusu koji ¢e biti inspiracija za muzi¢ku nadogradnju,
jer, kako je sama govorila, "rije¢ je uvijek liep3a kada se
pjeva” Posveceni smo mladim umjetnicima, od kojih
¢e njih dvoje narocito biti u fokusu: Petra Radulovi¢ -
sopran, koja gradi vrlo uspjeSnu karijeru u Evropi i Sava
Vemi¢ - bas, porijeklom iz Crne Gore, koji je potpuno
nepoznat siroj crnogorskoj javnosti, a samo u prote-
klih par mjeseci biljezi nastupe u operskim ku¢ama kao
sto su Nacionalna opera Pariza ili Sydney Opera House.
Ugosticemo ansambl Mare Nostrum koji ¢e na ostrvu
Gospe od Milosti prvi put kod nas izvoditi djelove ope-
ra za koje je libreta napisao Don Krsto Ivanovi¢, rode-
ni Budvanin, koji je nesumnjivo istorijska licnost Crne
Gore i ltalije. Tu su i programi za najmladu publiku kao
i programi razvoja publike i participativne umjetnosti
za mlade koji e se realizovati i mimo ljetnjih mjeseci.

176 | EXCLUSIVE

Od 28.juna do 12. avgusta

Gotovo dvadeset umjetnickih programa koji ¢e obogatiti tivatsku
kulturnu i turisticku ponudu u periodu od juna do avgusta, Cinice
prvo izdanje festivala. Od programa izdvajamo:

- Bilo jednom u svijetu opere: Dubrovacki simfonijski orkestar sa
solistima (28. jun);

- Opere za djecu: P¢elica dana (17.jun) i Cvr¢ak i mrav (19 = 20. jul);

-Vece operskih arija: festivalski orkestar, sopran Petra Radulovi¢,
bas Sava Vemi¢ i inostrani gosti (25. jul);

- Autorsko vece: lvan Marovic, (26. jul);
- Svijet na dlanu, Santa Barbara simfonija (31. jul);

- California Dreaming: od baroka do roka, festivalski orkestar, Zil
Apap, violina, Nil Kabareti, dirigent (2. avgust);

- BOKA, kamerni ansambl (5. avgust);
« Gradski hor Tivat (12. avgust).

Martinovi¢: Imajuci na umu turisti¢ku prijemcivost nase zemlje
za brojne posjetioce, kao i vjekovne morske veze sa svijetom,
sve nase festivalske platforme intenzivno komuniciraju sa par-
tnerima sa razlicitih krajeva planete. U tom smislu, ponosni smo
na ¢injenicu da smo prva organizacija u kulturi u Crnoj Gori koja
je kao lider projekta dobila evropski grant kroz program Kreativ-
ne Evrope, u kojem nasi partneri imaju visestruko duzu tradiciju
i visestruko vece budzete: Ljubljana festival, Dubrovacke ljetnje
igre i Centar beogradskih festivala. Trenutno smo partneri na
drugom projektu, takode u okviru programa Kreativna Evropa
— Western Balkan Youth Orchestra, koji ove godine ima turneju
po Crnoj Gori. Dobitnici smo grantova od strane British Coun-
cil-a, Fonda za otvoreno drustvo, Evropske asocijacije festivala,
da spomenem samo neke... Partneri smo gotovo svih ambasada
¢ija saradnja rezultira bogatim i kvalitetnim programima koji
nerijetko uvezuje strane i lokalne umjetnike i bastinu. Radijus
nasih partnera obuhvata globalno najeminentnije organizacije
i pojedince tako da smo tokom maja ugostili i delegaciju najve-
¢eqg festivala umjetnosti u Kini, China Shanghai International
Arts Festivala, a dio smo i festivalske asocijacije Put svile. Nista
manije vazna je i saradnja sa drugim krajem svijeta - SAD. Bratski
odnosi Kotora i Santa Barbare traju ve¢ 15 godina i do sada su
rezultirali brojnim programima razmjene mladih muzicara, ku-
vara i vaterpolo timova. Pored Kalifornije, nedavno smo dogo-
vorili saradnju sa dvije znacajne muzicke organizacije sa Isto¢ne

obale, iz Njujorka i Majamija. Primjera saradnje ima jako mnogo,
a nama je vazno da ekspertizu nasih partnera iz inostranstva
iskoristimo za nesto $to je nasoj sredini potrebno, istovremeno
nudedi nasim partnerima jedan poseban dozivljaj Crne Gore.
Kultura u najsirem smislu je svakako jako vezivno tkivo medu
zemljama i nacijama, a njen sastavni, najartikulisaniji i najek-
skluzivniji element svakako predstavlja cjelokupna umjetnost,
kojom se nas strucni tim profesionalno bavi sa raznih aspekata.
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MONTENEGRO

Medieval Kotor, hidden in one of the world’s most beautiful bays, has been recognized for more than two decades for the
international festival KotorArt, one of the largest and most significant arts festivals in the country and the region. Every summer,
it gathers an impressive number of international artists and visitors. Nearby, in Tivat, a new artistic endeavor is emerging. This
summer, the Tivat Music Festival will transform the sunniest town in the Bay of Kotor into Montenegro’s port of music. On the
other side of Montenegro, in the heart of Durmitor, Zabljak becomes a place where wild beauty meets top-notch art during
the summer months, thanks to the Wild Beauty Art festival, which for the sixth consecutive year will strengthen northern
Montenegro as a festival destination. All of this is happening under the auspices of the creative team of KotorArt and their
partners, who are on a mission to build and strengthen a comprehensive, thoughtfully and synergistically conceived platform
that will make Montenegro a worthy, equally cosmopolitan and local, cultural and artistic destination. How exactly this will be
achieved is revealed by Ratimir Martinovi¢, concert pianist, university professor, and director of the International Festival KotorArt

MONTENEGRO AS A FESTIVAL
DESTINATION

Martinovi¢: For such a small system as Montenegro, festivals
can be one of its building blocks, not just, shall we say, orna-
mental elements. Montenegro, particularly the coastal region,
is currently a popular destination for unsustainable mass tour-
ism. With such a tourist image, various content, including fes-
tivals, naturally follows. The question is whether festivals can
also serve a broader public interest, not just a tourist one. For
instance, we have significant and quality theater festivals in
cities that don't have theaters. Does this mean that tourists are
more important to us than our citizens? Can festivals, through
their content, contribute to the building of a civic society? |
believe it's important to bring these two interests—broader
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public interest and tourist interest—closer and make them
more complementary. For a clearer integration of festivals into
systemic structures, the synergy of all three sectors—pubilic,
private, and civil—is crucial. Development strategies for the
local community and educational programs for the youngest
population, attractiveness, accessibility, and justification for the
tourism sector, periods of implementation, duration, dispersion
of funding, etc, are just some of the criteria for assessing what
I'm talking about. Montenegro's a small and not very wealthy
country, where festivals cannot replace systemic solutions.
However, festivals should be strategically directed to become
a part of and support these solutions. And here we come to
the key issue of the lack of clear visions, sustainable and mod-
ern development plans for our cities, of which festivals are an
integral part.

“Do not curse the darkness; light your own lamps”

When it comes to success, sustainability, and justification,
each of the three festival platforms we create in synergy
with the public and private sectors is established by com-
municating, questioning, and considering the develop-
mental needs of the local communities where they take
place. The offers of Kotor, Zabljak, and Tivat are not just
festival-type events but extend throughout most of the
year, connecting with the local environment and provi-

ding what we've identified through local discussions and
analyses of various aspects as important, applicable, and
sustainable.

KOTORART - PART OF KOTOR'S AND
MONTENEGRO’S CULTURAL IDENTITY

This festival enjoys an international reputation and creates sig-
nificant benefits for the economic and cultural development of
the Bay of Kotor and the promotion of Kotor abroad. It guides
its audience towards the true values of culture and art while
raising awareness about the importance of ecology and sus-
tainable development in the world.

Martinovi¢: Kotor’s inherently a city of culture and a treasure
trove of art. We are fortunate to work on such fertile ground.
Don Branko Sbutega once said in an interview that “it's harder
to restore the shine to a neglected garden than to create oa-
ses in deserts!” At KotorArt, we're persistent in polishing that
shine, dedicated to the development of youth and our identity,
particularly through musical arts. In addition to numerous con-
certs, we're committed to education through various workshop
formats that serve as excellent examples of informal education.
We're also devoted to heritage through its reinterpretation.
Equally, we're dedicated to the culture of remembrance of the
events and notable individuals of the City. The latest example
of this is our collaboration with the Tollite portas festival of the
Kotor Diocese, which we wholeheartedly support, as it'll nur-
ture early music typical of the City's history through perfor-
mances, research, and international promotion. The entire Bay
of Kotoris an arearich in heritage and materials that provide us
with an inexhaustible source of inspiration for contemporary
interpretations and a platform for the education of the young.

Festival KotorArt

From July 13 to August 14

This year, at the grand opening on July 13, more than a

hundred musicians will fill the square of St. Tryphon's

Cathedral, performing Carl Orff's famous work, Carmina

Burana. Once again, KotorArt returns to Kotor, a city with

an incredible history, in the southernmost fjord of Europe,

where “old” classical music is reborn every year. Highlights
from the program include:

- Eternal Rachmaninoff: Dragan Bordevic, cello and
Andrej Gugnjin, piano (July 15)

- Contemporary Reflections: festival orchestra, Simo
Sisevi¢, piano; Sara Lakicevi¢, trumpet; maestro Mladen
Tarbuk (July 19)

- KotorArt Talents: youth artist forum (July 26)

- KotorArt Theater (July 24-29)

- Madzar Plays Ravel: Aleksandar Madzar, piano (July 30)

- Gekic Plays Gekic¢: Kemal Geki¢, piano (August 13)
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WILD BEAUTY ART — ART EMBRACED BY

DURMITOR

Inspired by the Wild Beauty award, which the festival received
for the best event in Montenegro in 2018, the KotorArt organ-
izing team founded the Wild Beauty Art festival in Zabljak. The
aim of this festival is to brand Montenegro through extraor-
dinary, high-quality artistic projects and to contribute to its
positioning as a tourist destination that offers creative, artistic,
cultural, and ecological content, not only on the coast but also
in the north of the country.

Martinovi¢: Zabljak is a small municipality by population, where
the Declaration on the Ecological State was proclaimed over
three decades ago. The splendidly beautiful Durmitor massif is
an ideal space for combining fascinating nature with select ar-
tistic programs. These unique connections are witnessed by all
who have attended. This idea inspired us to continue exploring
the possibilities that Zabljak and Durmitor offer. Festivals are
living organisms that constantly develop and shape the initial
idea. Wild Beauty Art festival rests on five pillars: art, ecology,
heritage, creative industries, and wellness. So far, we've initi-
ated the first three. We've already realized numerous artistic
events. We believe that the Durmitor region should become an
international address for themes of ecology and environmen-
tal sustainability, conservation, and enhancement of natural
resources. We're developing various formats to address these
issues. The heritage of this area is rich, and we want to place it
in an international context, further explore it, and reinterpret it.

Wild Beauty Art Festival
From July 6 to August 11

This year’s festival edition offers the audience a wide array
of events, from concerts of artistic music, theater programs,
and children’s programs to ethno/world/jazz music includ-
ing tango and flamenco nights, as well as concerts featuring
Balkan ethno sounds, sevdah, and Montenegrin traditional
music. Highly anticipated concerts include performances by
Amira Medunjanin (July 6), the Pljevlja Tamburica Orchestra
(August 6), and the cultural and artistic society “Radoje Da-
ki¢-Brko! Other program highlights include:

« Ecological Program: Sustainable Behavior for a
Sustainable Future (July 19-21)

- Tango Night (July 24)
- Western Balkans Go Pop and Rock (July 29)
- Flamenco Night (July 30)

TIVAT - MONTENEGRO’S PORT OF MUSIC
The Tivat Music Festival's a new artistic platform on the coast.
It was formed with the mission to brand Tivat as Montenegro's
port of music by offering a wide range of high-quality musical
and operatic programs.

Martinovié: Aware that opera as a genre is underrepresented
in Montenegro, we decided to initiate the development of
various opera elements, with a focus on singing - bel canto.
This year, we plan to hold concert performances of arias and
pieces from well-known operas. As in the previous two cases,
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We'te proud to be the first
Cultural organization in
Montenegro to have received
a European grant as a project
leader through the Creative
Europe program

our connection with the local population is important to us, so
even before the festival’s inception, we, along with our collab-
orator and the Tivat Cultural Center, initiated the revival of the
city choir, which is a crucial core of any musical idea. We also
formed an ensemble with musicians who live in or originate
from the Bay of Kotor.

Regarding Tivat's heritage, we're currently dedicated to the
unique Tivat poet Maja Perfiljeva and her literary work, which
will serve as an inspiration for musical adaptation because, as
she herself said, “words are always more beautiful when sung!

We're committed to young artists, with a particular focus on
two: Petra Radulovi¢, a soprano building a very successful ca-
reer in Europe, and Sava Vemi¢, a bass of Montenegrin origin
who's largely unknown to the Montenegrin public but has
recently performed at opera houses such as the National Op-
era of Paris and the Sydney Opera House. We'll host the Mare
Nostrum ensemble, which will perform parts of operas on the
island of Our Lady of Mercy for the first time in our region, with
librettos written by Don Krsto Ivanovi¢, a native of Budva, who's
undoubtedly a historical figure of Montenegro and Italy.

Additionally, there are programs for the youngest audience
and audience development and participatory arts programs for
young people, which will be held beyond the summer months.

Tivat Music Festival
From June 28 to August 12

The first edition of the festival will feature nearly twenty

artistic programs that will enrich Tivat's cultural and tourist

offerings from June to August. Highlights from the pro-

gram include:

- Once Upon a Time in the World of Opera: Dubrovnik
Symphony Orchestra with soloists (June 28)

- Operas for Children: The Little Bee (June 17) and The
Cricket and the Ant (July 19-20)

- Opera Aria Night: festival orchestra, soprano Petra
Radulovi¢, bass Sava Vemi¢, and international guests
(July 25)

- Author’s Evening: lvan Marovi¢ (July 26)
- World at Your Fingertips, Santa Barbara Symphony (July 31)

- California Dreaming: From Baroque to Rock, festival
orchestra, Gilles Apap, violin, Nir Kabaretti, conductor
(August 2)

- BOKA, chamber ensemble (August 5)
- Tivat City Choir (August 12)

The sister cities relationship between Kotor and Santa
Barbara has been ongoing for 15 years

PARTNERS FROM AROUND THE WORLD
Martinovi¢: Considering our country’s tourist appeal to numer-
ous visitors, as well as our centuries-old maritime connections
with the world, all our festival platforms actively communicate
with partners from different parts of the globe. In this regard,
we're proud to be the first cultural organization in Montenegro
to have received a European grant as a project leader through
the Creative Europe program. Our partners in this program in-
clude festivals with much longer traditions and significantly
larger budgets, such as the Ljubljana Festival, Dubrovnik Sum-
mer Festival, and the Belgrade Festivals Center. We're currently
partners in a second project, also under the Creative Europe
program — the Western Balkan Youth Orchestra, which is tour-
ing Montenegro this year. We've received grants from the
British Council, the Open Society Fund, the European Festivals
Association, to name just a few. We're partners with almost all
embassies, resulting in rich and high-quality programs that of-
ten connect foreign and local artists and heritage. Our partners
span globally eminent organizations and individuals, including
hosting a delegation from the largest arts festival in China, the
China Shanghai International Arts Festival, in May. We're also
part of the Silk Road Festival Association.

Equally important is our cooperation with the other side of the
world — the USA. The sister cities relationship between Kotor
and Santa Barbara has been ongoing for 15 years, resulting in
numerous exchange programs for young musicians, chefs, and
water polo teams. In addition to California, we recently estab-
lished collaborations with two significant music organizations
from the East Coast, in New York and Miami. There are numer-
ous examples of cooperation, and it's crucial for us to utilize
our international partners’expertise to meet local needs while
offering our partners a unique experience of Montenegro.
Culture in its broadest sense is undoubtedly a strong con-
nective tissue among countries and nations. Its integral,
most articulate, and most exclusive element is undoubted-
ly the arts, which our professional team engages with from
various perspectives.
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KOMPLEKS RIO VERDE

Na samo nekoliko kilometara od Podgorice, na putu prema Spuzu, nalazi
se kompleks Rio Verde mjesto okruzeno netaknutom prirodom, koje ¢e vas
na prvi pogled osvojiti ambijentom, bogatom gastronomskom ponudom
i ljubaznim osobljem. U sklopu kompleksa nalaze se:

« restoran sa modernim enterijerom
« kaskadna terasa na rijeci Zeti

« sky bar pod vedrim nebom

« igraonica za najmlade posjetioce
« hotel sa lux apartmanima

Idealan prostor za organizaciju svih vrsta proslava, poslovnih sastanaka,
banketa, svirki uz raznovrsnu ponudu hrane i pica u sklopu paket aran-
7zama. Mjesto gdje Cete stvarati vase uspomene i mjesto gdje cete iste i - r
prepric¢avati uz nevjerovatan pogled na zelenu rijeku. P | I
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Treba da posjeduje jasnu VIZIJ DO
zacrtanog cilja, slijedi nova akcija, energija i naravno, ogromna upornost
U procesu stvaranja nailazimo na naizgled nepremostive situacije, koje zahtijevaju
spremnost i sposobnost da se izazovi na putu do uspjeha, rjeSavaju jedan po jedan. MY

Marijana Perici¢ MC[SC[

SHOP

Velje brdo bb, Podgorica +38267 111633 www.rio-verde.me




SKORPION
FOOD SERVICE
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Nadomak Vezirovog mosta, ispod Veljeg brda u Podgorici, Nas asortiman
ususkana oaza, mjesto na kome se trenira, uci, rekreira, 7 ¢ VCI%U premium USIUgU!

odmara, uziva, slavi, relaksira - Eminent!
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@ skorpion food service

Put Podgorica - Danilovgrad, 5 km od Vezirovog mosta prema Spuzu
+382 67 247 394 | tkeminent@gmail.com | www.tkeminent.me



Idea-CG has firmly established itself as the
most widespread retail chain in Montene-
gro and the country’s largest employer,
bolstered by its April 2021 integration
into the Fortenova Group and the strate-
gic acquisition of “Franca” retail outlets.
This growth has expanded Idea-CG’s mar-
ket presence and enhanced its ability to
deliver a top-tier service and high-quality
products to a broad customer base.

“We consistently track market trends and
refine our offers based on consumer feed-
back’, says Jelena Doderovi¢, Marketing
and Communications Director at Idea-CG,
in an interview for “The Region’, under-
scoring the commitment of employees
who approach their work with exception-
al passion and dedication.

How do you become the first choice
for consumers who expect availabili-
ty, a top-notch service and a carefully
selected assortment of fresh, healthy
and local products?

— A rich assortment, diverse offers,
product quality and competitive pric-
es are characteristics for which we are
known. We additionally strive to provide
consumers with a unique shopping ex-
perience, thanks to our employees who
perform their jobs with great love and
effort. We are proud of the “Fair with the
Consumer” certificate that we received
from the Consumer Protection Centre
(CAZAP), as it indicates that our com-
pany offers added value in consumer
protection, providing them with se-
curity and increasing trust. Our “Super
Card” loyalty programme also allows
consumers to achieve great savings and
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accumulate cashback. | believe the key
to success lies in good synchronisation
and the joint action of all of these factors.

What is it like to be part of the team
that’s driving one of the country’s
most successful companies?

— Being part of the largest employer
team in Montenegro is an honour and
a responsibility. We take pride in our
employees’' team spirit and dedication,
which form the backbone of our suc-
cess. Our integration into the Forteno-
va Group has opened doors to the re-
gion’s best practices and innovations,
enhancing our operations. We recently
received the ,Best Places to Work” cer-
tificate, which testifies to our commit-
ment to improving working conditions.
This year we invested €4.2 million in this
area. We are confident that our continu-

Inside Idea- CG’
Market Leadershlp /

\;i 4

ous efforts will justify the trust of both
- our consumers and employees.

Idea-CG is recognised for numerous
socially responsible activities. Which
activities would you single out?

— Sustainable business is a priority
and part of our strategy. We are rec-
ognised as a reliable partner of state
institutions, non-governmental organ-
isations, associations and individuals.
Our company was the recipient of the
“Iskra” philanthropy award for 2023,
which recognises support for children
and youth granted by the Fund for Ac-
tive Citizenship. This award acknowl-
edges socially responsible activities
that improve the inclusion of children
with developmental disabilities, raise
environmental awareness and support
youth social entrepreneurship. Our
commitment to children and youth is
not just a business strategy; we believe
that investing in future generations is
crucial to sustainable development.
Furthermore, we encourage equal op-
portunities for all and have recently
launched a competition to finance NGO
projects in the field of gender equality,
focusing on women in the economy. We
also engage in humanitarian activities,
promote sports and healthy lifestyles,
and support sporting events and activ-
ities aimed at the elderly... The range of
activities is broad and not easy to sum-
marise, but the message is clear: every
change we make today lights the way
to a better tomorrow.
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Kristina Radojici¢

SLIKOVNICE UZ KOJE DJECA
POSTAJU CITAOCI

Jako vodim ra¢una o kontekstu u kojem odrastaju maoji
¢itaoci. Shodno tome, ¢esto pisem o zagadivanju okoline,
ocuvanju prirode, problemima u drustvu, odnosima sa ro-
diteljima i bliskoj okolini deteta, o prijateljstvu, pomaganju
drugima u nevolji, kulturnoj bastini Crne Gore, o zdravoj
ishrani i slicno. Svaka radnja se zbiva u direktnom okru-
Zenju deteta, odnosno u Crnoj Gori i bavim se pitanjima
koja se zaista ti¢u svakog obi¢nog dana jednog urbanog
malisana. Glavnijunaci su klinci sa ugla tvoje ulice, iz $kole,
vrtica ili parka. Moj cilj je da se dijete lako poistovjeti sa
glavnim likom, situacijom ili problematikom. Na taj nac¢in
Zelim da dijete usvoji prikaz, da, kao i glavni junak, moze
slobodno da razmislja, samostalno donese odluke i djeluje
hrabro, a sve u vlastitom miljeu. Nerijetko koristim pojmo-
ve i zivotinje koje su zapostavljene u knjizevnim djelima
(divlja svinja, rakovi i hobotnice ili ajkule).

Ovo je mozda moja omiljena prica.
Tice se Zivota zivotinja, koje cesto
zaboravljamo, i glavnog lika Andra,
koji iznalazi neizmjerno zabavna rje-
senja za izazove sa kojima se suoca-
va. Knjiga je Zivopisna i ima humora
i emocija koje, kao i put junaka, idu
gore-dolje. Andro se malo razlikuje
od ostalih glavnih junaka, jer Zivi u
Ulici Carobnih isarki, u kojoj ¢arobne
sisarke magijom osmisljavaju avantu-
re koje dozivljava

Izazovno je pisati za decuy, ali je i uzbudljivo.
U procesu stvaranja djela za decu preds-
kolskog uzrasta moraju se uvrstiti pouke,
pedagoski elementi ali i segmenti maste i
inspiracije koji im pruzaju prostor da sami
razviju sliku onoga sto Zelim kao autor pred-
staviti. U tom smislu stvaraociimaju odrede-
ne pedagoske odgovornosti prema publici
odnosno onima kojima se obracaju. Balans
izmedu edukativnih i zabavnih elemenata
jedne slikovnice moZe se pronaci u duzini
teksta. Slikovnica ne treba biti duza od oko
22 stranice. U okviru toga dijete moze sa pa-
Znjom uociti edukativni momenat. Nastojim
pronaci svaki ugao teksta u kojem mogu
docarati zabavu ili 3alu. Takode, koristim se
Cesto i izvrnutim predstavljanjima ne¢ega
$to je ve¢ dugo usadivano kao drustveno
prihvatljiva situacija. Kako su slikovnice po
prirodi i anatomiji jednako vizuelne i tekstu-
alne, tesko se kao autor mogu odredi dijela
kreiranja ilustracija. Sa aspekta stru¢nosti i
pravila ilustrovanja i kolorita, najvec¢u ulogu
imaju naravno ilustratori, ali uvijek zajedno
radimo na osmisljavanju ilustracija.

U mojoj kolekciji nalazi se sve od Astrid Lin-
dgren, zatim, Suli” u avanturi od Maje Simle-
Se,,Findus i Peterson” od Svena Nordqvista,
par knjiga Bosiljke Pusi¢. Tokom mog dje-
tinjstva bajke i klasici bili su jako naglaseni
i Secam se da sam u prici,Ljepotica i zvijer”
zapravo najvise voljela i pratila sporedne
likove: sat, Soljicu, ¢ajnik i svijecnjak.

—_— —— ﬂ
—

—

L8

¥ Krbiva Rdeei &
L}

M

-

-

-

m

L]

T

{ HOVOGODISHIA

MISTERIJA

Knjizevnost je jako vazna za decu preds-
kolskog uzrasta jer stvaraju prije svega
naviku citanja koja ¢e im biti od krucijalne
vaznosti za cijeli zivot. Dalje, rana spoznaja
knjizevnog maternjeg odnosno crnogor-
skog jezika pospjesuje usvajanje i ucenje
svih narednih, nepoznatih jezika. U Crnoj
Gori je, rekla bih, pjesnistvo vise zastuplje-
no i to vjerovatno ima veze sa genetskim i
kulturoloskim ¢imbenicima. Nisam sigurna
koliko se moze uticati na kulturne tokove
stvaranja umjetnosti u bilo kojoj sredini, ali
nadam se da ¢e slikovnice, koje su najmanje
ili skoro nikako zastupljene u Crnoj Gori, u
buducnosti biti znatno vise unaprijedene.

Dijete se putem slikovnice prvi put susrijece
sa knjizevnim crnogorskim jezikom odno-
sno, crnogorskim jezikom u pisanoj formi.
Zato autor mora voditi ra¢una o pravilnom
predstavljanju jezika, koji je prilagoden deci
uzrasta od tri do sedam godina. Kada go-
vorimo o samom narativu i nacinu pisanja,
trudim se da ne namecem suvisne slojeve
rijeci i objasnjenja, kako bih ostavila ¢itaocu
prostora da sam na svoj nacin primijeni ono
napisano, ali takode i zZbog jednostavnosti
razumijevanja. Ipak, uvijek dodajem par,no-
vih ili manje poznatih” rijeci koje odudaraju
od generalnog jednostavnog pisanja i koje
se lako izdvoje, kako bi dijete imalo priliku
da nauciinesto novo. Kroz kompoziciju do-
gadaja nizem pojedinosti koje su vazne za
formiranje predstave o svemu onome sto
okruzuje svijet svakodnevice jednog urba-
nog deteta, ali jednako i svjetove njegovih
imaginarnih prostora.
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Kristina Radojicié
PICTURE BOOKS
TURNING CHIEBREN
INTO READERS

PODGORICA-BASED AUTHOR
KRISTINA RADOJICIC DEDICATES
HER CREATIVE SPIRFEAND
ENERGY TO THE MOST SENSETTVE
READERS, THE MOST HONEST
CRITICS, AND SIMUETANEOUSLY;
THE FREEST CREATORS =
CHILDREN. HER FIRST BOOK
WAS PUBLISHED IN 201874
DOUBLE-SIDED PICTURE BOOK
FEATURING TWO STORIES: "A¢
DAY WITH ANDRO™AND “ANDRO
IN THE GREAT FOREST.” THESE
WERE FOLLOWED BY “DINA
AND KIND GRANDFATHER
NIKO NOBRIN;” “ANDRO AND
THE NEW YEAR'S MYSTERY,”
“HOW BODIN BECAME A HERO,
“ANDRO AND NIKAC FROM THE
SEA,” AND “SCEPAN DOESN'T
WANT TO SLEEP” HER LATEST
TITLES. EACH BOOK IS FULL
OF IMAGINATIVE STORIES AND
VIVID CHARACTERS, BECOMING
A BEAUTIFUL MEETING POINT
FOR CHILDREN AND THEIR
PARENTS; NOT JUST COLORFUL
FUN, BUT ALSO A JOURNEY OF

LEARNING AND GROWING, A
PATH TO LOVING BOOKS AND
READING

| take great care in considering the context in which my readers
are growing up. Accordingly, | often write about environmen-
tal pollution, nature conservation, societal issues, relationships
with parents and the child’s close environment, friendship,
helping others in need, cultural heritage of Montenegro,
healthy eating, and similar topics. Every story takes place in
the direct environment of the child, that is, in Montenegro, and
deals withissues that truly concern an ordinary day of an urban
child. The main characters are kids from your street, school, kin-
dergarten, or park. My goal is for the child to easily identify with
the main character, situation, or problem. In this way, | want the
child to adopt the portrayal, to think freely, make decisions in-
dependently, and act courageously, all within their own milieu.
| often use concepts and animals that are neglected in literary
works (wild boars, crabs, octopuses, or sharks).

S¢epan from Bulevar lvana Crnojevica doesn't want to sleep. Sweets and too much screen time before bed are keeping him
awake. Unexpectedly and in a wondrous way, his dog Ajutata comes to his aid. This book promotes reading picture books and
bedtime stories in an accessible way, which delights me most

Writing for children is challenging yet exciting. In the process
of creating works for preschool-aged children, lessons, peda-
gogical elements, and segments of imagination and inspiration
must be incorporated, providing space for them to develop
their own vision of what |, as an author, want to present. In
this sense, creators have certain pedagogical responsibilities
towards their audience. Finding a balance between educational
and entertaining elements of a picture book can be achieved in
the length of the text. A picture book should not exceed about
22 pages. Within this limit, a child can attentively perceive the
educational moment. | strive to find every angle of the text
where | can convey fun or a joke. Also, | often use inverted
representations of something that has long been ingrained as
socially acceptable. As picture books are by nature both visual
and textual, it's hard for me as an author to give up on creating
illustrations. While illustrators play the largest role in terms of
expertise and rules of illustrating and coloring, we always work
together on designing the illustrations.

Through picture books, a child first encounters the Monte-
negrin literary language, or Montenegrin language in written
form. Therefore, the author must take care in presenting the
language correctly, adapted for children aged three to seven
years. When talking about the narrative and writing style, | try
not to impose unnecessary layers of words and explanations, to
leave the reader space to apply what is written in their own way,
but also for the sake of simplicity of understanding. However, |
always add a few “new or less known"words that stand out from
the general simple writing, so the child has the opportunity to
learn something new. Through the composition of events, |

string together details that are important for forming an idea of
everything that surrounds the world of an urban child’s every-
day life, but equally the worlds of their imaginary spaces.

My collection includes everything from Astrid Lindgren, then
“Suli”on an adventure by Maja Simle3a, “Findus and Peterson”by
Sven Nordqvist, a couple of books by Bosiljka Pusi¢. During my
childhood, fairy tales and classics were very emphasized, and
| remember that in the story “Beauty and the Beast," | actually
most loved and followed the side characters: the clock, the cup,
the teapot, and the candlestick.

Literature is very important for preschool-aged children be-
cause it primarily creates a habit of reading that will be crucial
for their entire life. Further, early acquaintance with the literary
mother tongue, or Montenegrin language, enhances the learn-
ing and understanding of all subsequent, unknown languages.
In Montenegro, | would say, poetry is more represented, and
that probably has to do with genetic and cultural factors. I'm
not sure how much one can influence the cultural currents of
art creation in any environment, but | hope that picture books,
which are the least represented or almost non-existent in Mon-
tenegro, will be significantly enhanced in the future.
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CUVENI SPANSKI PISAC, SERVANTES, ROBOVAO JE U ULCINJU PISUCI DIO SVOG
NAJPOZNATIJEG ROMANA ,DON KIHOT®. ULCINJSKI GUSARI BILI SU STRAH [ TREPET
MEDITERANA, ULCINJSKA SOLANA NASTALA JE KAO POSLJEDICA TEHNICKE GRESKE. NA
SKALINAMA SU OSTACI FRANCUSKE RADIO STANICE, A NAJZNACAJNIJE ARHITEKTONSKE
OBJEKTE KROZ RAZNE ISTORIJSKE ETAPE PODGORICE GRADILO JE VISE GENERACIJA
ARHITEKATA 1Z PORODICE POPOVIC. TO SU SAMO NEKE OD INFORMACIJA KOJE CETE
0 SAZNATI IGRAJUCI DRUSTVENE IGRE ,NE BRIGAJ, COCE* I ,CIKOTICI*. IZA OVOG
KREATIVNOG PODUHVATA STOJE JADRANKA I ZORAN SIMONOVIC, SA KCERKOM
TAROM. SVE JE POCELO KONKURSOM KOJI JE OPSTINA GLAVNOG GRADA RASPISALA
ZA KREATIVNO PREDUZETNISTVO. KAO ODGOVOR NA INICIJATIVU, NASTALE SU
AUTENTICNE DRUSTVENE IGRE ZA SVE OD SEDAM DO SEDAMDESET SEDAM GODINA,
KROZ KOJE, ZABAVLJAJUCI SE, UCITE O CRNOJ GORI I PODGORICI

Jadranka v Zoran Simonovié
NELIUTLSE, COMJECE*

NA CRNOGORSKI NACIN

DRUSTVENE IGRE U
DIGITALNOJ ERI

Koncept drustvenih igara u analognom zna-
¢enju kakav mi predstavljamo veliki je izazov
jer, manje-vise, sviZzivimo digitalnu eru. Djeca
koriste telefone, skroluju kroz aplikacije koje
nude instant zabavu bez dubljeg znacenja i
sa pretjeranim ometanjem paznje. Ako tome
dodamo momenat izolacije i otudenja, sve
manje kontakata, ¢emu su doprinijele, kako
skorija epidemija tako i brza dinamika Zivota,
dobijamo nemogucnost prefiksa ,drustve-
ne”. Nemamo interakciju, a nemamo ni kreati-
van proces sticanja novih saznanja. Dodatno,
zeljeli smo ispricati crnogorsku pricu, sa svim
njenim osobenostima koje valja sacuvati od
zaborava, ali na interesantniji, manje narativan
nacin. Igrica,Ne brigaj, co¢e” pokriva istoriju,
kulturu, biodiverzitet, obicaje i gastronomiju,
dok se ,Cikotici” bave subkulturom Podgori-
ceinjenim jedinstvenim fenomenima, nasta-
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nkom, istorijom, ljudima koji su je obiljeZili,
danasnjicom.

,NE BRIGAJ, COCE*: MALA
CRNOGORSKA RIZNICA

Igra se oslanja na poznatu platformu ,Ne
ljuti se, Covjece” Izvedenica ,Coce” je, razu-
mije se, lokalizam koji upuc¢uje da ¢emo se
mi baviti lokalnim fenomenima. Ono 5to je
drugacije u odnosu na standardnu igru su
dizajn same podloge, tj. rute igre i razvijeni
sistem kartica sa narativnom gradom i ilu-
stracijama, koje su u nasem slucaju podije-
liene na tri crnogorske oblasti: sjever, centar
i jug. Igra se tako $to igrac baca kockicu i
staje na zadato polje, izvlaci karticu i posta-
vlja sledecem igracu pitanje, a sam igra po-
tez koji mu je zadat karticom. Sljededi igrac
zavisno od ta¢nosti odgovora zavreduje na-
gradne korake. Sve je detaljno objasnjeno
uputstvom i lako za savladati.

,CIKOTICI*: JEDINSTVEN
SUVENIR I OSNOVNO STIVO
LOKALPATRIOTAMA

Sa,Cikoti¢ima” je bilo lakse jer je prvaigra
utabala put. Slican koncept primijenjen
je na mapu Podgorice. Kruzi se po njoj
i stize se na Trg nezavisnosti. Ista su pra-
vila, samo $to sada kartice pricaju pri¢u
Podgorice. Igrajudi, otkrivacete legende
0 njenom nastajanju, saznavatio ljudima
koji suidanas njeni ambasadori u svijetu.
Igra nam pric¢a o najvaznijim dogadajima,
toponimima i onome $to Podgoricu ¢ini
zanimljivom za posjetiti, o njenim ukusi-
ma i tonovima starogradske muzike.

L

PORODICA KOJA STVARA I
I[GRA DRUSTVENE IGRE

Za nas je bilo logi¢no da kao porodica
radimo na projektu. Kako sam ja grafi¢-
ki dizajner, a suprug Zoran marketing
menadzer sa pasijom i iskustvom u no-
vinarstvu, ovo je bio ve¢ gotov urednicki
paket. Ono $to nas je posebno obrado-
valo su ilustracije nase starije kéerke Tare,
koje su obogatile izdanje ,Cikotici”. Ona
je izabrala digitalnu kolaz tehniku, koja
je stilski razli¢ita od mog crteza, ali u ko-
mbinaciji dobro funkcionisu. Posebnu je
ulogy, ¢ini mi se, imalo i tubasto pakova-
nje koje je igru odvojilo od konkurentnih
proizvoda i dalo joj neku monumentalnu
formu. Inace smo svi ljubitelji drustvenih
igara. Ako preskoc¢imo ove nase i,Ne lju-
ti se, Covjece”, igramo pantomimu, $ah,
,Uno’, puzle...

ZABAVA 1 UCENJE ZA
SVE, OD 7 DO 77

Jedini preduslov za igranje je
poznavanje Citanja, pa je uzrasna
dob igara 7+ godina. Prosto
su privlacne svim starosnim
kategorijama jer su teme svima

podjednako aktuelne. Mladi uce,
a stariji se eventualno podsjecaju.
Ono sto je pravi benefit, a ¢ega
mi nijesmo ni bili toliko svjesni
u startu, je potencijal ,skrivenog
ucenja’, tj. lakog savladavanja
gradiva kroz igru

DVOJEZICNA VERZIJA ZA
LJUBOPITLJIVE TURISTE
Igre su sa svojom narativnom gradom,
svakako riznica crnogorskih i urbanih
fenomena grada Podgorice. S obzirom
da kuriranje znamenitosti potpisujemo
mi, tj. nijesu strogo u pitanju neka geo-
grafska ili istorijska mijerila, jedan su li¢an
i suptilan doZivljaj zemlje i grada u kom
Zivimo. Naravno, dvojezi¢ne su i upotre-
bljive za strane turiste, tako da njima na
ovaj nacin predstavljamo Crnu Goru. Na-
laze se u gotovo svim dobro snabdjeve-
nim knjizarama, kako u Glavnom gradu
tako i u drugim, preteZzno primorskim
opstinama. Moram da priznam da je i nas
iznenadilo interesovanje za toliku naba-
vku i dalo nam vjetar u leda da ovu seriju
nastavimo i na slican nacin ispricamo jos
dosta ovakvih prica.

USKORO ,GALIOTI, TRECA
IGRA SERIJALA

Moram da se pohvalim da smo u de-
cembru 2023. godine nagradeni drugi
put od strane Ministarstva nauke, medija
i inovacija, i kao takvi dobili pomoc za
realizaciju sljedece ekstenzije serijala,Ne
brigaj, Coce” Nova igrica se zove ,Galioti"
i pri¢a nam o primorju, njegovoj burnoj
istoriji, gusarima, potopljenim jedrenjaci-
ma, neuzvracenim ljubavima... Ocekuje
vas pravo bogatstvo koje i ne sanjate kad
Setate kaldrmom Ulcinja ili Boke. Jedva
Cekamo da izade iz Stampe i da je ljudi
krenu igrati. Obraduje nas i reakcija publi-
ke na drustvenim mrezama, koja podijeli
iskustvo igranja ili slika igricu na nekom
drugom kontinentu, na koji je otputovala.
Srce bude puno!

SCYAVURU

UzZivajte u vrhunskim ukusima Sicilije uz
ekskluzivnu liniju Scyavuru namazal!

Otkrijte neodoljive arome pistac¢a, man-
ga, cimeta, kapucina, slane karamela
i bijele ¢okolade, savrsene za svaki tre-
nutak uzivanja. Sa paZljivo odabranim
sastojcimai tradicionalnom sicilijanskom
recepturom, Scyavuru namazi donose
autenti¢an ukus i bogatstvo dozivljaja.
Dostupno u teglicama od 200 grama,
ova kolekcija namaza pruza luksuzno
iskustvo u svakom zalogaju. Savrseno se
kombinuju uz kroasane, vafla i palacinke,
deserte, kafu i raznovrsne napitke.

Osjetite caroliju Sicilije sa

cS’Wm - om!

+382 31670077



Jadranka and Zoran
Simonovié

"DON'T GET MAD, MAN" IN
THE MONTENEGRIN WAY

THE FAMOUS SPANISH WRITER,
CERVANTES, WAS ENSLAVED
IN ULCINJ WHILEWRITING
PART OF HIS MOST FAMOUS
NOVEL, “DON QUIXOTE” UECINJ
PIRATES WERE THE TERROR OF
THE MEDITERRANEAN; ULCINJ
SALTWORKS CAME ABOUT-AS A
RESULT OF A TECHNICAL ERROR.
ON SKALINE ARE THE REMAINS
OF A FRENCH RADIO STATION;
AND THE MOST SIGNIFICANT
ARCHITECTURAL:OBJECTS
THROUGH VARIOUS HISTORICAL
STAGES OF PODGORICAWERE BRUILT.
BY SEVERAL GENERATIONS OF>
ARCHITECTS FROM THE POPOVIC
FAMILY. THESE ARE JUST SOME
OF THE INFORMATION YOU WILL
LEARN WHILE PLAYING THE BOARD
GAMES “NE BRIGAJ, COCE” AND
“CIKOTICL” BEHIND THIS CREATIVE
ENDEAVOR STAND JADRANKA AND
ZORAN SIMONOVIC, WITH THEIR
DAUGHTER TARA. EVERYTHING
STARTED WITH A COMPETITION
THAT THE CAPITAL CITY
MUNICIPALITY ANNOUNCED FOR
CREATIVE ENTREPRENEURSHIP.
IN RESPONSE TO THE INITIATIVE,
AUTHENTIC BOARD GAMES
WERE CREATED FOR EVERYONE
FROM SEVEN TO SEVENTY-
SEVEN, THROUGH WHICH, WHILE
HAVING FUN, YOU LEARN ABOUT
MONTENEGRO AND PODGORICA

The concept of board games in the analog sense we represent
is a big challenge because, more or less, we all live in the digital
era. Children use phones, scroll through apps that offer instant
fun without deeper meaning, and with excessive distraction.
If we add the element of isolation and alienation, fewer con-
tacts, contributed to by both the recent epidemic and the fast
pace of life, we lose the prefix “social"We lack interaction, and
we lack the creative process of acquiring new knowledge. Ad-
ditionally, we wanted to tell a Montenegrin story, with all its
peculiarities that should be preserved from oblivion, but in a

more interesting, less narrative way. The game “Ne brigaj, oce”

covers history, culture, biodiversity, customs, and gastronomy,
while “Cikotic¢i” deals with the subculture of Podgorica and its
unique phenomena, origins, history, people who have marked
it, and the present.

The game is based on the well-known platform“Don't Get Mad,
Man (Coce)” The derivative “Coce,’ understandably, is a localism
indicating that we will be dealing with local phenomena. What's
different compared to the standard game is the design of the
game board itself, i.e, the route of the game, and the developed
system of cards with narrative material and illustrations, which
in our case are divided into three Montenegrin regions: north,
center, and south. The game is played by rolling the dice and
landing on a designated space, drawing a card, and asking the
next player a question, then playing the turn assigned by the
card.The next player, depending on the accuracy of the answer,
earns reward steps. Everything is explained in detail in the in-
structions and easy to master.
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A similar concept is applied to the map of Podgorica. You circu-
late it and reach Independence Square. The rules are the same,
only now the cards tell the story of Podgorica. Playing, you will
discover legends about its origin, learn about people who are still
its ambassadors in the world today. The game tells us about the
most important events, toponyms, and what makes Podgorica
interesting to visit, about its flavors and tones of old town music.

It was logical for us to work on the project as a family. As 'm a
graphic designer and my husband Zoran is a marketing manager
with a passion and experience in journalism, this was already a
complete editorial package. What particularly delighted us were
the illustrations by our older daughter Tara, which enriched the
“Cikoti¢i”edition. She chose the digital collage technigue, which
is stylistically different from my drawing, but they function well
together in combination. A special role, it seems, was also played
by the tubular packaging that differentiated the game from com-
peting products and gave it a monumental form. Otherwise, we
are all fans of board games. If we skip our own and “Don't Get
Mad, Man,"we play charades, chess,"Uno, puzzles. ..

I must boast that in December 2023, we were awarded for the
second time by the Ministry of Science, Media, and Innovation,
and as such received support for the realization of the next
extension of the“Ne brigaj, Coce”series. The new game is called
“Galioti” and tells us about the coast, its turbulent history, pi-
rates, sunken sailing ships, unrequited loves. .. You can expect
a real wealth that you don't even dream of when walking the
cobblestones of Ulcinj or Boka. We can't wait for it to be printed
and for people to start playing it. The reaction of the audience
on social media also delights us, which shares the playing ex-
perience or takes a picture of the game on another continent,
to which it has traveled. Our hearts are fulll

With their narrative material, the games are certainly a treasury
of Montenegrin and urban phenomena of the city of Podgorica.
Since we, i.e,, are not strictly talking about some geographical
or historical standards, they are a personal and subtle experi-
ence of the country and the city where we live. Of course, they
are bilingual and usable for foreign tourists, so in this way, we
also present Montenegro to them. They can be found in almost
all well-stocked bookstores, both in the Capital City and in oth-
er, mostly coastal municipalities. | must admit that the interest
in such a large purchase surprised us and gave us the wind in
our sails to continue this series and tell many more such stories
in a similar way.

AADRANSI N BRAS
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Adriyjana Husic¢

CRNOGORKE KOJE TREBA
DA PAMITIMO

Najnovije izdanje, igra memorije Zene Crne Gore nastalo je kao
rezultat jos jedne saradnje, druZenja i istinske medusobne po-
drske Zena koje stvaraju u Crnoj Gori. Prije dvije godine Tijana
Todorovic¢ i Olivera Todorovi¢ objavile su monografiju,Zene Crne
Gore”" i od tada do danas monografija je doZivjela ukupno cetiri
izdanja na crnogorskom i tri na engleskom jeziku. Tijana i ja se
znamo od srednje Skole. Pored ljubavi prema Crnoj Gori veze nas
i zelja da mijenjamo drustvo u kome Zivimo kroz ono $to radimo,
ogromno postovanje za doprinos koji su Zzene Crne Gore imale
i imaju u gradenju Crne Gore. Nikad nije bilo vaznije da Zzena
Zeni bude podrska, i da se price o Zenama koje mijenjaju svijet
Sire. Monografija,Zene Crne Gore’motivisala nas je da joj damo
jedan novi oblik i da vazno bude i glasno. Tako smo odlucile da
preoblikujemo monografiju u igre memorije i da na jo$ jedan
nacin prezentujemo Crnu Goru i ono najbolje $to iz nje dolazi.

Tim koji je radio monografiju,Zene Crne Gore” radio ju je sa Ze-
ljom da mapira Zene i ulogu Zena u vertikali crnogorske istorije.
SadrZi biografije i ilustracije koje su radene kao portreti vise od
60 znamenitih Zena iz Crne Gore. U pitanju su zaboravljene he-
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ZENE CRNE GORE

roine, ¢iji je rad i talenat oznacio novi stepen emancipacije crnogorsko-
ga drustva. llustracije su nastale prema istorijskim zapisima ili fotogra-
fijama. Tekstove su priredile Olivera Todorovi¢, Dragan B. Perovic, Tijana
Todorovi¢, Sanja Vojinovi¢, a ilustracije su radile Svetlana Lola Milickovi¢,
Lina Lekovi¢ i Tijana Todorovi¢. Igra memorije, Zene Crne Gore” 12 do
sada su donijele selekciju od 40 Zena koje su mijenjale svijet u kome su
Zivjele ostavivsi neizbrisiv trag.

(DR )

Zene o kojima ¢itamo u mono-
grafiji i sa kojima se susrije¢emo
u igrama memorije su Zivjele i
ostavile neizbrisiv trag iza sebe
kao vladarke, kraljice, princeze,
ratnice, borkinje, revolucionarke,
pilotkinje, bolnicarke, spisateljice,
pjesnikinje, radnice, arhitektice,
umjetnice, ministarke, ambasa-
dorke, feministkinje... One su
podsjetnik da kao rezultat be-
skompromisnih, a nekad i krva-
vih borbi, Zene u Crnoj Gori
danas glasaju, skoluju se i rade,
slobodno iskazujuci svoje ideje
i uvjerenja. One su podsjetnik
da Zzene u Crnoj Gori mogu biti
$to god pozele, i podstrek za
borbu za ravnopravnost i vec¢u
zastupljenost Zena na mjestima
odlucivanja koja i dalje traje. Vje-
rujem da je svaka od njih jedna-
ko vazna, i viSe od toga. Svaka
od njih otvara neke nove price
i neka nova istrazivanja o Zena-
ma o kojima nijesmo dovoljno
mogli da ¢itamo ili slusamo

Zahvaljujuci ovim Zenama, pretkinjama svih
nas, mala Adrijana je mogla da Zivi drugaciji
Zivot — da rano osvijesti da moze da bude sto
god ona Zeli da bude, da jednako rano shvati
koliko je vazno pravo glasa i imanje istog, da
empatija i solidarnost jednako idu uz hrabrost i
odvaznost i da nemaju pol nirod. Sve one nose
snaznu poruku koliko je vazno da budemo
jedni drugima podrska, ne samo jedne drugi-
ma, i da je borba Zena borba za bolje danas i
sjutra, za sve.

Sva izdanja Crnogorske bojanke i igara memorije Cudesna Crna Gora mogu se naci u
bolje snabdjevenim knjizarama u Crnoj Gori, suvenirnicama, ali i direktno kod nas putem
web-a ili mreZa - crnogorskabojanka.me i igrememorije.me. Krenuli smo od ljepota Crne
Gore, biljnog i Zivotinjskog svijeta i stigli do znacajnih drustvenih tema koje prepoznaje-
mo i kojima Zelimo da damo doprinos i svoj pecat. Najmladi jesu nasa najvaznija ciljna
grupa i Zelimo da im budemo inspiracija i vjetar u leda da nabolje mijenjaju svijet u kom
Zive. Ali, sve ovo je podsjetnik i za starije na teme koje su mozda zaboravili, ili o kojima
mogu jos da saznaju. Ujedno, oba proizvoda dio su brenda Crne Gore, ¢est suvenir koji
turisti rado ponesu iz nase zemlje. Jedna od ideja koja se proZima kroz oba projekta je da
pokaZzemo jedan dio onoga $to Crna Gora ima da ponudi i to kroz brend koji ne podrazu-
mijeva iskljucivo drzavne simbole, a i dalje je autenti¢no crnogorski i daje priliku i ljudima
sa ovih prostora i turistima da se bolje upoznaju sa onim $to Crna Gora zapravo jeste.

Pored reizdanja bojanki i igara memorije koji su rasprodati, u pripremi je prvo izdanje
igara memorije,Zene Crne Gore 3“ Ova godina za nas ¢e biti zanimljiva jer smo se odlu-
Cile da na trziste izademo sa jednim novim proizvodom i vrlo se radujemo projektu na
kome smo vec¢ pocele da radimo. Svaki novi proizvod je zahtjevniji i trazi vise vremena,
pa tako i ovaj, ali vjerujem da ¢e biti zanimljiv i velikima i malima i da ¢emo jos jednom
pricati neke lijepe price.

IERBOLARIO

L O D I

L'Erbolario linija za suncanje bez koje
ne mozemo zamisliti ljeto!

Obogaceni mrkvom, orahovom
ljuskom i aloe verom, L'Erbolario
su omiljeni proizvodi za divnu pre-
planulu put koji Zelimo u torbi za
plazu. Sigurno ste barem jednom
¢uli za L'Erbolario proizvode koji
su ve¢ vise godina omiljeni medu
zenama. Ova jedinstvena tekstura
obiluje hranjivim sastojcima koji
kozi osiguravaju mekocu i sjaj tije-
kom i nakon suncanja.

Otkrijte carobnu formulu za
ljeto u koju cete se odmah
zaljubiti!

() Timicom

Herceq Novi
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Adriyjana Husié

MONTENEGRIN WOMEN
WE SHOULD REMEMBER

MORE AND MORE MONTENEGRIN
HOMES HAVE AT LEAST ONE
PRODUCT FROM THE PROJECTS
MONTENEGRIN COLORING
BOOK AND THE MEMORY GAMES
MARVELOUS MONTENEGRO. FOR
THREE YEARS, WE'VE JOYFULLY
COLLECTED THE MOST BEAUTIF UL
EDITIONS THAT ENTERTAIN-US
AND TEACH US ABOUT. VARIOUS
SIGNIFICANT TOPICS ABOUL
OUR COUNTRY ANDITS PEOPLE.
AUTHENTICALLY, CREATIVELY,
BOLDLY, AND GENTEY;A GROUP
OF AUTHORS AND EDITORS
INTRODUCES US TO ALE THAT:
MONTENEGRO ISAND SHOUT;DA
BE. THUS, AS WEAPPROACH
THE THIRD BIRTHDPAY OF THE
MONTENEGRIN COLORING BOOK;
WE COUNT ALMOST 60,000
COLORING BOOKS THAT HAVE
FOUND THEIR WAY TO BOTH
THE YOUNG AND OLD, NOT JUST
IN MONTENEGRO AND BEYOND.
MORE THAN 2,000 BOXES OF
MEMORY GAMES ARE IN HOMES
AND PART OF GATHERINGS, BUT
ALSO LEARNING, EVER SINCE
THE FIRST BOXES CAME OUT OF
STUDIO RIBIZLA BY ANA PAJOVIC.
IN THIS ISSUE, WE FOCUS ON THE
NEW MEMORY GAME “WOMEN OF
MONTENEGRO,” ABOUT WHICH WE
TALK WITH ADRIJANA HUSIC, THE
EDITOR OF THE MONTENEGRIN
COLORING BOOK EDITION

The latest edition, the memory game Women of Montenegro,
came about as a result of another collaboration, gathering, and
genuine mutual support among women creating in Monte-
negro. Two years ago, Tijana Todorovi¢ and Olivera Todorovic¢
published the monograph “Women of Montenegro,”and since
then to today, the monograph has experienced a total of four
editions in Montenegrin and three in English. Tijana and | have
known each other since high school. Besides our love for Mon-
tenegro, we're connected by the desire to change the society
we live in through what we do, and immense respect for the
contribution that Montenegrin women have had in building
Montenegro. It's never been more important for a woman to
be a support to another woman, and for the stories of wom-
en changing the world to spread. The monograph “Women of
Montenegro” motivated us to give it a new form and to make
itimportant and loud. Thus, we decided to transform the mon-
ograph into memory games and present Montenegro and the
best it has to offer in yet another way.

The team that worked on the monograph “Women of Monte-
negro” did so with the desire to map women and the role of
women in Montenegrin history. It contains biographies and
illustrations created as portraits of more than 60 notable wom-
en from Montenegro. They are forgotten heroines, whose work
and talent marked a new degree of emancipation of Montene-
grin society. The illustrations were based on historical records
or photographs. The texts were prepared by Olivera Todorovi¢,
Dragan B. Perovi¢, Tijana Todorovi¢, Sanja Vojinovi¢, and the il-
lustrations were done by Svetlana Lola Mili¢kovi¢, Lina Lekovic,
and Tijana Todorovi¢. The memory games “Women of Monte-
negro” 1 and 2 have so far brought a selection of 40 women
who changed the world they lived in, leaving an indelible mark.

ZENE CRNE,GORE

The women we read about in the monograph and meet in the
memory games lived and left an indelible mark behind them as
rulers, queens, princesses, warriors, fighters, revolutionaries, pi-
lots, nurses, writers, poets, workers, architects, artists, ministers,
ambassadors, feminists... They are a reminder that as a result
of uncompromising, sometimes even bloody battles, wom-
en in Montenegro today vote, educate themselves and work,
freely expressing their ideas and beliefs. They are a reminder
that women in Montenegro can be whatever they wish, and
a stimulus for the fight for equality and greater representation
of women in decision-making positions, which still continues.
| believe each of them is equally important, and more than
that. Each of them opens up new stories and new research on
women about whom we could not read or hear enough.

Thanks to these women, predecessors of all of us, little Adrijana
was able to live a different life—to realize early on that she
could be whatever she wanted to be, to understand early on
how important the right to vote and having it is, that empathy
and solidarity go hand in hand with courage and boldness,
and that they have no gender or sex. All of them carry a strong
message about how important it is to be supportive of one
another, not just women to women, and that women'’s fight is
a fight for a better today and tomorrow, for everyone.

All editions of the Montenegrin Coloring Book and memory
games Marvelous Montenegro can be found in better-stocked
bookstores in Montenegro, souvenir shops, but also directly from
us via the web or networks - crnogorskabojanka.me and igre-
memorije.me. We started with the beauties of Montenegro, its

flora and fauna, and have reached significant social topics that
we recognize and to which we want to contribute our stamp. The
youngest are our most important target group, and we want to
inspire them and give them the wind in their sails to change the
world they live in for the better. But, all of this is also a remind-
er for the older ones about topics they may have forgotten, or
about which they can still learn. At the same time, both prod-
ucts are part of the Montenegro brand, a common souvenir that
tourists like to take from our country. One of the ideas that runs
through both pro-

jects is to show a part

of what Montenegro  PODGORICA
has to offer through

a brand that does

not imply exclusively

state symbols, yet is

authentically Monte- =
negrinandgivesboth | ] u
people from these ar- 1 ¥
eas and tourists the
opportunity to bet-
ter understand what
Montenegro truly is.

Apart from reissues of coloring books and memory games that
have sold out, the first edition of the memory game “Women
of Montenegro 3"is in preparation. This year will be interesting
for us because we've decided to come to the market with a
new product, and we are very much looking forward to the
project we've already started working on. Each new product is
more demanding and requires more time, so this one too, but
I believe it'll be interesting to both adults and children, and that
we'll once again tell some beautiful stories.
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Q Blok 9, preko puta Sicilije
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*Kupanje 1 susenje

*Sisanije

*urminiranje (tretman protiv linjanja)
Higijenski tretman

*Polutretman
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*[zbrijavanje intimne regije

*Rascesljavanje-rascebavanije dlake
*Uklanjanje zubnog kamenca

bez anesteztje

MNadl grumeri pruZaju | dragogjens zdravstvene savjete,
Likoliko uoce bilo kakve neobiéne promjene .
ili probleme mogu da obavijeste viasnika
kake bi onpotom skrenuo paznju
veteringru.

@r:{ﬁ?{* r'/&r(;g* ?Jﬁ?(; jmj?(f dae ¢ u;;?'rwr— J{{y?ﬁjfﬂ

f"ﬂ#f fﬂ' brncrece -’

om

INOVACIJA IZ JAPANA

Ploom: savrsen spoj tradicije i tehnologije

Ploom - novi uredaj za zagrijavanje duvana, nakon spek-
takularnog debija na 19 trzista, stigao je i u Crnu Goru.
Ovaj uredaj, osmisljen u Kaliforniji i prilagoden potreba-
ma odraslih potrosaca, koristi inovativnu i jedinstvenu
HeatFlow tehnologiju usavr$enu u Japanu, pruzajuci au-
tenti¢no i zaista jedinstveno iskustvo.

Trziste grijanih bezdimnih duvanskih proizvoda, u Crnoj
Gori iz godine u godinu biljezi znac¢ajan rast vodeno pro-
mjenom potrosackih preferencija ka alternativnim pro-
izvodima sa potencijalno smanjenim rizikom. Takode,
crnogorski potrosaci pokazuju sve veéu sklonost ka mo-
dernim, stilizovanim i tehnoloski naprednim uredajima za
zagrijavanje duvana, koji Cesto dolaze sa mogu¢nosc¢u
prilagodavanja i elegantnim dizajnom, zadovoljavajuci
takve zahtjeve.

Ploom X Advanced izdvaja se po svojoj ekskluzivnoj
tehnologiji, izuzetnoj snazi, jednostavnosti koris¢enja i
uzbudljivom dizajnu.

,Ovaj uredaj nastao je kao rezultat posvecenosti kompa-
nije JTI zadovoljavanju potreba potrosaca, ali i pracenju
najnovijih trendova. Za odrasle konzumente istan¢anog
ukusa ovo je vrlo unikatna i najsrodnija alternativa®“, kazu
u kompaniji Japan Tobacco International (JTI), vodecoj
duvanskoj kompaniji u Crnoj Gori, naglasavajuéi da je
ovo novo poglavlje u poslovanju kompanije, te da japan-
ska kultura i tradicija nalazu savrSenstvo koje garantuje
beskompromisan kvalitet kada su u pitanju nove tehnolo-
gije. A, Ploom je bas to! Superioran uredaj koji garantuje
jedinstveno iskustvo konzumacije.

.rn"a,,‘ i '

VAZNO: OVO NE ZNACI DA JE UPOTREBA PLOOM UREDAJA
BEZBJEDNA, DA ELIMINISE RIZIK PO ZDRAVLJE, ILI
ZAVISNOST POVEZANU SA UPOTREBOM DUVANA. NIJEDAN
DUVANSKI PROIZVOD NIJE BEZBJEDAN

Ploom uredaj kreiran od vrhunskih materijala, zagrijava
duvan na temperaturi od 320 stepeni Celzijusa i oslobada
u prosjeku 90 do 95% manije Stetnih supstanci u porede-
nju sa pusenjem cigareta. U pitanju je pracenje preporuka
Svjetske zdravstvene organizacije koja preporucuje sma-
njenje nivoa emisije 9 Stetnih sastojaka koji se nalaze u
dimu cigarete. HeatFlow tehnologija osigurava da se Ce-
stice duvana ne zadrzavaju u uredaju, te uredaj zahtjeva
samo minimalno ¢is¢enje. Svojim ergonomskim oblikom,
dizajniranim tako da prakti¢no staje u dlan odraslih kon-
zumenata, Ploom pruza neogranicen broj udisaja tokom
pet minuta upotrebe i energetsku snagu koja omogucava
i do 20 konzumacija prije ponovnog punjenja.

Uredaj nije samo funkcionalan ve¢ i prilagodljiv. Na njemu
je moguce mijenjati maske koje se svojom atraktivhoSéu
prilagodavaju svacijem ukusu. Uredaj omogucéava korisni-
cima da izraze svoj licni stil jer je dostupan u viSe boja, kao
i same maske koje posjeduju viSe razlicitih zavrsnih obrada.
Ploom ce biti dostupan u velikim trznim centrima, su-
permarketima, kioscima i benzinskim stanicama Sirom
Crne Gore. Odrasli korisnici mogu pronaci sve potrebne
informacije na web stranici www.me.ploom.com. Uz to,
u narednom periodu, na specijalizovanim prodajnim mje-
stima zainteresovani ¢e moci da isprobaju uredaj i dobiju
dodatne informacije od stru¢njaka.

Na dogadaju uprili¢enom za javne li¢nosti, medije i po-
slovne partnere, sa uredajem su se upoznali pjevacica
Anastasija Gudelj, glumac Slaven Doslo, muzi¢ari Marko
Luis i Una Nikoli¢, Iva Chu, Nichim Izazvan, kao i jos 1.500
ljudi koji su imali priliku da pozele dobrodoslicu Ploom
uredaju za zagrijavanje duvana. Dogadaj je upotpunjen
spektakularnim nastupom Zdravka Coli¢a, jedne od najve-
¢ih muzickih zvijezda svih vremena na nasim prostorima.




telefoniram duso, utisaj
malo

daj mu ga po
voolumenu!

Podgorica 101,5MHz - Tivat 95,5MHz - Bar, Sutomore 93MHz - Niksi¢ 90,3MHz - Petrovac 93MHz - Kotor 95,5MHz - Bijelo Polje, Berane, Andrijevica Mojkovac 104,8 - Danilovgrad 101,5MHz - Herceg Novi 95,5MHz - Budva, Becici 97,1MHz - Skadar 101,5MHz - Dubrovnik 95,5MHz - Prijepolje 104,8MHz
drugacija.me facebook.com/DrugacijaDRS muzickiradio.com twitter.com/DrugacijaDRS
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THE FANTASY WILLLEAD YOU HERE

LOCATION: CONTACT: WEBSITE: INSTAGRAM:
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